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MPUBITAHHA

LLlaHOBHI y4yaCcHUKM Ta rocri!

LLMpo BiTaeMO Bac Ha KNtOYOBIW Mopii ANS BITYMIHAHOTO PUHKY GpaHYan3uHry Ta piteiny —
XIII mixHapoaHin BucTaBLi “PpaHyananHr 2017”7 Ta MiHapoaHOMY GOpyMi TEXHONOTIN | obnagHaHHs
ans Toprisni “IHaycTpis Toprigni 2017"!

Ha cborogHi dpaH4an3unHr € Hanbinbl eGeKTMBHUM | AOCTYNMHUM CNOCOBOM PO3MnoyaTv BRacHy
cnpa.y. 3a JaHWMK aHaniTUKIB, BUPYYKa 6inblioCTi dpaH4ai3MHIoBUX KomnaHin y 2016 poui Bupocna
Ha TNi HEraTUBHOTO 3POCTaHHS EKOHOMIKM B LNOMY. 3a CTaTUCTUKOID, came GpaHYan3nHroBi TOYKK
MaloTb HaMBMULLj LWAHCK BUATU Ha CAMOOKYMHICTb Y KOPOTKi TEPMiHW i CTaTH YCNiLUHWMK NigNPUEMCTBAMM.
dpaHyan3nHr AaE BENMYE3HWI NOTeHLian Ans BAANOr0 CTapTy BAACHOTO Gi3HECY, CTBOPEHHS HOBUX PO-
604X MicLib Ta peanisaLii am6iL;ji.

HaiMaciuTa6Hilwoto odnaitH-nogieio YKpaiHu, ae BU MoxeTe obpatu rotoBuit GisHec Ha Gyab-
SIKUI cMaK | npua6aTty HagiiHi, nepesipeHi dpaHLLKM3K, € “OpaHyanauHr”. [JyHaMiKa po3BUTKY BUCTABKM
NOBHICTIO BiANOBIAa€E NiABULLEHHIO iHTEpPeCy A0 GpaHYain3nHroBoi Moaeni po3BuTKy 6isHecy. Ha Ginblu
HiX Yy 1,5 pa3n LbOro poKy 3pocna eKCrno3uLis BUCTaBKW, NEpPeBULLMBLLM pe3ynsTaTi JOKPU30BOro
nepiogy! Po3MaiTTs npeactaBneHnx Gi3HeCIB Bpaae yaBy: Bif TPaAMLIIMHOrO rpOMaACbKOro XapyyBaH-
Hf — [0 BYAiBENbHUX PilleHb, Bif AUTAYMX LEHTPIB PO3BUTKY— [0 aBTOHOMHKX aBTOMUMOK, BiA Noric-
TUYHUX NOCAYr — 10 BUPOGHULITBA peKNaMHoi NpoayKuii. Habupae nonynsipHocTi cdepa nocnyr: 4OCTaB-
Ka, OCBiTa, po3Baru, Typuam, diHaHcu. Micnsa OeKiNbKOX POKIB 3aTULLLLS 3HOBY NONYNSApHi GppaHLLIn3u
XIMYMCTOK. AKTMBI3yBanMCA NEPEBI3HUKK i NOTICTU. 3aranom y4acHWUKM BUCTaBKM AEMOHCTPYIOTb 70+
6i3Hec-mozenent 3 Ykpainu, Mongos#, MonbLui, CLUA.

Ha dopyMi “IngycTpia Toprieni” Bu 3moxeTe, “He BiaxoAsuM Bif Kack”, 0CHaCTUTU Nif Koy Gyab-
AKUN Gi3Hec y cdepi TopriB/i Ta rPOMaACbKOro xapyyBaHHs. Balwii yBasi noctavyanbHUKK Ta BUPOOHUKK
[IEMOHCTPYIOTb Cy4acHe TOproBenbHe 06naaHaHHs | TeXHONOrii AN MarasuHiB ycix po3mipis Ta dopma-
TiB, XON0AWbHE 06nafHaHHs, 06nafHaHHs 41 BAacHOro BUPOBGHULTBA Y cynepmMapKeTtax, ana dacrt-
dyay i niuepin.

FonosHUM “repoeM” “IHAYCTPIT TopriBni” Ta “PpaH4an3nHry” LIbOro POKY OroNoLLEHO ineanbHui
eKcTep’ep MarasuHy, pectopaHy a6o Kade, SKWi 3anyyae NOKYNLUIB i OpraHivyHO BMUCYETLCA Y Nanitpy
MicTa. B YkpaiHi pyx 3a 04MLLEHHS MICbKOro NMPOCTOpY BiA “Bi3yanbHOro CMITTH” TiNbKW 3apPOAKYETHCS.
SK NpaBuo, 04ONIOKOTL MOr0 HeGanayi 40 A0 MICT NIOAM — MIANPUEML, AEBENONEPU, apXiTEKTOPH,
an3ainHepu, poTorpadu, nepeciyHi ropoasH1. Mu Nigxonuau Lo TBOpYY XBUIO i 3a NiATPUMKM AcouliaLii
Bi3yasnbHoi iHaycTpil YkpaiHu cTBopwiM excrioauujio Shop & Design, sika npe3eHTye cyyacHi niaxoau Ao
odopMNEHHS MaraauHiB, pecTopaHis, Kade: AeMOHCTPaLiiHe OCHALLEHHS!, IeKOp i An3aiH, TexHonorii
ocBiTneHHs, PO.S.-maTepiany, BidyanbHi KOMyHiKaLi. MpaKTU4Hi acnekT PO3KpUIOTL BifoMi daxiBLi —
APXUTEKTOPU, AN3aHEPU, BUPOOHWKK 06NafHaHHA — Ha KoHdepeHLUii “[n3aiH-Koa MicTa: cuna obpa-
3y”, ceMiHapax Ta MancTep-Kiacax.

BuctaBKM TPaaMLLIMHO CYNPOBOMXKYIOTLCA LLIKOBOIO Ta HAaCMYEHOD MPOrpaMolo AinoBKX 3ax04is,
LLO OXOMNIoIOTb NMWUTaHHS Bif BipHOro BMOGOPY dpaHLuM3n Jo nopaj Wwoao odbOpMIEHHS i OCHaLLEHHS
BaLIOro ManbyTHboro 6Gi3Hecy. MoBHY nporpaMy BUMCTaBOK PO3MILLEHO Ha CTOP.5 BUCTaBKOBOMO Ka-
Tanory.

BaxaeMo Bam aKTUBHOI Ta MNigHOi Po6OTM Ha BUCTaBKaX, KOPUCHMX AiNOBMX 3yCTpiden Ta
cMinuBux ipen!

3 noearoto,
OprKOMITeT
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NMPOrPAMA 3AXO0/AIB
SCHEDULE OF EVENTS

11:30-12:00
12:00-12:30

12:30-13:30

13:30-17:30

13:30-14:40
13:30-13:50

13:50-14:10

14:10-14:40

14:40-16:10
14:40-15:10

15:10-15:25

21 moTtoro

Cnikep-3oHa N21

Mpe3eHTaLis YKpaiHCbKOi acouiauii BidyanbHoi iHAYCTpi.

Mpe3eHTaLis npoeKTy “IHKy6aTop dppaHwmn3”.

http;//www.franch.biz

P. KupunoBuy, BUKOHaBYMit AMPEKTOP, KOMMaHis “@paHy”;

A. KpnBoHoc, ronosa Acouiauii ppaH4ani3nHry Ykpainm

OpraHizaTtop: KomnaHis “@paHy”.

Mpe3eHTauia ¢paHmnsmn “PpaHc.ya”.

0. ®egeup

[n3aiiH-Kog micTa: cuna o6pasy.

OpraHizatopu: “EBpoiHaeKc”, YKpaiHCbKa acouialis BidyanbHOI iHAyCTpii.
Mepunit 6n0K: “Teopisi. Ba3oBi NOHATTA AM3alH-KoAy MicTa. PeanbHi npuKknaau
PO3PO6KM | BNIPOBaMKEHHS Y MicTax YKpaiHn.

MicbKuit an3anH.

M. lonoBKo, “AreHT 3miH”

[unzanH-kog Ogecu.

http;//www.archodessa.com

0. J/leBULbKMI, apT-AnpeKTop i poTorpad npoekTty, “Apxitektypa Ogecn”
MeToaMKa opraHiYHOi apXiTeKTypH Ans CTBOPEHHS rapMOHIMHOTO MiCbKOrO
cepenosmLLa.

https://www.facebook.com/gleb.usakovsky

I. YcaKoBCbKUI, AMPEKTOP i FOI0BHMI apXiTEKTOP, MaricTp MICbKOro
6yniBHuUTBa, KHYBA, YKpaita

[Opyrun 6n0K: “MNpakxtvka”.

MpaKT1yHe 3acToCyBaHHS NPUHLMNIB OPraHivyHOl apXiTEKTYPU: NPOEKT i
peanizalisi iHTep’epy Mara3uHy 3a 14 fHis.
https.//www.facebook.com/gleb.usakovsky

I. YcaKoBCbKUM, AMPEKTOP i FOJIOBHMI apXiTEKTOP, MaricTp MiCbKOro
6yniBHMLTBa, KHYBA, YKpaita

MpaKTMYHUI KeKc Bia KomnaHii “©paHc.ya”.

0. ®egeupb
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NPOrPAMA 3AXO/IB

15:25-15:45

15:45-16:10

16:10-17:30

16:10-16:30

16:30-16:50

16:50-17:10

17:10-17:30

12:30-13:00
12:30-12:45

12:45-13:00

13:00-14:00

FIK CTBOPUTY ii€anbHW TOProBenbHUi LeHTP? Po3rnsHemo npuknaau 3i
CBITOBOI MPaKTUKMK.

€. ®elleHKO, ro/I0BHUI apXITEKTOP MPOEKTIB, MancTepHs “OpraHiyHa
ApxiTeKtypa”

AHimMaTpoHiKa, iHTEPaKTUB: Bifj MapiOHETOK A0 apT-06’EKTa.

0. Tapacos, crieyianicT 3 aHiMaTPOHIKN

TpeTin 6n0K: “BUpo6HULTBO. PekoMeHaaLLii BUPOGHUKIB. TpeHau B MaTepianax,
dopmax, TexHonorii. MpaKThKa y3rogKeHHs BUBICOK Ta peKnaMHuX
KOHCTPYKLIN”.

http://www.uavi.com.ua

Bnaue opopmneHHs Ha BiABiLyBaHICTb Mara3uHy,/3aKknagy.

I. Wenenes, komnaHis “PuB’epa”

CyyacHi TeHaeHUii B obopmneHHi BUBICOK, dacaaiB, iHTep’epiB (aM3aiH,
TexHonorii, Matepianu Ta iH.).

I. CrenaHoB, KomnaHis Sicore

Y3romKeHHs BUBICOK / PEKTaMHMUX KOHCTPYKLLIM 3 MICbKOIO BNazoto.

K. Kapacwuk, komnaHis Elephant

fK “BnucaTn” dacag B apxiTeKTypy micTa.

0. CronsipoB, KomnaHis Luka Galamar

22 noToro

KoHdepeHu-3an N23

Mporpama ny6niYHUX eNeKTPOHHMX 3aKynisenb ProZorro.

[epaBHi 3aKynisni ProZorro: MOX/IMBOCTI 415 6i3Hecy.

H. BoviteHKo, AenapTaMeHT PO3BUTKY nyOiYHIX 3aKyniBesb, TOProBeIbHUM
mavaaHumk Zakupki.Prom.ua

Sk 6paTv yqacTb Ta BUrpaBaTu y Tenaepi Ha Zakupki.Prom.ua.

O. lNapgeHioK, AenapTameHT PO3BUTKY y6JIIHHUX 3aKyriBe b, TOProBeabHUI
MmauaaHumk Zakupki.Prom.ua

BuKoOpUCTaHHS IHAYKUIRHWX NAKT y pecTopaHHOMY 6i3Heci. MepeBaru i
HeLoNiKN.

http://inductor.etov.ua

OpraHisatop: KomnaHis “AHinpoiHayKkTop”.

6 OdiLyiHNi KaTanor BUCTaBOK “PpaHyaiianHr 2017 Ta “IHaycTpist Toprieni 2017”

SCHEDULE OF EVENTS

11:00-12:00
12:00-13:00

13:00-14:00

14:00-15:30

15:30-16:00

16:00-16:30
16:30-17:00

10:00-17:30
10:00-10:15
10:15-12:00

12:00-12:15
12:15-14:15

14:15-15:15
15:15-17:15

13:00-16:00

Cnikep-3oHa N21

MNpeseHTauis ppaHwmn3n Remax.

LLIBMAKMI Y MepTBUI. AK 3a 5 XBUIMH BU3HAYUTH NoraHy GbpaHLImnay.
http;//www.franch.biz

P. KupunoBuy, BUKOHaBYMit AMPEKTOP, KOMMaHis “@paHy”;

A. KpnoHoc, ronosa Acouiauii ppaH4aniauHry Ykpainm

OpraHizatop: KomnaHis “©paHy”.

MpeseHTaLia dpaHwmn3n “PpaHc.ya”.

0. ®egeup

MaiicTep-Knac 3 BiTpuHiCTUKM Big Solmaz Fooladi Ta Persian Primavera.
S. Fooladi, apxitektop, Persian Primavera

MNpe3eHTaLis iHHOBaLiHWX dpaHLwmM3 — LieHTpy EMouinHoro 3aopos’s i
LleHTpy pO3BUTKY TanaHTiB AUTUHW.

I". LLla6Lwa¥i, 3aCHOBHUK MiXXHapPOAHOI MepeXi ppaHLIn3

MpeseHTaLis ¢paHLwmn3mn "OpaHuy3bKa 3006a".
MNpe3eHTauis ppaHwmn3n "lHTanm".

23 noToro

KoHdepeHu-3an N°1

LLikona "AK npogaBaTh goporo” B KueBi.
Peectpauisi.

MpaKTUKyM, KW Haauxae: "3nanutv BoroHs laei".
|. CTenaHoB, 3aCHOBHUK KOMNaHii Sicore i KOHCAaATUHIOBOro areHTCTBa
Stepanov

KaBa-6penK.

Cepgic, WO NpoaaE.

T. EmenbsiHoBa, 6i3HEC-TPEHEP, KOHCY/IbTaHT
MNepepsa.

"[sKyto, WwWo goporo!" Cekpetn cMavH1X NPOLaxiB.
B. [laBTsiH, nignpuemeLb i 6i3HeC-TpeHep
BinsinyBaHHs nnatHe.

TenegoH ans aosifok: (97) 117-6314

KoHdepeHu-3an N°4

dpaHyai3uHr B Nepioa Kpuan i enoxy “HetsepTtoi NPOMUCNOBOI peBontoLli”.
http;//www.winnersacademy.ru/, http;//www.winnersacademy.ru/franchise/
B. [oBraHb

BapricTs BiaBigysaHHs — 100 rpH.

TenegoH ans gosigok: (50) 211-0505, Bonogmmmp Toponos.

The official catalogue of Franchising and Retail Industry trade shows 2017 7



NPOrPAMA 3AX0JIB

Cnikep-3oHa N21

11:00-12:00 MpeseHTauis dpaHwn3nM Remax.
12:00-13:00 MpeseHTauis dpaHwusmn “GpaHc.ya”.
0. Pegeub
13:00-13:30 MpeseHTauis iHHoBaLiMHWX dpaHLwnM3 — LieHTpy EMouiiHoro 3gopos’s i
LleHTpy pO3BUTKY TanaHTiB AUTUHN.
I. LLlabLak, 3aCHOBHUK MiXXHapOAHOI MepexXi ppaHLIM3
13:30-14:00 MpeseHTauia dpaHwman "dpaHuy3bKa 3506a".
14:00-14:30 MpeseHTauis dpaHwmnsn KIMS.
T. Ky3HeLj0Ba, BUKOHaBYMi ANPEKTOP
8 OiLiHNi KaTanor BUCTaBOK “®paHyaiianHr 2017 Ta “IHaycTpis Toprisni 2017”

ANNOABITHAWN NEPENIK
YYHACHUKIB BUCTABOK

ALPHABETICAL LIST
OF EXHIBITORS

Antonio Biaggi

CASTA, Mepexa pecTopaHis
Emotional Health Center
Fitness NEWBODY

FoodEx

Franchising Full Cycle (FFC)
GEORGIA, Mepexa pectopaHis
Inb [xenato

MAFIA, Meperka pecTtopaHis
RE/MAX YkpaiHa

SPAR cynepmapket

Winners Academy

WOKA ASIA FOOD

Al Tpynn

Acouiauist ppaH4an3nHry
Baprenno napdym

baptek

BIHOTEN

Becénas 3atest

BynuuHe pagio

[IIAHOPA

EKONAVI®

30POBA BOJA

IH-Takm, TpaHcnopTHa KOMMaHis
KaptonnsiHa Xata

KIMC

KOMO/, Mepexa nombapgais
Kpema Kade Kode Lon
KPUNA

KpyacaH-kade "dpaHc.ya"

¢

®PAHUAMBUHT 2017

Antonio Biaggi 13
CASTA, Chain of Restaurants 16
Emotional Health Center 18
Fitness NEWBODY 20
FoodEx 21
Franchising Full Cycle (FFC) 105
GEORGIA, Chain of Restaurants 22
Il Gelato 52
MAFIA Chain of Restaurants 25
RE/MAX Ukraine 27
SPAR supermarket 30
Winners Academy 33
WOKA ASIA FOOD 34
AP Group 36
Franchise Association 106
BARGELLO PERFUME 37
Bartek 38
BINOTEL 122
Veselaya Zateya 41
Street Radio 43
DIANORA 46
ECOLIFE 50
ZDOROVA VODA 51
In-Time, Transportation Company 53
Potato House 55
KIMS 56
KOMOD, Chain of Pawnshops 58
Crema Caffe Coffee Shop 60
WINGS 61
Croissant Cafe by Frans ua 63
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|
AJIGABITHUH NEPEJTIK YYACHUKIB BUCTABOK

TNom6apa "OOBPOLAP"

JIbBiBCbKa MaicTepHs NpsHUKiB "FOpatKku”
MaHTeKa

Mopa Erne Moga

Monoko Big depmepa

Haconopa Sweets & Bakery

Haw Kpa#

Hbto [rkeHepeniuH

HbIO MOPK BYPTEP
Hbto*Mopr*CrpiT*iua

Mana lpunb

MNapdymep

MekapHs-KkaB'apHs "/TbBiBCbKI KpyacaHu"
MNiua YeneHtaHo

MNiya YeneHtaHo PictopaHTe
Monitaemo.yKkp

MpencTaBHULTBO KOMNaHii "Aenisepi”
Mporpama napTHepcTBa SAT

Poket Ecnpeco

CimeiHa neKkapHs

COHATA, Mepexa areHui

CNAKAP — nepua mob6inbHa eKOMUIKa
Crap Ke6ab

TypcTaHoK

dakynbretT-Papm, Mepexa antek

doto bym

®paHc.ya

®dpaHuy3bKa 3106a

dpaHy

®paHyais-Tpyn

DPUTIOPHULA

XNIBAPCHKNIA

LieHTp po3BuTKy TanaHTie Adventure in Time
YapmxJlab

YeneHtaHo Cnaiic

LLIAYPMA KABKA3

fApocnas, MN

Lombard DOBRODAR

Lviv Gingerbread WorkshopYurashky
Manteca

Moda Egle Moda

Milk From the Farmer
Nasoloda Sweets & Bakery
Nash Krai

New Generation

NEW YORK BURGER
New*York*Street*Pizza
Papa Grill

Parfumer

Lviv Croissants Bakery-Cafe
Pizza Celentano

Pizza Celentano Ristorante
Politaemo.com.ua

Delivery

SAT Partnership Program
Rocket Espresso

Family Bakery

SONATA Network Agency
SpaCar — neplua MobinbHa eKoMuiKa
Star Kebab

Tourstanok

Facultet-Farm, Pharmacy Network
Photo Boom

Francois

F.Zdoba

Franch.biz

Franchise Group
FREETYURNITSA
HLIBARSKIY

Adventure in Time
ChargelLab

Celentano Slice
SHAWARMA CAUCASUS
Yaroslav, PC

10 OdiLiHNi KaTanor BUCTaBOK “PpaHyaii3nHr 2017 Ta “IHaycTpis Toprisni 2017”

64
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118
103
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KATAJIOI' ®PAHLUU3
FRANCHISES CATALOGUE

Antonio Biaggi

AAToNIO

BIRGC

ESVTTA B WHECR R

AuToHio Biagxu YKkpaina, TOB
Antonio Biaggi Ukraine, Ltd.

< HaGepekHa Mepemoru, 266, AHinpo, 49000, YKpaiHa
26b, Naberezhna Peremohy, Dnipro, 49000, Ukraine

=2 (56) 790-8639
(56) 790-8640

E-mail:  office@antoniobiaggi.com; yasinovskaya.t@antoniobiaggi.com

Internet: www.antoniobiaggi.com

KoHTaKTHa oco6a

TeTAHa AcHOBCbKa
Person for contact
Tetyana Yasynovska

KpaiHa noxogeHHs ¢ppaHmnsu
YKpaiHa

Country origin

Ukraine

Tvn cepsicy a6o npoayKty
BayTTs Ta aKcecyapu
Product or service type
Shoes and accessories

Pik 3acHyBaHHs KomnaHii/
Year company founded
2006

MoyaToK ¢ppaH4yain3uHroBoi AisnbHOCTI/
Start of franchising
2007

KinbKicTb BnacHuUx nignpuemcrs/
Company own stores
18 Ha TepuTopii YKpaiHu

KinbKicTb ¢paH4aU3nMHroBMX Nignpuemcrs/
Number franchise stores
6 Ha TepuTopii YKpaiHu

MepBUHHUI BHECOK (BapTiCTb PppaHLLM3N)
$3 000

Initial fee

$3,000

Heo6xigHunii no4aTKOBKIA Kanitan
$150 000

Required start up capital
$150,000

PeknamHuii nan

BxoauTb [0 CymMu iHBECTULLIN
Advertising contribution

Included in the cost of investments
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KATAJIOI ®PAHLLN3

KinbKicTb nepcoHany Ha nignpuemcTsi/

Total employed staff

5—6

MiaTpumKa, aKa HapaeTbca

o KoHcynbTauii nepen BigKpUTTAM i nig Yac
paboTu GipMOBOro MarasuHy.

e AHani3 PUHKY, KOHKYPEHTIB i po3paxyHOK
6i3Hec-nnaHy.

¢ PekomeHaaLii Wwoao odopmneHHs iHTep’epy
Ta eKcTep’epy MarasuHy 3rigHo 3
KOPNopaTUBHUMM CTaHAAPTaMU.

e [lonomora y ¢OpMyBaHHi CE30HHOro
3aMOBJIEHHSI B3YTTA Ta aKcecyapis.

¢ YcraHoBKa 13 i HaBYaHHS N0 POBOTi 3 HUM.

e [naH pob6iT 3 BIiAKPUTTA Mara3uHy. Ha
nepioag BIAKPUTTA MarasuHy BUDKAXKAE
KOMaHfa i3 3amycKy, slka KOHTPONIOE
CKNaflaHHA TOProBeNbHOro 06najHaHHS,
HaBYa€ MepcoHan, MPOBOAWTb MiArOTOBKY
MarasuHy [0 BiAKPUTTS, @ TaKOX MPUCYTHS
Ha camMOMy BIAKPUTTI i NPOBOAUTb
CTaXKyBaHHsl TOProBE/bHOro NepcoHany.

¢ BuCOKOKBanipikoBaHWM KOHCaANTUHI Y
cohepi onTUMIsaLii ToproBenbHUX NPOLECIB
Ta KepyBaHHsA MarasnHoM NpoTAroM ycboro
nepiogy po6oTM marasuHy. KoHcynbrauii 3
nifcopTyBaHHS TOBapPHOro 3anacy
(ocobnMBO aKcecyapHoi rpynu) B pamkax
NOTOYHOrO CE30HY, nporpamHoro
3a6e3neyeHHs, pPeKNamHoi NiaATPUMKH,
nig6opy Ta HaBYaHHSA NepcoHany.

e BiaBigyBaHHA MarasuHy daxisuem 3
MEpYaHAaN3MHrY, @ TaKOX CE30HHI Bi3WUTU
MeHemKepiB KomnaHii Antonio Biaggi.

Support provided

¢ Consultations before opening and during of
work the shop.

¢ Analysis of the market, competitors and the
calculation of a business plan.

¢ Recommendations for the interior and exte-
rior of the store according to corporate stan-
dards.

¢ Help in the formation of the seasonal order
shoes and accessories.

¢ Installation of software and training to work
with him.

¢ Work plan on opening the store. At the time
the store opening team leaves for the
launch, which controls the assembly of
commercial equipment, train staff, pre-
pares to open the store, and is also present
at the opening and are trained sales staff.

¢ Highly consulting in the field of optimizing
the trade process and store management
throughout the period of the store.
Consultations on the course of sub-com-
modity stock (especially accessory group) in
the current season, software, advertising
support, recruiting and training staff.

¢ Visit the store expert on merchandising, as
well as seasonal visits of Antonio Biaggi
managers.

LinboBi perionu

MicTa YKpaiHW 3 YUCENbHICTIO HaceneHHs He
MeHLU Hix 200 000 oci6.

Target franchise area

Cities of Ukraine with population no less than
200,000 people.

Bumoru go ¢opaHyainsi (onepatopa)

¢ HasBHicTb BnacHoro a6o OpeHAO0BaHOro
NPUMILLEHHS.

e djHaHCOBa MOXMBICTb yyacTi y 6i3Hec-
NPOEKTI.

Required franchisee profile

¢ Availability of own or leased premises.

¢ Financial opportunity to participate in the
business project.

Bumoru ao Mait6yTHbOro po3TallyBaHHS

3aKknapy
Mnowa NPUMILLEHHS Bif 80 KB. M.
PostawyBaHHA — Yy UeHTpanbHOMy a6o

TOProBeNbHUX parloHax micTa.

Site selection criteria

Carpet area of 80 sq. m. Location — in the
central or commercial areas of the city.

DopaTtkoBa iHpopmauis
®dpaHyan3uHr  Antonio  Biagg™ « —
[IOCKOHanWi Gi3HeC-NPOeKT, WO 3abesnedye
dpaHyansi ctabinbHWi goxia i Aae ycnilwHUM
[0CBIf BeAeHHs Gi3Hecy.
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OcHoBHa MeTa KoMnaHii — HapjaBatu
CrnoXMBaYam MOXIMBICTb NpuabaBaTh MogHe
AKiCHe B3yTTA 3a [AOCTYNHO0  LiHOt.
B1poG6HMYI NOTY»KHOCTI po3TalioBaHo y Kutai,
Bpasunii, Moptyranii Ta ITanii.

CtpaTeriyHuM HanpsMKOM PO3BUTKY
aHrnincbKo-iTanincbkoro TaHaemy Antonio
Biaggi € nowwupeHHs AianbHOCTI KOMNaHii B
KpaiHax CH/.

Came y 2007 poui ctBopeHo TOB
Antonio Biaggi Ukraine, fKomy HagaHo
MaicTep-bpaHWKn3y Ta NpaBo NPeacTaBniTH
Antonio Biaggi™ Ha Teputopii YKpaiHu.

Y 2012 poui KomnaHia Antonio Biaggi
rnoYyana aKTMBHUI PO3BUTOK MEPEXI TaKOX Ha
TepuTopii PocincbKkoi Ddepepalii.
BuKOpUCTOBYIOYM  MO3UTUBHUIA  AOCBIA
naptHepiB B YKpaiHi, KOomnaHia nnaHye
npogaBat B3yTTd Ta akcecyapu Antonio
Biaggi™ He TinbKW ONTOBMM MOKYNUAM, ane 1
po3BMBaTU PO3APIGHY Mepexy Ha ymoBax
dpaH4an3uHry.

B Ykpaini Ha nodvatok 2012 poky
po3gpi6bHa Mepexa GipMOBMX MarasvHis
B3yTTA Ta akcecyapis AntonioBiaggi™
HapaxoBye 28 MarasuHiB y BCiX BEUKMUX
MicTax.

Ma#6yTHimM $paHyasi, LWo 3aLikaBneHiy
PO3BWUTKY BnacHoro G6i3Hecy Ha TepwuTopii
YKpaiHW, KomnaHia NponoHye BignpaLboBaHi
TexHonorii po3apibHoro 6Gi3Hecy, a TaKoX
TOBAPHOrO HaMOBHEHHSI Y BUIMsAI rOTOBMX
CE30HHMX KONEKLIM B3yTTA Ta akcecyapis
Antonio Biaggi™.

Additional information

Antonio Biaggi™ Franchise is the perfect busi-
ness plan that provides franchisees a steady
income and gives successful business experi-
ence.

The core purpose is to give consumers
the opportunity to purchase quality brand
shoes at an affordable price. Production facili-
ties are located in China, Brazil, Portugal and
Italy.

The strategic direction of the Anglo-
Italian duo Antonio Biaggi is the proliferation of
companies in CIS countries.

It was created in 2007 Antonio Biaggi
Ukraine Ltd., which granted the master fran-
chise and the right to represent Antonio
Biaggi™ in Ukraine.

In 2012, the Antonio Biaggi company
began active development of network on the
territory of the Russian Federation. Using a
positive experience for partners in Ukraine, the
company plans to sell shoes and accessories
Antonio Biaggi™ not only to wholesalers, but
also to develop retail network in the franchise.

In Ukraine in early 2012 Retail Outlet
shoes and accessories AntonioBiaggi™ has
28 stores in all major cities.

Prospective franchazi that are interest-
ed in developing their business in Ukraine, the
company offers perfected the technology retail
and commercial filling as finished seasonal
collections of shoes and accessories Antonio
Biaggi™.
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CASTA, Mepexxa pecTtopaHiBs
CASTA, Chain of Restaurants

CASTA, Mepexa pectopaHis, TOB
CASTA, Chain of Restaurants, Ltd.

Byn. Mexwuripcbka, 876, Kuis, 04080, YkpaiHa
87b, Mezhyhirska St., Kyiv, 04080, Ukraine

2 (50) 336-3603; (67) 557-4040

(44) 351-1791

E-mail:  Kichik.n@shf.com.ua
Internet: http://casta.ua

KoHTakTHa oco6a
Hatania Kivik
Person for contact
Nataliya Kichik

KpaiHa noxoa»xeHHsa ¢paHLwmn3u
YKpaiHa

Country origin

Ukraine

Tun cepeicy a6o NpoayKTy
[pboMajcbKe XapuyBaHHS
Product or service type
Catering

Pik 3acHyBaHHs KomnaHii/
Year company founded
2012

MoyaToK ppaHya3UHIroBoOI JisnbHOCTI/
Start of franchising
2015

KinbKicTb BnacHux nignpuemcrs/
Company own stores
4

KinbKicTb ¢ppaH4yain3uHroBumx nignpuemcre/
Number franchise stores
1

MNepBUHHUI BHECOK (BapTicTb ¢hpaHLIN3K)
50 000 eBpo

Initial fee

50,000 EUR

Heo6xigHuin noyaTKoBMiA Kanitan
600 — 800 €BpO/KB. M

Required start up capital

600 — 800 EUR/sq. m

Peknamnui nain/

Advertising contribution

2%

PosnTi (cepBicHa nnata)/

Ongoing royalty

5%

KinbKicTb nepcoHany Ha nianpuemcrsi/
Total employed staff

30 —50

NigTpumKa, ika HagaeTbcs

e [lonomora Ta NiATPMMKa Ha BCiX eTanax
CTaHOB/EHHSA Ta GYHKLIOHYBaHHS Gi3Hecy.

¢ baxaHHs opraHizyBatu 6i3HeC Ha ymoBax
Ta 3a Jornomoroto Aocsigy dpaHyai3epa.

e KoHcynbTauii  wogo BMGOpY  Micus,
pO3paxyHOK eHEKTUBHOCTI Gi3HECY.
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KoHcynbrauji oao NPOEKTYBaHHA
MPUMILLEHHS, PEMOHTHMX POGIT Ta nigéopy
yCTaTKyBaHHs.

HapaHHs cTaHaapTiB BefdeHHs Gi3Hecy,
ACOPTUMEHTHOI 1 LIiHOBOT MOSITUKM.
PekomeHpalii wopao niaéopy nepcoHany.
HaByaHHS1 CniBPOBITHWKIB Y HaBYalbHOMY
LleHTpi ronoBHoro odicy 3rigHo 3
PO3p06IEHOI0 METOANKOIO.

MpodeciviHi pekomeHaaLlii Ta KoHcynbTawii
L1010 BefieHHs1 6i3HEeCY B perioHi.

MocTiiHa MapKeTUHroBa NiaTpPMMKa.
MOTy)Hi NPOMO- Ta peKnamHi KamnaHii 9K
rapaHTisi IPOCyBaHHS BalLOro Gi3Hecy.

Support provided

Help and support on all stages of becoming
and functioning of business.

Wish to organize your business under fran-
chising conditions.

Business plan.

Consultation on choosing a place, business
performance calculations.

Consultation on design project, construc-
tion work and equipment.

Provision of business standards, assort-
ment and pricing policies.
Recommendations on recruitment.

o Staff training at HO training center in accor-
dance with the developed program.

¢ Professional consultation on business con-
duction and development in the region.

e Constant marketing program, strong mar-
keting campaigns as a guarantee of your
business promote.

LinboBi perioHn

YKpaiHa, binopyck, MongoBa Ta iHWi KpaiHu

(micTa 3 HaceneHHam noHag 150 000 ocib).

Target franchise area

Ukraine, Belarus, Moldova and other countries

(cities with population more than 150,000

people).

Bumoru go ppaHyansi (oneparopa)
BbaaHHsa opraHisyBaTth 6i3HeC Ha ymoBax Ta
3a [JOroMOroto JocBigy dpaHyansepa.
Required franchisee profile

Wish to organize your business under fran-
chising conditions.

Bumoru o Mait6yTHbOro po3TallyBaHHS
3aKnapy

MpumiweHHs 350 — 500 KB. M.

Site selection criteria

Premises at least of 350 — 500 sq. m.
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Emotional Health Center

Lientp EmouniiHoro 3popoB’n
Emotional Health Center

Byn. HaripHa, 15, Kui, 04107, YkpaiHa
15, Nahirna St., Kyiv, 04107, Ukraine

= (66) 717-1333

E-mail: eq.franchise@gmail.com; ogienko.elena@gmal.com

KoHTakTHa oco6a
[anvHa LLa6wan

KpaiHa noxoaxkeHHsa ¢ppaHwwmn3u
YKpaiHa

Tun cepBicy a6o npoayKTy
Mocnyru anst HaceneHHs

Pik 3acHyBaHHsA KomnaHii
2000

MoyaToK ppaHyan3uHroBoi AiANbHOCTI
2016

KinbKicTb BnacHux nignpMemcrs
2

KinbKicTb ¢ppaH4ain3uHroBMx nNignpMemcrs
3

MepBUHHWI BHECOK (BapTiCTb ppaHLLUM3H)
$25 000

Heo6xiaHWit noyaTKOBUI Kanitan
$3 000 — 5000

Peknamnuit nav
2%, NOYMHAOYMN 3 APYroro POKyY

PosinTi (cepBicHa nnarta)
5% 3 06iry

KinbKicTb nepcoHany Ha nignpuemcrsi
4 + Kepylounn

MiaTpumKa, aKa HagaeTbca

e [leTanbHa MNOKPOKOBaA  iHCTPYKUif 3
BIKPUTTS | PO3BUTKY Gi3Hecy y BalloMy
MiCTi.

¢ [lpaBuna nigbopy nepcoHany, KoHcynbTauii
WOAO  MOWYKY  KIOYOBUX  Kajapis.
OpraHisauis cuctemu nigbopy Kaapis,
BeAeHHs 0C060BMX CnpaB, HajaHHS
nocagoBux iHCTPYKUin, mogeni
MOTMBALLiHOT Nporpamu.

Kputepii BMGOPY NpPUMILLEHHA | WOro
ONTUManNbHOro po3TallyBaHHS, ayauT Ta
3aTBEPAKEHHS NPUMILLEHHS, peKoMeHaaLi
eNeMeHTiB LeKopy, obnajgHaHHs,
matepianis. Po3pobneHun  daxiBuem
YHIKanbHWM AU3aiH-NPOEKT.

Franch Book — KepiBHMLTBO 3 opraHizauii
Ta BefeHHs Gi3Hecy, siKe BKOYae B cebe
onuc Bcix 6i3Hec-npouecis, NOBHWI Habip
CTaHpapTiB, IHCTPYKUIN, pexkoMeHnpauin Ta
IHCTPYMEHTIB 4N epeKTUBHOro BeLeHHS
6i3Hecy: MociGHMK 3 KoHLuenLii, MocibHMK 3
BigKpUTTS, TlOCIGHMK 3  MapKEeTWHry,
Moci6HMK 3 nepcoHany i 06CnyroByBaHHs,
Moci6HMK No po6oTi B Mepexi.

e diHaHcOBa MopeNnb PO3BUTKY 6i3Hecy
dpaHyansi.

HaB4yaHHS ¢paHyansi. Becb Kno4oBMI
nepcoHan  nNpPoOXoAuTb  HaBYaHHA i
ceptudikauio.

¢ [lpaBo BUKOPUCTaHHS YHiKanbHUX
aBTOPCbKMX METOAMK, 3axuLLEHNX
MiXHapOAHWM aBTOPCbKUM MPaBOM.
Heo6xigHi topuanyHi AOKYMEHTH | AOrOBOPH:
[orosip KoHdigeHuinHOCTi | Hamipis (NDA),
JliueHsinHmMn  gorosip, [loroBopy 3
NepcoHanoM.
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e Hawa Bce6iyHa NiATPMMKa, onepaTuBHe
OTPUMaHHS HEOBXIAHUX KOHCYNbTaLlin.

® HeoOXigHi AM3anHepCbKi MaTepiann Ta
6peHa-6yK.

e PO3MillEHHS Ha KOpNopaTUBHOMY CawTi
MiXHapOAHOI MepeXi GppaHLLIn3.

¢ CRM-cuctema, WO aBTOMaTU3ye Gi3Hec-
npoLecu.

* MOXK/IMBICTb BUKOPUCTaHHS Halumnx GOTOo Ta

Bigeomatepianis Ans NpocyBaHHs 6Gi3Hecy B

CBOEMY PETiOHi.

KoHcynbrauji oa0 NpOBEAEHHSA

0OILIMHOMO BiAKPUTTA. PO3MILLEHHS BaLIMX

peKknaMHux MatepianiB Ha odiuinHomy

CaWTi MiXHapoaHOi MepeXi GpaHLKn3.

o PerynapHuit Bui3g KoMaHau dpaHyain3epa
NS NPOBEAEHHS HaBYaHHA Ta MiATPUMKM
dpaHyanai.

e PerynspHi nepesipkX §KOCTI nocnayr i
CTaHAapTiB 06CNyroByBaHHS KIIEHTIB.

e PerynsipHu  KOHTPOAb  BiAMOBIAHOCTI

LIEHTPY CTaHZapTaM KomnaHii.

KOHTPO/b EKOHOMIYHMX MNOKA3HUKIB LIEHTPY.

MapKeTuHroBa nigrpumka. Onuc LinboBoi

ayauTopii. PekomeHpalii MapTHepiB ans

NpOCyBaHHS NOCAyr.

e Peklama BallMX MapKETUHIOBKUX 3aX0diB y
KOPMopaTUBHMX COoLialbHUX Mepexax i Ha
odiLifnHOMY caiTi KomnaHii.

LinboBi perioHn
YKpaiHa, Pocis, KasaxcTaH, binopycs, I13painb,
Himeyunna, CLUA, Hinepnanaw.

Bumoru go ppaHyansi (onepatopa)

e [locBig BeaeHHs 6i3Hecy y chepi nocnyr.

e baxaHHA  po3BMBATUM  IHHOBALIMHWMK
NPOAYKT.

¢ [IpodecioHaniam i BignoBiganbHWi Nigxig Ao
6i3Hecy.

e JlIoTpUMaHHS KOpnopaTMBHUX CTaH4apTiB

TOProBeNbHOI MapKHy.

Bumoru o Mai6yTHbLOro po3TallyBaHHS
3aKnapy

o |leHTp Ta HaBAMKEHICTb 40 LEHTPY MicTa.

e Jlerkun [JoCTyn OO 3aKnagy: NPUMILLEeHHS
NMOBUHHO 3HAXOAMTUCA Ha nepuin niHii
BYNuLi, dacap 6yaisni. llepeBaykHO nepLuni
nosepx. MoX/IMBO TaKOX MigBanbHe abo
HanisniaBanbHe NPUMILLEHHS, MPUMILLEHHS
y BLL (3a yM0BM BigMiHHOI 3BYKOi30A5Lji).
3pyyHa TpaHCMOpTHa PO3B’A3Ka.

HasBHiCTb Micub Ans NapKyBaHHA nepeq,
BXOZOM.

o 30BHIWHIA BUMNAL BXoAy MOBUHEH GYyTH
€CTETUYHUM, YUCTUM.

MNioxoam po 6yniBni (aoporu) NOBUHHI GyTH
OCBIiTNIeHi Beyopamu i npubupatuca Bia
CMITTH.

MprMEMHMIM BM 3 BiKHa.

BiacyTHiCTb MpOMMCNOBKX MiANPUEMCTB,
PVHKIB, irpOBMX aBTOMATIB Ta iHLUMX MY4HWUX
ab0 HECNPUSATAIMBUX MICLb B HANBAMMKYOMY
po3TallyBaHHI.

[opatkoBa iHpopmauis

®dpaHLwKn3a Mae AeKinbka dopmaris:

e lleHTp EmouiiHoro 3aopoB’st (OKpemui
6i3Hec Ans micta).

e [Iporpamu WBKWAKOIO eMOLinMHOoro
BifHoBNeHHs, ANTIl-age KoMnneKeu (6isHec
ana  CIA-KypopTiB, TYPUCTUYHUX 6a3 i
roTe/IbHUX KOMIMJIEKCIB).

o LleHTp EMouifiHoro 3a0poB’s ans icHyto4oro
6i3Hecy — [15 KOMMNaHii, 3aljikaBneHux y
PO3BWTKY NepcoHany.

®paHwmn3a MNocTiMHO MNOMOBHIOETbLCA
HOBMMM TEXHONOTIAMM.

®paHwn3a nerko KombiHyeTbcs 3
iHWO Hawo ¢paHWwn3ow — OUtaunum

LIeHTPOM 3 PO3BWTKY TaNaHTiB AUTUHW.
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Fitness NEWBODY  Fitness NEWBODY

®depepauia HbIO BOAI, 0

NEW BODY FEDERATION, GO
Byn. To6onbebKa, 49, Fitness NEWBODY, XapkiB, 61072, YkpaiHa
49, Tobolska St., Fitness NEWBODY, Kharkiv, 61072, Ukraine
2 (96) 546-7070; (57) 750-9010

E-mail: newbody@newbody.ua
Internet: www.newbody.ua

KoHTaKTHa oco6a
HOnisa BeHeank
Person for contact
Julija Benedyk

KpaiHa noxomKeHHs1 GpaHLLmn3un
YKpaiHa

Country origin

Ukraine

Tun cepsicy a6o npoayKTy
diTHec-Kny6u, diTHec-nocnyru
Product or service type

Fitness clubs, fitness author program

Pik 3acHyBaHHs1 KOmnaHii/
Year company founded
2009

MoyaToK ppaH4an3UHIoBOI AisNbHOCTI/
Start of franchising
2011

KinbkicTb BnacHux nignpuemcrs/
Company own stores
1

Kinbkictb dpaH4an3MHroBux nignpuemcrs/
Number franchise stores
3

MepBUHHUI BHECOK (BapTiCTb ppaHLLIn3m)/
Initial fee
$1500

Heo6xigHuin noyaTKoBMiA Kanitan
$12 000 — 17 000

Required start up capital
$12,000 — 17,000

PosinTi (cepBicHa nnata)
Big 900 rpH.

Ongoing royalty

From $30

KinbKicTb nepcoHany Ha nignpMemcrBi/

Total employed staff

3—7

MiaTpumKa, ika HagaeTbes

e [IpaBO Ha BWKOPMUCTAHHS TOProBesibHOI
MapKu.

¢ [IporpamHe 3a6e3ne4eHHs.

e ABTOPCbKI QiTHEC-Mporpamu.

o |HCTPYMEHTM KepyBaHHA i TexHonorii
po6oTH.

¢ [loBHE HaBYaHHSA NEPCOHany.

o [locTilHi KOHcynbTauii Big neploro AHs
icHyBaHHS QiTHEC Knyby A0 WMOro ycniwHoi
NiSNbHOCTI.

o PerynsipHWM KOHTPONb SIKOCTI NOCAyr, WO
HafatoTbCs.

e (O6MiH AOCBIAOM MixX dpaHyamn3i.

LlinboBi perionu
YKpaiHa, CH/.
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Bumoru o Mai6yTHbLOro po3TallyBaHHS
3aknagy
120 — 250 KB. M.

Bumoru go ppaHyansi (onepatopa)
baaHHs npautoBatn y cdepi diTHecy.

FoodEXx
| o ]
FoodEx

aApEts

FoodEXx — cepBic focTaBKH 340poBoro xapuysauusa, ¢Or
FoodEx — diet food delivery service

X Byn. byaiBenbHukis, 34/1, 1-i1 noBepx, Kuie, 02100, YkpaiHa
34/1, Budivelnykiv St., 1st floor, Kyiv, 02100, Ukraine

a (98) 112-1338; (44) 390-3560

E-mail: info@foodexhub.com.ua

Internet: http://foodexhub.com.ua/kiev

KoHTaKTHa oco6a KinbKicTb ¢paH4aU3nHroBMX NignpuemMcTs,/
Ceprint KoteHko Number franchise stores
Person for contact 1

Serhii Kotenko MepBUHHUI BHECOK (BapTiCTb PppaHLLM3H)

KpaiHa noxogkeHHs ¢ppaHLmnsu Big 2 000 y.0

YKpaiHa Initial fee

Country origin From $2,000 depends on agreement condi-
Ukraine tions and city

Tun cepBicy a6o npogyKTy PeknamHuii nan

[loctaBKa 340pOBOro XxapyyBaHHs BigcytHin

Product or service type Advertising contribution

FoodEx — diet food delivery service None

Pik 3acHyBaHHs KoMnaHii/ Posinti (cepBicHa nnarta)/

Year company founded Ongoing royalty

2014 5%

MNMoyaToK ppaH4Yan3nMHroBOI JiNbHOCTI/ KinbKicTb nepcoHany Ha nianpuemcrsi/
Start of franchising Total employed staff

2016 10

KinbKicTb BnacHux nignpuemcrs/
Company own stores
1
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MiaTpumKa, aKa HapaeTbca

PR, MapKeTuHr, MeHI0 Biag fgieTonora,
TenedoHHi  KOHcynbTauii 3  nikapem-
nieTonorom,  wed-Kyxapem, CTaxyBaHHS
KyxapiB.

Support provided

PR, marketing, menu from the dietitian phone
consultation with a doctor-dietitian, head-
cook, internship of cooks.

LlinboBi perionn

Ykpaina: JlbBiB, Ogeca, [Hinpo, Xapkis;
KasaxctaH, MongoBa, Monblia, HimevynHa.
Target franchise area

Ukraine: Lviv, Odesa, Dnipro, Kharkiv;
Kazakhstan, Moldova, Poland, Germany.

GEORGIA,
Mepexxa pecTopaHiB
GEORGIA,
Chain of Restaurants

Bumoru go ¢ppaHyaiisi (onepartopa)
MopsigHiCTb, YecHiCTb, 3auiKaBNeHiCTb Y
3[40POBOMY CMOCO6I KUTTS.

Required franchisee profile

Decency, honesty, interest for the health pro-
motion the apartment of kitchen.

Bumoru ao Mait6yTHbOro po3TallyBaHHS
3aKknapy

TexHi4HO NpaBUNbHO 061aHaHEe NPUMILLEHHS
KyXHi BiANOBIAHO O BUMOT Y JOrOBOPI.

Site selection criteria

Technically conforms to the requirements indi-
cated in an agreement.

co

MAFIA, Mepexa pectopaHis, TOB
MAFIA, Chain of Restaurants, Ltd.

DY Byn. Mexwuripcbka, 876, Kuis, 04080, YkpaiHa
87b, Mezhyhirska St., Kyiv, 04080, Ukraine

B (50) 336-3603; (67) 557-4040

(44) 351-1791

E-mail:  Kichik.n@shf.com.ua
Internet: http://mafia.ua

KoHTakTHa oco6a
Hatania Kivik
Person for contact
Nataliya Kichik

KpaiHa noxoa»xeHHa ¢ppaHLwmn3u

Tun cepBicy a6o NpoayKTy
[boMazCcbKe XapyyBaHHS
Product or service type
Product and service type

Pik 3acHyBaHHs KomnaHii/

YKpaiHa Year company founded
Country origin 2008

Ukraine
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MoyaToK ¢ppaH4yain3uHroBoi AisnbHOCTI/
Start of franchising
2010

KinbKicTb BnacHux nignpuemcrs/
Company own stores
1

MepBUHHUI BHECOK (BapTiCTb PppaHLLM3H)
Micta 3 HaceneHHam po 500 Tuc. —
20 TMC. €BpPO, MiCTa 3 HaceNeHHsM Bia
500 Te. — 40 Tvc. eBpo, KuiB — 60 TUC. €BpO.
Initial fee

Cities with a population of up to 500,000 per-
son — 20,000 EUR, cities with a population of
500,000 person — 40,000 EUR, Kyiv —
60,000 EUR.

Heo6xigHunii no4aTKOBMIA Kanitan
$800/KB. M

Required start up capital
$800/sg. m

Peknamuui nain/

Advertising contribution

2%

PosinTi (cepBicHa nnarta)/

Ongoing royalty

5%

KinbKicTb nepcoHany Ha nianpuemcrsi/
Total employed staff

35—50

MNiaTpuMKa, AKa HagaeTbCs

e Jlonomora Ta MiATPMMKa Ha BCiX eTanax
CTaHOBJIEHHS Ta GYHKLOHYBaHHS Gi3HeCY.

e Bba)kaHHs opraHidyBatv 6i3HEC Ha ymoBax

Ta 3a A40NOMOroto Aocsigy dpaHyansepa.

KoHcynbrauii  woao  BMGOpy  Micus,

pO3paxyHOK ePeKTUBHOCTI Bi3HeECY.

KoHcynbrauji oao NPOEKTYBaHHA

MPUMILLEHHS, PEMOHTHMX POGIT Ta nigéopy

yCTaTKyBaHHS .

e HapgaHHsi cTaHOapTiB BeAeHHs 6i3Hecy,
ACOPTUMEHTHOI 1 LLIHOBOT NMOSITUKM.

¢ PekomeHaalLlii Wwomo ninbopy nepcoHany.

e HaB4aHHS CniBPOGITHUKIB Yy HaBYa/bHOMY
LeHTpi ronoBHoro odicy 3rigHo 3
PO3p06/IEHOI0 METOANKOIO.

¢ [IpodeciviHi pekomeHaaLlii Ta KoHcynbTawii
L1010 BefieHHs 6i3HeCy B perioHi.

e [locTiHa MapKeTUMHIroBa NiagTpMMKa.

o [IOTY)KHi NPOMO- Ta PeKnamHi KamnaHii 9K
rapaHTisi IPOCyBaHHS BallOro Gi3Hecy.

Support provided

¢ Help and support on all stages of becoming
and functioning of business.

¢ Wish to organize your business under fran-

chising conditions.

Consultation on choosing a place, business

performance calculations.

Consultation on design project, construc-

tion work and equipment.

Provision of business standards, assort-

ment and pricing policies.

Recommendations on recruitment.

Staff training at HO training center in accor-

dance with the developed program.

Professional consultation on business con-

duction and development in the region.

Constant marketing program, strong mar-

keting campaigns as a guarantee of your

business promote.

LinboBi perioHn

YKpaiHa, binopyck, MongoBa Ta iHLwWi KpaiHW
(micTa 3 HaceneHHam noHag 50 000 ocib).
Target franchise area

Ukraine, Belarus, Moldova and other countries
(cities with population more than 50,000 peo-
ple).

Bumoru go ppaHyansi (oneparopa)
BbaaHHsa opraHisyBaTth 6i3HeC Ha ymoBax Ta
3a [JoroMOoroto JocBigy dpaHyansepa.
Required franchisee profile

Wish to organize your business under fran-
chising conditions.

Bumoru o Mai6yTHbOro po3TallyBaHHs
3aKnapy

MpumiwerHs 350 — 450 KB. M.

Site selection criteria

Premises at least of 350 — 450 sg.m.
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DopaTtkoBa iHpopmauis

MoXnuBICTb BIAKPUTTS pecTopaHis nig TM
GEORGIA, BAO, “Ipa 3 BorHem”, “BpiniaHT
bap”.

Additional information

Ability to open restaurants under the GEOR-
GIA, BAO, Ipa 3 BorHem, bpiniaHt bap trade-
mark.
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CinaeER i
MAFIA,

m:::f:«a pecTopaHis M AFE A

ITAMNCKES T8 AIOHCHEA KyXHA
Chain of Restaurants

MAFIA, Mepexxa pectopaHis, TOB
MAFIA, Chain of Restaurants, Ltd.

D= Byn. MexuripcbKa, 876, Kuis, 04080, YkpaiHa
87b, Mezhyhirska St., Kyiv, 04080, Ukraine

a (50) 336-3603; (67) 557-4040

(44) 351-1791

E-mail: Kichik.n@shf.com.ua
Internet: http://mafia.ua

KoHTakTHa oco6a MepBUHHUI BHECOK (BapTicTb PppaHLIKU3K)
Hatania Kivik Micta 3 HaceneHHam go 500 tvc. — 30 000
Person for contact €BpO, MicTa 3 HaceneHHsM Big 500 Tic. —
Nataliya Kichik 50 000 eBpo.

Initial fee

KpaiHa noxogeHHs ¢ppaHwmnsu . ” .
Cities with a population of up to 500,000 per-

YKkpaiHa on . :
Country origin son — 30,000 EUR, cities with a population of
Ukraine 500,000 person — 50,000 EUR.

Tun cepBicy a6o NPoOAyKTY HeoGxigHuit noyaTkoBUI Kanitan
[POMa/ChKe XapyBaHHs 700 — 800 eBpo/Ks. M

Product or service type Required start up capital

700 — 800 EUR/sq. m

PeknamHui nan/
Advertising contribution

Product and service type

Pik 3acHyBaHHs KomnaHii/

Year company founded )

2008 2%

MoyaToK PpaHy4ain3MHroBOi AisIbHOCT/ PosunTi (cepaicHa nnata)/
Start of franchising 0:1gomg royalty

2010 5%

KinbKiCTb BAGCHHX NIANPUEMCTE,/ KinbKicTb nepcoHany Ha nignpuemcrsi/

Company own stores Total employed staff
o8 40 — 60

KinbKicTb dpaHyain3uHroBuX Nignpuemcrs,/ Miatpumka, sika HapAETLCA ,
. [ ]
Number franchise stores [loromora Ta MigTPMMKa Ha BCiX eTanax

10 CTaHOBNEHHS Ta GYHLIOHYBaHHS Gi3Hecy.
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BaykaHHA opraHidyBaTu 6i3HEC Ha ymoBax
Ta 3a AONOMOrol0 JOCBiAy GppaHyan3epa.
KoHcynbTauii  woao  BuGopy  Micug,
PO3paxyHOK ePEKTUBHOCTI Gi3HeCY.

o KoHcynbrauii wono NPOEKTYBaHHSA
NPUMILLLEHHS!, PEMOHTHMX POGIT Ta nigdopy
yCTaTKyBaHHS.

e HapgaHHsl CTaHAapTiB BeAeHHs 6i3Hecy,

ACOPTUMEHTHOI Ta LjiHOBOI MONITUKMK.

PekomeHaaLii Wwoao nigbéopy nepcoHany.

HaByaHH$ cniBPOBITHWKIB Y HaBYanbHOMY

LeHTpi ronoBHoro odicy 3rigHo 3

PO3pOGIEHOI0 METOANKOIO.

MpodeciiiHi pekoMeHaaLii Ta KOHCynbTauji

LL0AO0 BefeHHs Gi3HeCy B perioHi.

MocTiHa MapKeTUHroBa MigTPUMKa,
MoTy)KHi MPOMO- Ta peKknamMHi KamnaHii

K rapaHTi NpPocyBaHHs Balloro 6i3Hecy.

Support provided

¢ Help and support on all stages of becoming

and functioning of business.

Wish to organize your business under fran-

chising conditions.

Consultation on choosing a place, business

performance calculations.

Consultation on design project, construc-

tion work and equipment.

Provision of business standards, assort-

ment and pricing policies.

Recommendations on recruitment.

Staff training at HO training center in accor-

dance with the developed program.

Professional consultation on business con-

duction and development in the regjon.

¢ Constant marketing program, strong mar-
keting campaigns as a guarantee of your
business promote.

LinboBi perionu

YKpaiHa, binopycb, MongoBa Ta iHWi Kpaihu
(micTa 3 HaceneHHam noHag 150 000 oci6).
Target franchise area

Ukraine, Belarus, Moldova and other countries
(cities with population more than 150,000
people).

Bumoru go ¢opaHyainsi (onepatopa)
BaxaHHs opraHi3yBaTv 6i3HeC Ha yMOBax Ta
3a A0MNOMOroto A0CBigy dpaHyan3epa.
Required franchisee profile

Wish to organize your business under fran-
chising conditions.

Bumoru ao Main6yTHbOro po3TallyBaHHS
3aKnagy

MpumiweHHa 350 — 500 KB. m.

Site selection criteria

Premises at least of 350 — 500 sqg. m.

DopaTtkoBa iHpopmauis

MoXnuBICTb BIgKpUTTS pecTopaHis nig TM
“Moxomkms”, “BAQ”, “Ipa 3 BorHem”, “BpiniaHT
bap”.

Additional information

Ability to open restaurants under the
“Moxomkms”, “BAQ”, “Ipa 3 BorHem”, “BpiniaHT
bap” trademarks.
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25%3 Z';';'Z.':: RF//MR( Ukraine

Poapk Pian EcTeiit, TOB
Roark Real Estate, LLC

X Byn. Bo3aBukeHcbKa, 22, Kuis, 04071, YkpaiHa
22, Vozdvyzhenska St., Kyiv, 04071, Ukraine

= (44) 337-7744; (67) 441-5565

(44) 337-7744

E-mail: info@remax.ua

Internet: www.remax.ua; www.franchise.remax.ua

KoHTaKTHa oco6a
Irop IBaHL0B
Person for contact
Ihor Ivantsov

KpaiHa noxoaxeHHs ¢ppaHLWn3m
CLLA

Country origin

USA

Tvun cepBicy a6o NpoayKTy
AreHLjist HepyXoMocCTi
Product or service type
Real Estate Agency

Pik 3acHyBaHHs KomnaHii/
Year company founded
1973

MoyaTtoKk ppaH4ait3UHroBOi JifNbHOCTI/
Start of franchising
1975

KinbKicTb BnacHux nianpuemcre/
Company own stores
1000

KinbKicTb ¢dpaH4ain3uHroBuUx NignpuemMcTs/
Number franchise stores
6000

MepB1HHUI BHECOK (BapTiCTb ¢hpaHLIN3K)
10 000 ponapis CLUA

Initial fee
$10,000

HeoO6xigHui noyaTKkoBUI Kanitan
20 000 ponapis CLLA

Required start up capital
$20,000

PeknamMHuii naw

3% Bi KOMicii areHuji
Advertising contribution
3% of agency commission

PosnTi (cepBicHa nnata)/
Ongoing royalty
$600

KinbKicTb nepcoHany Ha nignpuemcrsi/
Total employed staff
2

MNigTpumka, fika HagaeTbcs

HaBuyaHHA, OHNaMH-IHCTPYMEHTH, 6i3Hec-
niaTpUmKa.

Support provided

Trainings, on-line tools, business coaching.

LlinboBi perioHu

Micta Big 100 000 HaceneHHs.

Target franchise area

Cities with 100,000 population and more.

The official catalogue of Franchising and Retail Industry trade shows 2017 27



C
KATAIOI ®PAHLLN3

Bumoru go ¢paHyaiisi (onepatopa) Bumoru o Mai6yTHbOro po3TallyBaHHs

[ocsig y 6i3Heci. 3aknagy
Required franchisee profile Mnowa Bia 80 KB. M.
Business experience. Site selection criteria

Office from 80 sg. m.

Mporpama napTtHepcTBa SAT Q

SAT Partnership Program .

SAT

HAANOLUITOBI MOX/MBOCTI

CAT, TpaHcnopTHa KomnaHisa, TOB
SAT, Transport Company, LLC

X Byn. [poaHeHcbKa, 32, Kuis, 02660, YkpaiHa
32, Hrodnenska St., Kyiv, 02660, Ukraine

B (44) 490-9909; (800) 30-9909

(44) 490-9909; (800) 30-9909

E-mail: info@sat.ua

Internet: www.sat.ua

KoHTaKTHa oco6a KinbKicTb BnacHux nignpuemcrs/
IHra ManboHKiHa Company own stores
Person for contact 48

Inga Malyonkina KinbKicTb dpaH4ain3MHroBUX NiANPUEMCTB,/

KpaiHa noxomkeHHs ppaHLwn3u Number franchise stores

FRANCHISES CATALOGUE

PosinTi (cepBicHa nnara)
BigcytHa

Ongoing royalty

None

KinbKicTb nepcoHany Ha nianpuemcrsi/
Total employed staff
1300

MNigTpUMKa, AKa HagaeTbCs

IHbopMaLiMHa, KOHCyNbTalinHa, NPOBEAEHHS
HaBYanbHOro npoLiecy.

Support provided

Information, consulting, training process.

LinboBi perioHn

Bcsi YkpaiHa.

Target franchise area
All Ukraine.

Bumoru go ppaHyansi (onepatopa)
e HasBHICTb TPaAHCMOPTHMX 3aco6iB Pi3HOroO
dopmary.
e CKnagcbKe MNPUMILLEHHS He MeHwe
100 KB. M.
o CKnaAcbKa TexHika:
— BaHTaXHa pokna,
— BaroBa poKna,
— WTabenep/HaBaHTaXKyBau.

¢ [lepcoHan — 3 oco6u.
o JloCKOHase 3HaHHS PErioHaNbHOr0 PUHKY.
Required franchisee profile
¢ The presence of vehicles of various formats.
e Storage space not less than 100 sqg. m.
e Handling:
— transportation rokla,
— weight rokla,
— stacker/loader.
¢ Employees — 3 men.
¢ Perfect knowledge of the regional market.

Bumoru o Mait6yTHLOro po3TallyBaHHS

3aKnapy

e CKnagcbKe MNPUMILLEHHS He MeHwe
100 KB. M.

e PO3MillleHHs1 CKnagy B MPOMMUCNOBIM Yac-
TUHI MicTa.

Site selection criteria

e Storage space not less than 100 sq. m.

e Warehouse placing in an industrial part of
town.

YKpaiHa 47

Country origin TMepB1HHMII BHECOK (BapTiCTb GPaHILU3H)
Ukraine BE3KOLLTOBHO

Tun cepBicy a6o npoayKTy Initial fee

BaHTaxHi nepeBe3eHHs Free

Product or service type Heo6XiaHWi NoYaTKOBMIA Kanitan
Freight transportation 100 THC. rpH

Pik 3acHyBaHHs KOMnaHii/ Required start up capital

Year company founded 100,000 UAH

2002 PeknamHuii nan

MoyaToK dppaH4ai3UHIroBOI AiSNbHOCTI/ Hemae

Start of franchising Advertising contribution

*oBTeHb 2014 poky None
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SPAR cynepmapker
SPAR supermarket

S PAR[Y

SPAR Ykpaina Kopn., T30B
SPAR Ukraine Corp., LLC

Byn. Kap6uwesa, 1, Jlyubk, 43023, YKkpaiHa
1, Karbysheva St., Lutsk, 43023, Ukraine

2 (332) 78-4870; (67) 548-2496

(332) 78-4860

E-mail: sshavlukevich@spar.ua; petro.kulpach@spar.ua

Internet: www.spar.ua

KoHTaKTHi oco6u

Ceprin WaBnykeBny, MeTpo Kynbnay
Persons for contact

Serhii Shavlukevich, Petro Kulpach

KpaiHa noxomKeHHs1 GpaHLLImn3un
Higepnanam

Country origin

the Netherlands

Tun cepsicy a6o npoayKTy
Cynepmapket

Product or service type
Supermarket

Pik 3acHyBaHHs1 KOmnaHii/
Year company founded
1932

MoyaToK ppaH4an3UHroBOI JisNbHOCTI/
Start of franchising
1947

Kinbkictb dpaH4an3MHroBux nignpuemcrs/
Number franchise stores
12176

MepBUHHUI BHECOK (BapTiCTb GpaHLLIn3K)
BigcyTtHin

Initial fee

Doesn't exist

Heo6xigHMi noyaTKoBUIA Kanitan
Big 40 000 eBpo

Required start up capital
From 40,000 EUR

PeknamHuii nan
BigcyTtHin

Advertising contribution
Doesn't exist

PosinTi (cepBicHa nnara)

0,5 — 1,2% Big T0Bap0o06iry, B 3aNeXHOCTI Big
TOProBesbHOI Mo

Ongoing royalty

0.5 — 1.2% of turnover depending on sales
area

KinbKicTb nepcoHany Ha nignpMemMcTBi
Bin 8

Total employed staff

From 8

MiaTpumKa, ika HagaeTbes

HapaHHs npaBa Ha BWKOPWUCTAHHS 3HaKy
[N TOBapiB i NOC/yr (TOProBeNbHOI MapKu
“Haw Kpai”).

MNepepaya TexHonorii po6oTM MarasuHy
€camMo06CNyroByBaHHs.

MpaBuna ¢yHKUiOHYBaHHS | B3aemoaii
BHYTPILWHIX NiApO3AiNniB (pernameHtTn Ans

nepcoHany).
MeToau i dopMuK NnaHyBaHHS Ta 3BITHOCTI.
Nig6ip, HaBYaHHS, niagBULLEHHS

KBanidikaLii nepcoHany.
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Po3pobKa an3anHy NpuMilLEeHHS.
Po3po6Ka ontumanbHOro pPo3MmilleHHs
TOProBOro ycTaTKyBaHHs.

MinGip ycraTkyBaHHsS.

HagaHHa KBanipikoBaHoro daxisusa ansa
[OMNOMOrHY Y BIGKPUTTI MarasuHy.
MpoBeaeHHA neperosopis 3
rocradanbHUKamMu 4N HaaaHHa dpaHvansi
KOpropaT1BHKUX yMOB POBGOTH.

MinGip acopTMMeHTy ToBapiB.

PexknamHa nigrpumka.

OpuanyHa KoHcynbTaLis.

KoHcynbrauis y cdepi 6yxrantepcbKoro
06iKy.

KoHcynbrauii 3 opraHisalii  0XopoHu
MarasuHy i 3anobiraHHs Kpagixkkam.
KoHcynbTauii 3 ycix nuTaHb, WO CTOCYOThCS
BeAEHHS Gi3Hecy.

Support provided

Granting a right to use goods and service
brand (SPAR express, SPAR, EUROSPAR,
INTERSPAR brand depending on format).
Transfer of self-service working technology.
Rules of functioning and co-operation of
internal subdivisions (regulations for stuff).
Methods and forms of planning and
accounting.

Choice, training and raising of skill level.
Store exterior design.

Store interior design.

Store equipment selection.

Supplying of skilled specialist to help to
open the shop.

Conducting of negotiations with suppliers
for franchise granting for corporate terms of
work.

The choice of goods assortment.

Publicity support.

Legal advice.

Consultation in the accounting.
Consultations about organization of shop
guard and prevention from thefts.

¢ Consultations about business questions.

LinboBi perioHn
YKpaiHa.

Target franchise area
Ukraine.

Bumoru go ppaHyansi (oneparopa)
HasiBHICTb NpPUMIlLEHHs Ta MNOYaTKOBOro
Kanitany.

Required franchisee profile

Presence of premises and initial capital.

Bumoru o Mait6yTHbLOro po3TallyBaHHs
3aKnapy

MpuMilLEHHS 3 TOProBeNbHOK MOLLe Big
50 KB. M Y rycToHaceneHux panoHax abo Ha
YKBaBMX JOPOrax i TpaHCNOPTHUX PO3B’A3Kax.
Site selection criteria

Commercial premise 60 sq. m and more in the
densely populated districts or in the animated
roads and traffic intersections.
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Crap Ke0ab
Star Kebab

M IKEB'A'B
il___,-l"" i "
Star Kebab, TOB
Star Kebab, Ltd.
np-T MockoBcbkui, 12/2, KuwuHis, Mongosa

12/2, Moskovskiy Ave., Chisinau, Moldova

a2 +373 (60) 66-9771
E-mail: franciza@starkebab.md
Internet: www.starkebab.md

KoHTaKTHa oco6a
Makcum Cramartin
Person for contact
Maxim Stamatin

KpaiHa noxogeHHs ppaHLLInM3u
MongoBa

Country origin

Moldova

Tun cepBicy a6o npoayKTy
PecTopaH

Product or service type
Restaurant

PiK 3acHyBaHHs KomMnaHii/
Year company founded
2011

MoyaTtoK dppaH4Yan3nMHroBOI JiANbHOCTI/
Start of franchising
2012

KinbKicTb BnacHux nignpuemcts/
Company own stores
4

KinbKicTb ¢ppaH4a3MHroBMX Nignpuemcrs,/
Number franchise stores
5

lMepBUHHUI BHECOK (BapTicTb PppaHLLInN3K)
7 000 eBpo

Initial fee

7,000 EUR

Heo6xigHWi noyaTKoBMA Kanitan
60 000 — 180 000 eBpo
Required start up capital

60,000 — 180,000 EUR

Posinti (cepBicHa nnata)/

Ongoing royalty

4%

KinbKicTb nepcoHany Ha nianpuemcrsi/
Total employed staff

20

MNigTpumKa, sika HagaeTbCs

e [loMowWwb MNpPU  MOUCKE MOMELLEeHMS.

MeToA0n0rvs aHann3a pPacronoKeHus.

MomoLpb Npy GUHAHCOBOM MIAHUPOBAHUN.

[ln3aiH NpoeKT HOBOro pecTtopaHa.

O6yyeHne nepcoHana B pecTopaHax Star

Kebab.

e [locTOfiHHas  nmojfdepKa Ha  3Tane
OTKPbITUS, @ TaKKe Ha 3Tane fanbHenWwero
ynpaBneHuss G6GM3HECOM B  YCNOBMUSX
MaKCUMasibHOM 3PPEKTUBHOCTU.
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Support provided

¢ Real estate and site selection support.

* Project management and construction sup-
port

Restaurant design.

Marketing, financial and legal assistance.
Staff training in Star Kebab restaurants.
Training program (trainings, role-play, team-
building, master class).

LinboBi perioHn

YKpaunHa, Poccusi, benapycb, PyMblHUS.
Target franchise area

Ukraine, Russia, Belarus, Romania.

Winners Academy,

dpaHwWK3a IHTeNeKTYa/lbHUX

GisHec-KnyoiB
Winners Academy

Bumoru o Mai6yTHbOro po3TallyBaHHs
3aKnapy

¢ [opopa c Hacenexnem ot 100 000 utene.
¢ [lnowaab nomeLeHuns ot 120 KB. M.

Site selection criteria

¢ Cities with more than 100,000 inhabitants.
¢ Site requirements: more than 120 sg. m.

Winners Academy

) (800) 333-1215; (50) 211-0505
E-mail: vladimirtorop@ya.ru; info@winnersacademy.ru

Internet: www.winnersacademy.ru

KoHTaKTHa oco6a
Bonoanmup Toponuos
Person for contact
Vladimir Toroptsov

KpaiHa noxoaxeHHs ¢ppaHLwmn3n
Pocisi, YkpaiHa

Country origin

Russia, Ukraine

Tun cepBicy a6o NpoayKTy
Ocsita

Product or service type
Education

Pik 3acHyBaHHa KomnaHii/
Year company founded
2013

MoyaTtoK ¢ppaH4ait3UHroBoi JifNbHOCTI/
Start of franchising
2017

KinbKicTb ¢dpaHyain3uHroBux NignpuemMcrs/
Number franchise stores
12

Heo6xiaHui noyaTkoBUi Kanitan
$3 500

Required start up capital

$3,500

MNiaTpumka, ika HagaeTbca
www.winnersacademy.ru/franchise

LlinboBi perioHu
YBech CBIT.
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Bumoru go ¢paHyaiisi (onepatopa)
18 — 67 poki..

WOKA ASIA FOOD

Bumoru ao Main6yTHbOro po3TallyBaHHS
3aKnagy
bizHec-LeHTp Knacy B+ 40 — 60 KB. M.

WIOKA

ASIAFOOO
WOKA ASIA FOOD, ®O0I
WOKA ASIA FOOD
X Byn. LLleBueHKa, 47a, kB. 13, MNontaBa, 36000, YKkpaiHa

47a, Shevchenka St., #13, Poltava, 36000, Ukraine

a2 (50) 789-8885

E-mail: saenko.natalya@inbox.ru

Internet: http://woka.ua

KoHTakTHa oco6a
Hatanist CaeHko

KpaiHa noxomKeHHs1 GpaHLImn3un
YKpaiHa

Tun cepBicy a6o NpoayKTy
3aKnaa rpoMaAcbKoro xapyyBaHHs

Pik 3acHyBaHHs1 KOmnaHii/
Year company founded
2013

MoyaToK ¢ppaH4an3nMHIoBOI AiiNbHOCTI/
Start of franchising
2013

KinbKictb BnacHux nignpuemcrs/
Company own stores
3

KinbKicTb ¢ppaH4an3MHroBMX Nignpuemcrs,/
Number franchise stores

Heo6xigHWi noyaTKoBMA Kanitan
Big $10 000 g0 $ 30 000

PeknamHuii nan
1% Big BUPYYKH

PosinTi (cepBicHa nnata)
2% Bia BUPYYKH LLOMicALS

KinbKicTb nepcoHany Ha nignpuemMcTBi
5—10

MNiaTpumKa, ika HagaeTbes

o KoHcynbrauii 3 nigbopy npuMilLeHHS,
KOHCynbTaLii Ha eTani BigKpUTTS.

e Pob6oTa KomaHaM 3anycKy ¢paHyansepa

BNPOAOBX [AEKiNbKOX AHIB (Ao i micnga

BiAKPUTTS).

dipmoBuit 6peHa-OyK.

e HaByaHHsi 4-x oci6 nepcoHany Ha
BMPOOHMLUTBI KOMNaHii npoTsrom ABOX
TUXKHIB.

18 e MeHi0, TEXHOMOrYHI Ta KanbKyNAUinHi

MepBHUHHMIN BHECOK (BapTICTb GpaHILIN3K) KapTv 3 AeTanbHolo iHdopmalielo npo

Bin $ 5000 go $ 15 000 NPUroTyBaHHA cTpaB 3rigHo 3i
cTaHgapTaMu.
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[onomora B nia6éopi nepcoHany 4ns po6oTn
B 3aKnajax Mepexi (ans Ykpainu).
[onomora B opraHisauii JOCTaBKM Ki B
MicTi dpaHyansi.
MigknioYyeHHs Ao eauHoi ana  Ykpainu
cnyxo6u aoctaBkn WOKA ASIA FOOD.
BcepeavHi  mepexi npauloe  eavHuin
LieHTpanizoBaHui call-ueHTp.
MigKNOYeHHa [0 €AWHOI  cucTeMM
KOMM'IOTEPHOIO 06IKY.
KomnneKkcHa nignpuMKa Ha BCix eTanax
BiAKPUTTS 3aKnagy.
MiagTpuMKa nporpaMHOro 3abe3neyeHHs:
o6nafjHaHHs Ta iHLWi NporpamHi pilleHHs.
3a6e3neyeHHs 3aknagy npodecinHum
06nafiHaHHAM, HeobXiAHMMKU 3aroToBKamu
Ta iHrpegieHTaMu.
PerynapHumn KOHTPONb AKOCTI
dpaHyan3epoM KOXHOI TOProBenbHOI
TOYKM.
CTBOpPEHHS canTy i MOBGINbHUX AodaTKIB Ha
6a3i |0S, Android.

[OJOATKOBI MOCNYIA:
Po3po6Ka auM3aiH-NpoeKTy 06’eKTa, Lo
nepcoHanisyeTbCs.
Po3po6Kka npoeKkTy 3  po3MilleHHs
ob6nafHaHHs.
MPOEeKT iHXEHEPHO-TEXHIYHUX POGIT.
BeageHHs  KoprnopaTMBHMX  CTOPIHOK Y
coujanbHMUX Mepexax, HanalwTyBaHHS
peknamu y MicTtax. Po3po6Ka au3anH-
MaKeTiB, MPOBEAEHHSI aKLUiN, 3HUXKOK,
MawncTep-KNacis i T.iH.

LinboBi perioHn
YKpaiHa, KazaxcTaH, kpaitu CH/.

Bumoru go ppaHyansi (onepatopa)

[ocsig ycniwHoro BeaeHHa  Gi3Hecy
(6axaHo B pecTopaHHi cdepi).
MpodecioHaniam i BignosiganbHUM nigxia 4o
6i3Hecy.

HaaBHicTb npuMilleHHs (y opeHai a6o
B/IACHOCTI) B MicusX BMCOKOro Tpadiky
MOTEHLIMHWX KNIEHTIB.

[oTpMMaHHA KOpPropaTUBHUX CTaHAapTiB
ToproBenbHoi Mmapkn WOKA ASIA FOOD.
MobyaoBa CTOCYHKIB 3 KOMMaHielo Ha
OCHOBI B3aEMHOI [10Bipy i noBaru.

Bumoru o Mait6yTHbLOro po3TallyBaHHS
3aKknagy

MpumiwieHHs a6o okpema 6yaiBng,
po3MilleHa Ha UeHTpanbHii Bynuui abo
BY/MUSX 3 BMCOKOIO NPOXIAHICTIO, HE BULLE
3a 1-M noBepx, 3 LEeHTpanbHWM BXOAOM 3
60Ky Bynuui (ans dopmarty “PectopaH”).
BaykaHO MOXIMBICTb OpraHi3alji NiTHboro
MavgaH4vKa (ans dopmaty “PectopaH”).
bi3Hec-UeHTpKU, TOProBesbHi i TOProBo-
po3BaxaNbHi  LEHTPU 3  BUCOKOI
MPOXiAHICTIO B 30Hi dya-KOPT.

Mnowa npumilwleHHs — Big 15 KB. M
(3anexHo Big popmary).

Bucora ctenb Big 2,7 M.

EneKkTpryHa NoTyHicTb He meHle 20 KBT
oans  dopmaty “PectopaH”, He MeHLWe
12 kBT — anst dopmarty “®Pyakopty TPLL", He

MeHwe 8 KBT — gna  dopmaty
“bpeHpoBaHuit MAD”.

HasagHicTb cucTem onantoBaHHs,
BOAONOCTa4YaHHA | KaHanizauii (ans

»iu

dopmarti “Pectopan” i “®yakopty TPLL").
MoxnuBicTb PO3MilLeHHS BUBICKM
30BHilIHbOI peKknamu Ha dacagi (ans
dopmarty “PectopaH”).

HasiBHicTb AocTyny [0 iHTepHeTy i TenedoHii
(ona dopmartiB “PectpopaH” i “®yaxopT y
TPL).
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AN Npynn
AP Group

AP Groug

LWBUAKA JOCTABKA ABTO3AMYACTUH

AN Fpynn, MNN
AP Group
Byn. LLleByeHkKa, 3236, J/Ibgis, 79000, YKpaiHa
323b, Shevchenka St., Lviv, 79000, Ukraine
2 (96) 772-2272; (98) 236-0880; (99) 111-8810

E-mail: ap.group.lviv@gmail.com

Internet: http://group-ap.com

KoHTaKTHa oco6a
Oner AngpinoBuy
Person for contact
Oleh Andrijovych

KpaiHa noxogkeHHs ¢ppaHwmn3u
YKpaiHa

Country origin

Ukraine

Tun cepBicy a6o npoayKTy

Posapi6Ha Topriens aBTo3an4yactuHamu
Product or service type

Retail auto parts

Pik 3acHyBaHHs1 KomnaHii/
Year company founded
2011

MoyaToK ppaH4ai3UHIoBOI JisNbHOCTI/
Start of franchising
2016

Kinbkictb BnacHux nignpuemcts/
Company own stores
3

Kinbkictb dppaH4an3MHroBux NignpuemcTs/
Number franchise stores
1

MepBUHHUIN BHECOK (BapTiCTb HpaHLLIn3K)
25 000 rpH.

Initial fee
25,000 UAH

HeoOxigHui noyaTKoBUIA Kanitan
25 000 rpH.

Required start up capital

25,000 UAH

Peknamnui nan
O6roBOpIOETLCS IHAMBIAYaANbHO
Advertising contribution
Discussed individually

PosinTi (cepBicHa nnata)
O6roBOpIOETLCS IHANBIAYANbHO
Ongoing royalty

Discussed individually

KinbKicTb nepcoHany Ha nignpuMemMcTBi
Big 1

Total employed staff

From 1

NigTpumKa, ika HagaeTbcs

[onomora 3 MOWYKOM MNpUMILLEeHHs, nia6ip
TOBapy, 3aMOBNEHHS, iHbopmaLiiHa
NiATPUMKA, I0pPUAMYHa, Crm-cucTema.

Support provided

Help with finding premises, selection of goods,
orders made central office, information sup-
port, legal support, crm system.
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LinboBi perioHn

YKpaiHa (KpiM XapkiBCbKoi, J1bBiBCbKOI,
[HINponeTpoBCbLKOI).

Target franchise area

Ukraine (except Kharkiv, Lviv, Dnipropetrovsk)

Bumoru go ppaHyansi (onepatopa)
[oceig B opraHisauii po6o4oro npouecy!
BMmiHHSI npoaaBaty.

Required franchisee profile
Experience in workflow! Ability to sell.

Bumoru o Main6yTHbLOro po3TallyBaHHs
3aKnapy

IHTepHeT-MaraauH, npeseHTabenbHum odic.
Site selection criteria

Internet shop, presentable office.

baprenano napdpym
BARGELLO

%, BARGELLO
MAP®OHOMEPINA

PERFUME

BAPTE/INNO NAP®YM, ©O0I Kinepxai bepxaH
BARGELLO PERFUME, PE Kilerci Berhan

D Byn. KoponeHkiBcbKa, 4, KuiB, YkpaiHa
4, Korolenkivska St., Kyiv, Ukraine

a (93) 620-0448
E-mail:  brg@bargello.com.ua
Internet: www.bargello.com.ua

KoHTakTHa oco6a
TeTaHa JTyweHko
Person for contact
Tetyana Luchshenko

Tun cepsicy a6o NpoayKTy
Posapi6Ha Topriens napdymom
Product or service type

Retail sale of perfume

Pik 3acHyBaHHs KoMnaHii/
Year company founded
2004 / 2012 B YkpaiHi

MNMoyaToK ¢ppaH4Yain3uHroBoi AisnbHOCTI/
Start of franchising
2012

KinbKicTb BnacHux nignpuemcrts/
Company own stores
15 marasuHis

KinbkicTb ppaHyani3aMHroBux nignpuemcrs/
Number franchise stores
10 marasuHis

MepBUHHUI BHECOK (BapTiCTb ppaHLIKU3K)
BigcytHin

Initial fee

None

Heo6xiagHU noYaTKoBUMA Kanitan
$3 000 — 5000

Required start up capital

$3,000 — 5,000

PosnTi (cepBicHa nnarta)
BigcytHin

Ongoing royalty

None
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MiaTpumKa, aKa HapaeTbca

HaByaHHA nepcoHany, po3pobKa MaKety
TOProBeNbHOI TOYKKM, CYNpOBIAHI MaTepianu,

peKnamMHi MaKeTy.
Support provided

Training, development model outlet, accompa-

nying materials, advertising layouts.
LlinboBi perionn

Bca Teputopia Ykpainu.

Target franchise area

The whole territory of Ukraine.

Bumoru go ¢paHyaiisi (onepatopa)

MarasuH noBWHEH MOBHICTIO BiANOBiAATH

CTaHAapTam Haworo 6peHay.

baprek
Bartek

Required franchisee profile
Shop will fully meet the standards of our
brand.

DopaTtkoBa iHpopmauis

Halwa npoayKuis BianoBigae BciM caHgaptam
AKOCTi i NpeacTaBneHa B noHaj 20 KpaiHax
cBiTy. dKicTb napdymy nepesipeHa U
ceptudikoBaHa.  KpaiHa-BMPOOGHWMK — —
TypeyymnHa.

Additional information

Our products meet all quality and sandartam
in more than 20 countries. Quality perfume
tested and certified. Country of origin —
Turkey.

BARTEK

bapTek, AKUiliHa cnifKa
Bartek, Joint-Stock Company

D Byn. leHepana K. CocHKoBCbKoro, 83, MiHcbk Ma3oBeLbK#,

05-300, MonbLa

83, Gen. K. Sosnkowskiego St., Minsk Mazowiecki,

05-300, Poland
2 +48 (25) 759-8040
+48 (25) 759-3582
E-mail:  bartek@bartek.com.pl
Internet: http://bartek.com.pl

KoHTakTHa ocob6a
Oner Kinaw
Person for contact
Oleh Kinasz

KpaiHa noxomkeHHs ppaHLwmn3u

Tun cepaicy a6o npoayKTy
[untave B3yTTA

Product or service type
Children’s shoes

Pik 3acHyBaHHsI KOMNaHii/

Monbuwa Year company founded
Country origin 1991

Poland
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MoyaToK ¢ppaH4yain3uHroBoi AisnbHOCTI/
Start of franchising
1991

KinbKicTb BnacHux nignpuemcrs/
Company own stores
80

KinbkicTb ppaHyaii3aMHroBux nignpuemcrs/
Number franchise stores
13

Heo6xigHnii no4aTKOBMIA Kanitan
Big 85 T1C. €BpO

Required start up capital

From 85,000 EUR

PeknamHuii nan

MiHimym 2% Bip 06iry B ce30H
Advertising contribution

Minimum 2% of turnover each season

KinbKicTb nepcoHany Ha nianpuemMcrsi

MeHemep MarasuHy.
MponaBUi-KoOHCynbTaHTM (3 — 4 ocobu,
B 3a/1KHOCTI Bifl NnaHoBaHoro o6iry).

Total employed staff

Store manager.
Sales assistants (3 — 4 people depending
on expected sales).

MNigTpUMKa, AKa HagaeTbCs

BigcyTHicTb BCTynHOI onnaty.

OuiHka TOProBenbHOI nNoLLi
(po3TallyBaHHS), aHani3 KOHKypeHLii Ta
NPOrHO3 A0OX0MY MarasuHy.

[loBHa AonomMora nNpu MNpPOEeKTyBaHHI Ta
o6nawTyBaHHi MarasuHy.

BiacyTHicTb onnar 3a NPOEKT
o6nalwTyBaHHs.

Be3KoWTOoBHI peknaMHi matepianu.
MigTpuMKa y  MicueBMX  pPeKNaMHuUX
KamnaHisix.

KBanidikoBaHa nonomora Bi3yan-
mMepyaHaanaunHry BARTEK npu BigkputTi Ta
QYHKUiOHYBaHHI MarasuHy.

MonuBiCTb JO3aMOBEHHS BecTcenepis.
MOoXnNMBICTb 3aMOBNEHHS TOBapy 3rigHO 3
BIACHUMM PO3MIPHUMU CITKAMK.

e MoX/1MBICTb 3amnoBHIOBATU 3aTOBapPEHHS
Ha OAMHWMYHI PO3MipHK.

e Harngaa, ToproBesbHa | onepauinHa
[onomMora B LWOAEHHi# po6oTi.

Support provided

¢ No initial fee.

¢ Evaluation of the commercial space (loca-

tion), competition analysis and forecast of

the store’s revenues.

Complete support with the design and

arrangement of the store.

No fee for the design of the store arrange-

ment.

o Advertising materials free of charge.

Support within local advertising activities.

Qualified support in the form of BARTEK

visual merchandising with opening and

functioning of the store.

Possibility to order additional bestsellers.

Possibility to order products according to

your own size grid.

Possibility to complete the stock with single

sizes.

Supervision, commercial and organization-

al support at daily work.

Bumoru go ppaHyansi (onepatopa)

¢ [loyaTKOBMI 06GIroBMi Kanitan y po3mipi Bia
85 TUC. EBPO.

® ButpatM Ha pexknamy — MiHiMyMm 2% Big

06iry B C€30H (Y3romKeHHs meaiannaHy Ha

MoYaTKy CE30HY | HaaHHS 3BITIB LIMKITIYHO i

B KiHLi Ce30HYy).

[OTOBHICTb 40 AOTPUMAHHS EQUHMX BUMOT i

CTaHAapTiB, 3aKNafeHUX Yy KoHuenuito

GipMOBMX  TOProBefibHWUX  JIOKanisauin

Bartek.

[OTOBHICTb O AOTpPMMaHHSA GiHaHCOBMX

yMOB po60TM 3 KomnaHielo BARTEK,

30Kpema:

— Po6ota KomnaHii Bartek 3
MapTtHepamu 6yayeTbes Ha NpuHLUMnax 100%-i
oniatv NpoayKLii, Wo BianyCKaeTbCS.

— MoXuBi iHAMBIAYanbHI YyMOBKM MNpu
BiAKPWUTTI GaHKIBCbKOI rapaHTii, akpeauTueiB
Ta iHWKWX BUAIB CTpaxyBaHHS.
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e CBO€YacHe BHECEHHsi 3abe3neyeHoro
BHECKY B po3Mmipi 20% Bia 3aranbHOi Cymu
CE30HHOIO 3aMOBJIEHHS].

o JliueHsinHi nnaTtexi woao obiry 6e3 MAB 3a
BMKOPWCTaHHS TOBAPHOIO 3HaKy Ta HOy-Xay.

Required franchisee profile

e |nitial working capital in the amount of

85,000 EUR.

Expenses for advertising — minimum 2% of

turnover each season (establishing a media

plan at the beginning of each season;
results should be verified cyclically at the
end of each season).

Readiness to follow uniform requirements

and standards constituting the basis for the

concepts of the formed commercial loca-
tions of Bartek.

Readiness to fulfil the financial conditions in

cooperation with Bartek, in particular:

— Cooperation between Bartek and their
Partners is based on a 100% fee for sent prod-
ucts.

— Individual conditions are possible in
the case of opening the bank guarantees, let-
ters of credit and other types of insurance.

¢ Timely payment of the securing payment in
the amount of 20% of the total amount of
the season order.

¢ License fees concerning the net turnover for
using the trademark and the know how.

Bumoru ao Mait6yTHbOro po3TallyBaHHS

3aKnagy

¢ HasBHICTb NPUMILLEHb, TOPrOBENbHUX MAOLL,
y TOProBWX LEHTpax i Ha NpuBabIMBMX
BYMLSAX MmicT i MicLeBocTen
(MyHiumnaniteTie) 3 HaceneHHsm 300 000
MelUKaHLiB, 3 0CO6IMBUMU NepeBaramu
[N9 CTONULb AepaB i perioHis.

¢ OntMManbHa niolla MaraauHy: 50 — 80 KB. M.

Site selection criteria

¢ Availability of premises — commercial
space located in shopping centers and in
attractive streets of cities and agglomera-
tions (municipalities) with a population of
more than 300,000, in particular national
and regional capitals.

¢ Optimum store surface area: 50 — 80 sq. m.
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Becenan 3artes
Veselaya Zateya

BECENEHbKUH ACCOPTHMEHT

€Bpona yHo Tpei YkpaiHa, TOB
Europa uno trade Ukraine, LLC

2, Trublaini St., Kyiv, 03134, Ukraine

D= ByAn. TpyonaiHi, 2, Kuis, 03134, YkpaiHa
a (67) 322-9605
(44) 458-9333

E-mail: pr@sharik.ua
Internet: http://sharik.ua

KoHTaKTHa oco6a
OneHa BopoHa
Person for contact
Olena Vorona

KpaiHa noxogeHHs ¢ppaHwmnsu
YKpaiHa

Country origin

Ukraine

Tun cepaicy a6o npoayKTy
ToBapw ans ceata

Product or service type
Party products

Pik 3acHyBaHHs KomnaHii/
Year company founded
2007

MoyaToK ¢ppaH4yain3uHroBoi AisNbHOCTI/
Start of franchising
2016

KinbKicTb BnacHuUx nignpuemcrs/
Company own stores
2

MepBUHHUI BHECOK (BapTiCTb PppaHLLM3H)
Hemae

Initial fee
None

Heo6xigHunit no4aTKOBWIA Kanitan
Big 300 000 rpH.

Required start up capital

From 300,000 UAH

PeknamMHuii nain

Big 10 000 rpH./pik
Advertising contribution
From 10,000 UAH per year

PosinTi (cepBicHa nnara)
Hemae

Ongoing royalty

None

KinbKicTb nepcoHany Ha nignpuMemMcTBi
Big 2 oci6

Total employed staff

2 and more

MNigTpUMKa, ika HagaeTbCs

KoHcynbtauii 3 micus BUGOPY TOProBeNbHOI
TOYKM, Nia6ip acoPTUMEHTY, HajaHHsA
CTaHdapTiB WoA0 OPOPMIEHHS MarasuHy,
nporpamMa NosbHOCTI, NOCTIMHE OHOBNEHHS
ACOPTUMEHTY, PEerynsipHi NOCTaBKM NPOAYKLUIi,
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NnoYyaTKOBiI peKnamHi MaTtepianu, €auHWUn
MapKETHHT.

Support provided

Advice for the store place choosing, selection
of the assortment, providing standards for the
store design, loyalty program, constant updat-
ing of assortment, regular supply of the prod-
ucts, the sources of the promotional materials,
cooperative marketing systems.

LlinboBi perionn

Ycs1 YKpaiHa, o6nacHi LeHTPK.
Target franchise area

All Ukraine, regional centers.

Bumoru go ¢paHyaiisi (onepatopa)

di3nyHa ocoba-nignpremel abo topuanyHa
ocoba, 3auikaBneHa B PO3BUTKY PHHKY
TOBapiB AN CBfiTa Ta 3axonjeHa igesmu
CTBOPEHHSA CBATKOBOI aTMochepu.

Required franchisee profile

An individual entrepreneur or legal entity inter-
ested in the development of party-products
market and in the ideas of the festive atmos-
phere creating.

Bumoru ao Main6yTHbOro po3TallyBaHHS
3aKknapy

Street retail — okpema crnopyaa B NpoxigHoMy
Micui Yy ueHTpi Mmicta a6o B Micli
30CEPEKEHHS BENNKOI KiNlbKOCTi
NAaTOCNPOMOXKHOI LLiIbOBOI ayanTOpii.

ToproBenbHWUM LEHTP — GaaHo, 30Ha
LeHTpanbHUX marictpanew, 6ina
BX0ZiB/BKX0AiB, 1 NOBEpPX.

Benuki BITprHK, BUCOKI cTeni (Bia 2,7 M),
GayaHo KBajgpaTHe NPUMILLEHHS, naowa
npuMileHHa 40 — 80 KB. m.

Site selection criteria

Street retail — a separate building in transmit-
ted location in the city center or in the places of
a large number of solvent target audience.

Trade center — desirable area of the
central highways, at the entrances / exits, 1st
floor.

Large windows, high ceilings (from
2,7 m), desirable a square room, the floor area
of 40 — 80 sq. m.

DopaTtkoBa iHpopmauis
TepMiH OKynHOCTI NpoeKTy 6 — 12 micauiB.

Additional information
Payback period is 6 — 12 months.
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BynuuHe papio
Street Radio

W BAHIS

BynunuHe pagio, Ol Hutka 0.b.

Street Radio, Individual Entrepreneur Nytka O.B.

D= ByA. PycbKa, 52, 0¢. 15, TepHoninb, 46003, YkpaiHa
52, Ruska St., #15, Ternopil, 46003, Ukraine
= (67) 340-4959 Oner Hutka, (67) 350-4468 Hatania lynok

E-mail: Vulradio.te@gmail.com
Internet: http://radio.profiart.com.ua

KoHTtakTHa oco6a
Oner Hutka
Person for contact
Oleh Nytka

KpaiHa noxogeHHs GppaHLLIn3u
YKpaiHa

Country origin

Ukraine

Tun cepsicy a6o NpoayKTy

PeknamHui 6i3Hec. CTBOpPEHHS BAACHOrO
“papio” 6e3 oTpuMaHHs nileHsii. TpaHcnsuis
ayfiopeKknaMM Ha 3ynuHKax rpoMajCcbKoro
TpaHcmnopTy.

Product or service type

Advertising business. Starting a ‘radio’ without
getting a licence. Brodcasting of advertise-
ments on the public transport stops.

Pik 3acHyBaHHs KoMnaHii/
Year company founded
2010

KinbKicTb BnacHux nignpuemcrs/
Company own stores
4

MNepBUHHUI BHECOK (BapTiCTb ppaHLLKU3K)
Big $3 000

Initial fee

From $3,000

PosnTi (cepBicHa nnarta)

$20 — 1 3ynuHKa

Ongoing royalty

$20 — 1 public transport stop

KinbKicTb nepcoHany Ha nianpuemcrsi/
Total employed staff
4

MNigTpumKa, AKa HagaeTbCs

¢ HapaHHs npaBa Ha BMKOPUCTAHHS 3HaKy
[NS TOBAPIB Ta NOC/yr Ta KOPUCHOi moaeni
Ha nepioa Aaii forosopy.

e CTBOPEHHSI  OKPemoro  nporpamHoro
3abe3neyeHHs [1s Baworo Micta Ta
HaaaHHs AoCTyny A0 HbOTO.

e HaB4aHHA KepiBHMKa OCHOBam poboTn 3
nporpaMH1UM 3abe3neyeHHsIM.

e [IOKpOKOBa  IHCTPYKLUiA 3  MuTaHb

0pOpMNEHHA [03BOMIB Ta OTPMMaHHS

[103Bi/IbHUX JOKYMEHTIB.

Mlocnyru TEXHIYHOrO creLianicta 3 MOHTaXy

Ta nif Yac 3anycKy NpPoeKTy.

e PiyHa TexHiYyHa MiATPMMKA CUCTEMHUM
aAMIHICTpPaToOpOM MPOEKTY.

e [locnyrn MeHemKepiB 3 iHWWMX MiCT 3

NPOAAKy PEKNAMHOr0 Yacy.

TpeHiHMM Ta HaBYaHHS ANS MeHemMKepiB Ta

KepiBHUKa MPOEKTY.
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e CniBnpaus 3 3-Ma CTygiaMu 3ByKO3anucy
3a KOprnopaTMBHAMM LiiHaMK.

¢ HapaHHsa roToBOi KOMeEpLINHOI NponoauLii
Ta [OCTyn A0 Po6oTM Mepexi “BynnyHe
pagio”.

Support provided

¢ Granting the right to use the trademark for
goods and services and utility model for the
period of the contract.

¢ Creation of separate software for your city
and access to it.

¢ Teaching the manager the basics of the
software usage.

¢ Step by step instructions for processing per-
mits and obtaining permits.

¢ Support of the technician with the setting
up during the start of the project.

¢ Annual technical support for the system by
the administrator of the project.

¢ Support of the managers from other cities
with the sale of advertising time.

¢ Trainings for the managers and project
manager.

¢ Cooperation with 3 recording studios on the
corporate prices.

¢ Giving the commercial offer and the access
to the Street Radio network.

LlinboBi perionu

YKpaiHa, Kpainn CHZ, micta 3 uucenbHicTio
noHag 100 Tuc. ocib, MonbLua.

Target franchise area

Ukraine, Commonwealth of Independent
States, cities with more than 100,000 citizens,
Poland.

Bumoru go ¢ppaHyaiisi (onepartopa)
BaxaHHa  opraHi3yBaTu nNpUBGYTKOBUM
peKnamHuii 6isHec.

Required franchisee profile

Desire to organise profitable advertising busi-
ness.

Bumoru ao Main6yTHbOro po3TallyBaHHS
3aKnagy

Odic 20 — 25 KB. M NO6U3Y LIEHTPY.

Site selection criteria

Office not far from the city centre, 20 —
25sq. m.
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neniBepi’ BLIFFEY sEr iipsnn Andidags
MpeAcTaBHULTBO Da> AEAIBEPI
KoMnaHii
Delivery
AENIBEPI, TOB

DELIVERY, Ltd.

D= Byn. Bennka BacunbKiBcbKa, 15/2, Kuis, 01004, YkpaiHa
15/2, Velyka Vasylkivska St., Kyiv, 01004, Ukraine

= (67) 575-7293, 623-3561

E-mail: ekopeyka@delivery-auto.com.ua

Internet: www.delivery-auto.com.ua

KoHTakTHa oco6a
OneHa Konivika
Person for contact
Olena Kopiyka

KpaiHa noxoaeHHs ¢ppaHLwn3mn
YKpaina

Country origin

Ukraine

Tvn cepsicy a6o npoayKTy
MpeacTaBHUUTBO KOMNaHii

Pik 3acHyBaHHs KomnaHii/
Year company founded
2001

MoyaTtok ¢ppaH4ait3UHroBoi JifNbHOCTI/
Start of franchising
2012

KinbKicTb BnacHux nianpuemcre/
Company own stores
220

KinbKicTb ¢dpaH4ain3uHroBuUx NignpuemMcTs/
Number franchise stores
50

MepBMHHWUI BHECOK (BapTiCTb ¢hpaHLIN3K)
Hemae

Initial fee

None

HeoOGxigHui noyaTKkoBUI Kanitan
98 000 rpH.

Required start up capital

98,000 UAH

PosnTi (cepBicHa nnara)
Hemae

Ongoing royalty

None

KinbKicTb nepcoHany Ha nignpuemcrsi/
Total employed staff
790

MNigTpumka, ika HagaeTbca

* PeknamHa, TexHiyHa Ta iHdopMaLiiHa
nigTpUmKa.

¢ HaB4aHHsa nepcoHany.

e [ligTpumKa  BigdinomM  06CNyroByBaHHS
KNIEHTIB.

¢ Call-centre, onepaTnBHe BUPILIEHHA NUTaHb
KNIEHTIB.

LlinboBi perionu
KwiB Ta micTa 3 HaceneHHam Big 15 Tuc. oci6.

Bumoru po ¢ppaHyaisi (onepartopa)
®OMM 3 rpyna onoaaTKyBaHHS.

Bumoru ao Mait6yTHLOro po3TallyBaHHS
3aKnagy
LeHTpanbHi Ta npunerni 4o HUX BynuL.
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AIAHOPA
DIANORA

DIANORA

CTHALHA ICTORI BATTTHOCT

Feucyn B.B., POl

Heysun Vitaliy
Byn. Cmanb-CtoubKoro, 11, Jibsi, 79018, YkpaiHa
11, Smal-Stotskoho St., Lviv, 79018, Ukraine
2 (67) 757-5220
(32) 298-8575

E-mail:  dianora@ukr.net
Internet: www.dianora.ua

KoHTakTHa ocob6a
[eHHagin MNoniwyk
Person for contact
Henadii Polishchuk

KpaiHa noxomkeHHs ppaHLwmn3u
YKpaiHa

Country origin

Ukraine

Tun cepBicy a6o npoayKTy
Opar ans BariTHUX

Product or service type
Maternity wear

Pik 3acHyBaHHs KOMnaHii/
Year company founded
2007

MoyaTok dppaH4ai3UHIoBOI AiNbHOCTI/
Start of franchising
2015

KinbKicTb BnacHux nignpuemcrs/
Company own stores
10

KinbKicTb ¢ppaHyanauHrosux nignpuemcts/
Number franchise stores
4

MepBUHHUIA BHECOK (BapTiCTb GpaHLLM3K)
BigcyTtHin

Initial fee
None

Heo6xigHuit no4aTKOBMI Kanitan

$10 000 — 18 000, B 3anexHocTi BiA
po3mipiB Ta popmaTy NPUMILLEHHS

Required start up capital

$10,000 — 18,000 depending on the size and
format of the premises

PeknamHui nan
BigcyTtHin

Advertising contribution
None

PosinTi (cepBicHa nnata)
BigcytHe

Ongoing royalty

None

KinbKicTb nepcoHany Ha nignpMemcrsi/
Total employed staff
23

MigTpumKa, ika HagaeTbes

e CneuianbHe HaBYaHHS MnepcoHany, diesa
cucTeMa Biabopy, CTaxyBaHHs, atecTalji Ta
niaBuILEHHs KBanidikauii npopaBuiB i
Kepyo4mx MarasuHis.

* AHania MicLs po3TallyBaHHs Ta Jornomora y
BUGOPI nNpuMilleHHs pana  6ytuka /
MarasuHy.
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e [ligBuuieHa MapXuHanbHiCTb oans
dpaHyan3nHIroBOro naptHepa (noHag
100%).

¢ HapaHHs BCbOro Heo6xigHoro ans po6otv 3
TOProBeNbHUMMU LEHTPaMU Ta iHWKUMK

OpeHA0AaBLSAMU — npeseHTaLlis
KOHLLeNuji, po3pobKa Au3anH-NPOEeKTy
MarasuHy, cXemu OCBIT/IEHHS,

Bil€OCNOCTEPEKEHHA Ta  30HYBaHHSA
TOProBOi NoLL;.

* YnpoBagKeHHs TeXHONorii  MepyaHaa-

3UHIY Ta CUCTEMM NPOLAXKIB.

MigrotoBKa marasuHy nig KoY — BUI3A

nyckoBoi 6puragu (He meHwe 4 oci6) —

noBHa niarotoBka Ao BiKPUTTS
6peHO0BOro MarasuHy.

e ABTOMa@TM30BaHWUW NPOLEC 3aMOBJIEHHS
ToBapy, 061Ky Ta iHBeHTapu3alii,
yCTaHOBKa NporpamHoro 3abeaneyeHHs
(“1C” 8 Bepcisi), BeCb 06/1iK 3HAaX0AWUTLCA Ha
cepBepax KomnaHii-bpaHyansepa.

e HanawTyBaHHsi Bcix 6i3Hec-npoueciB Ta
BifllaneH1 KOHTPO/Ib po60TH NPoaaBLB.

e EdeKkTMBHa BignpauboBaHa CcUCTeEMa
NpOCyBaHHA Ta peKknamu Gi3Hecy.

e [lOCTiMHE OHOBJ/IEHHSI ACOPTUMEHTY Ta
[OTPUMaHHS  MOBHOMO  3aBaHTaXEHHS
MarasuHy TOBapoM.

¢ OpuanyHa Ta KOHCyNbTaliiHa NigTpUMKa y
NPOLECi BIAKPUTTS i Nig Yac po6OTH TOYKM.

e JlocTaBKa TOBapiB Ha Mara3uHu 3a paxyHoK
dpaHyan3si, NOBEpPHEHHA ToBapy 3a
paxyHOK KoMMaHii.

* MOXK/IMBICTb PO3BUTKY MEPEXKI | OTPUMAHHS
EKCKIO3MBHMX MpaB Yy OKPEMOMY PErioHi
(06roBOPIOETHLCA iHAMBIAYaANbHO).

Support provided

e Special staff training, effective system of
selection, on-the-job training, certification
and development of salespeople and store
managers.

e Analysis of location and assistance in
choosing premises for a boutique/store.

¢ Increased marginality for franchise partner
(over 100%).

¢ Provision of all the necessary things for

work with shopping centers and other
lessors — concept presentation, develop-
ment of a store design, lighting plan, video
surveillance and shopping space zoning,.
Implementation of merchandising technol-
ogy and sales.

Preparation for a turnkey — launch crew
(minimum 4 people) attendance — com-
plete preparations for a brand shop open-
ing.

Automated process of ordering goods,
accounting and inventory, installation of
software (1C version 8), all accounting is on
the franchiser’s servers.

Setting up all business processes and
remote control of sellers operations.
Effective and proven system of business
promotion and advertising,.

Constant renewal of assortment and full
commoditization of the store.

Legal and consulting support in the process
of opening and during the operation of the
store.

Delivery of goods to the stores through a
franchisee, return of goods at the expense
of the company.

Possibility of developing the network and
getting exclusive rights in a certain region
(discussed individually).

LinboBi perionn

YKpaiHa (kpim JlbBoBa), CHZ, €EBpona.
Target franchise area

Ukraine (excluding Lviv), CIS, Europe.

Bumoru go ppaHyansi (oneparopa)

e [OTOBHiCTb MpauloBatM 3a nNpaBunamu i

CTaHfapTam Mepexi.

HasBHicTb BnacHoro abo OpeHAO0BaHOro

NPUMILLEHHS.

HasiBHicTb focBify po60TH B iHAYCTPIi Moau

BiTaeTbCA.

o ONTUMI3M i BUCOKa KIEHTOOPIEHTOBAHICTb.

Required franchisee profile

o Willingness to work according to the rules
and standards of the network.

e Aavailable own or leased premises.
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¢ Available experience in the fashion industry
is welcomed.
¢ Optimism and high client focus.

Bumoru go Mai6yTHbOro po3TallyBaHHS

3aKnagy

e OpaHlwK3a pocTynHa B  MicTax 3
HaceneHHAM He MeHL Hix 50 Tucay oci6.

¢ Po3milleHHs B Micusx BMCOKOro Tpadiky
NOTEHLMHNX NoKynuis (dopmatHi
TOProBesbHi LEHTpU i Monu, dacagHi
MarasuHu y 3py4HOMY MicLyj).

o MOXNMBICTb PEMOHTY 3a HajaHUMM
[M3aiH-MaKeTamu.

o Xopola BEHTUAALS | KOHAWLIOHYBaHHS.

Site selection criteria

¢ Franchise is available in cities with a popu-

lation of not less than 50 thousand people.

Location in areas of high traffic of potential

buyers (format shopping centers and malls,

facade stores in convenient location).

Redesign potential using provided design

layouts.

¢ Good ventilation and air conditioning.

DopaTtkoBa iHpopmauis

Mepexa MarasuHiB oasary [ana BariTHUX
DIANORA™  npepcTaBnisie  Bawin  yBasi
KpacvBui i nNpuOYTKOBMIM 6i3Hec 3a
TEXHONOrIED GpaHYan3uHry 3 BUTigHO
iHHOBALLiIHOIO CXEMOIO POGOTU.

OcHoBHi KnieHT DIANORA™ — BariTHi
KiHKM (6n1mM3bko 60%). Y uew ocobansumi
nepiog He 3HWKaeE HeOOXigHICTb BUragaTH
npuBabnuBo i CTunbHO. binbw TOroO, cCame B
Lievt nepioa NOTPIGHO NiAKPECANUTH BCIO Kpacy i
3BOPYLLAMBICTb XKiHKM.

Halwi KnieHTKM 0CO6/MBI... | M1 BMIEMO 3
HWUMK npavioBaTu, 3abe3neyytoydn ocobamBuin
CepBic i 3340BONbHAOYM iXHi NOTPEGU.

Mepesaru Haworo 6i3Hecy:
TpenetHe cTaBAEeHHA cycninbCTBa A0
BariTHUX Ta AiTeN NepeHocUTbCA Ha Ball
6i3Hec i gonomarae 6ygyBaTW NpaBWbHI
KOMYHiKaLlii 3 KnieHTamu.
¢ Bu3HaHHA | NPUXWMABHICTL NOKYNUiB, WO
NposIBNSETbCA B PEKOMEeHAaLisiX CBOiM

[py35M Ta 3HaioMUM.

OcobnuBe CTaB/lEeHHA OpPeHAOAaBLIB, SKi

X04yTb 6a4uTh L0 rpyny ToBapiB Yy CBOIX

TOProBMX LIEHTpax.

“Bi4Hni Gi3HEC” — MOKM iCHYE NIOACTBO,

6yayTb HAPOAXKYBATUCS AiTH) ... @ y Bac byae

npuBYTKOBUI Gi3HeC.

* HecyTTeBi Ce30HHI KOMMBaHHS MNpoaaxis
(niTew YekaloTb B YCi Yacu i CE30HM, WO
cnpusie ctabinbHoCTi 6i3Hecy).

e Hall ofsir LikaBWUTb He TiNbKKU KIHOK B

LiKaBOMY MONOXEHHI — 61u3bko 30%

NOKYNoK BiabyBalOTbcA He BariTHUMU

iHKaMU.

MpreMHe NoeaHaHHS LjiHM Ta SIKOCTI.

HeB1COKa KOHKYPEHLiSt Ha PUHKY.

BucoKa coujanbHa 3HauyLwicTb Gi3Hecy.
DIANORA — milHa cimeiHa, KoMnNaHis

3acHoBaHa y 2007 poui. bpeHa npocysae

TPaAuLUiiHi CiMeWMHi UiHHOCTI, rapaHTytoun

AKICTb MPOAYKLIi, i CTBOPIOE BUrigHi yMOBM Anst

cnisnpaui. Mpotarom 10 pokKiB icHyBaHHS

KOMNaHii KnientTh 3 16 KpaiH Manu

MOX/MBICTb BigyyBaTM ce6e CTUNbHO Ta

KOMGOPTHO, BMKOPWUCTOBYIOYM MNPOAYKLiIO

6peHay DIANORA. HKomnaHis oTpumana

BW3HaHHA Ta NPUXWIBHICTb CMOXMBadiB, a

TaKOX BWCOKi OUIHKM eKcnepTiB, 6epyyn

y4acTb Y BUCTaBKax MOAHOI iHAYCTPii B KenbHi,

Mockgi, K1eBi Ta iH., 3a6e3neyytoymn XiHkam

pagiCTb y HaMGINbLL XBUIOKOYi MOMEHTH UTTS.

Additional information

Maternity wear retail chain DIANORA™ offers
beautiful and profitable franchise business
with the best innovative scheme of work.

The main clients of DIANORA™ are preg-
nant women (about 60%). In this special peri-
od, the need to look attractive and stylish is
maintained. Moreover, it is the very period that
you need to emphasize the beauty and appeal-
ingness of a woman.

Our clients are special... and we know
how to work with them, providing a particular
service and satisfying their needs.
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Advantages of our business:
The society admiration for pregnant women
and children carries over to your business
and helps build the correct communication
with clients.
Recognition and loyalty of customers which
is manifested in recommendations to
friends and acquaintances.
Special attitude of lessors who want to see
this group of products in their shopping cen-
ters.
“Everlasting business” — as long as there is
humanity, children will be born)... and you
will have a profitable business.
Insignificant seasonal fluctuations in sales
(children are awaited at all times and sea-
sons, which contributes to the stability of
business).
Our clothes are interesting not only to preg-
nant women — about 30% of purchases are
made by not pregnant women.

¢ Nice value for money.
e |Low competition on the market.
¢ High social significance of the business.
DIANORA, a solid family company, was
founded in 2007. The brand is promoting tra-
ditional family values while ensuring product
quality and creates favourable conditions for
cooperation. Over the 10 years of its existence
the company clients from 16 countries had the
chance to feel stylish and comfortable using
the products of the DIANORA brand. The com-
pany has received recognition and loyalty of
the consumers, as well as the high scores of
experts participating in fashion exhibitions in
Cologne, Moscow, Kyiv, etc., giving joy to
women in the most exciting moments of life.
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ECOLIFE eCO
LIFE

EKOJIAH® YKPAIHA, TOB
ECOLIFE UKRAINE, Ltd.
Byn. B. JlapioHoBa, 145, [lHinpo, 49052, YkpaiHa
145, V. Larionova St., Dnipro, 49052, Ukraine
2 (67) 005-7477
E-mail: i.svetlova@shampoobar.com.ua

Internet: www.eco-life.ua

KoHTakTHa oco6a
AHppin KysH
Person for contact
Andrii Kuian

KpaiHa noxoaxkeHHsa ¢ppaHLwwmn3u
YKpaiHa

Country origin

Ukraine

Tun cepBicy a6o NpoayKTy

Posapi6Ha Topriens KOCMETUYHUMK 3acobamm
Product or service type

Retail

Pik 3acHyBaHHs KomnaHii/
Year company founded
2008

MoyaToK ppaHy4ak3uHroBoI JisnbHOCTI/
Start of franchising
2016

KinbKicTb BnacHux nignpmemcra/
Company own stores
22

KinbkicTb dppaH4an3MHroBux nignpuemcrs/
Number franchise stores
2

MNepBMHHUIN BHECOK (BapTicTb ¢hpaHLIN3K)
50 000 rpH.

Initial fee

50,000 UAN

HeoO6xiaHui noyaTKoBUIA Kanitan
180 000 — 300 000 rpH.
Required start up capital
180,000 — 300,000 UAN

PosinTi (cepBicHa nnata)/

Ongoing royalty

5%

KinbKicTb nepcoHany Ha nianpuemcrsi/
Total employed staff

2—3

LinboBi perionu
06nacHi LeHTpu.
Target franchise area
Regional centers.

Bumoru go Main6yTHbOro po3TallyBaHHS
3aKnagy

TU, TPL, TPK, TK.

Site selection criteria

Shopping centers, shopping malls.
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3[10POBA BOJA
ZDOROVA VODA
ExocodrT, TOB “HBO”
Ecosoft

D= ByA. MoKpoBcbKa, 1i, IpniHb, 08200, YkpaiHa

1yi, Pokrovska St., Irpin, 08200, Ukraine
a (44) 490-3454
(44) 490-3454

E-mail: company@ecosoft.ua
Internet: www.ecosoft.ua

KoHTakTHa oco6a
Onekciv Cuaopyk
Person for contact
Olexiy Sydoruk

KpaiHa noxogxeHHsi ppaHLn3u
YkpaiHa

Country origin

Ukraine

Tun cepBicy a6o NpoayKTy
BeHanHroBe o6nagHaHHS

Pik 3acHyBaHHS1 KOMNaHii
1990

MoyaToK ppaH4yan3nHroBoi AisNbHOCTI
2014

KinbKicTb BnacHux nignpuemcTs
Binbwe 10

KinbKicTb ppaH4ai3MHroBUxX NignpuemMcTs
Binbwe 100

MNepBUHHUI BHECOK (BapTiCTb PppaHLIKU3K)
$12 000

HeoOxigHui noyaTKkoBUi Kanitan
$40 000

PeknamMHuii nai
$1000

PosnTi (cepBicHa nnarta)
$1000

KinbKicTb nepcoHany Ha nignpMemMcrBi
Binblue 2

MNigTpumka, ika HagaeTbcs
MapKeTuHr, eKcnepTHa OLjiHKa, MaTepiany.

LlinboBi perionu
Bcs YkpaiHa.
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Inb Axenato
Il Gelato

Inb Ixkenarto mopo3suso, POl

Il Gelato, PE

YKpaiHa

Ukraine
) (63) 915-4437; (67) 577-9468
E-mail: info@ilgelato.com.ua

KoHTakTHa oco6a
AHApi BuHorpaacbkui
Person for contact
Andriy Vinogradsky

KpaiHa noxoaxkeHHa ¢ppaHLwwmn3u
YKpaiHa

Country origin

Ukraine

Tun cepBicy a6o NpoayKTy
Mopo3anso

Product or service type
Ice cream

Pik 3acHyBaHHs KomnaHii/
Year company founded
2009

MoyaToK ppaH4a3UHIroBoOI JisnbHOCTI/
Start of franchising
2012

KinbKicTb BnacHux nignpuemcrs/
Company own stores
50

KinbKictb dppaHyan3nHroBux nignpuemMcTs/
Number franchise stores
65

MNepBMHHUIN BHECOK (BapTicTb ¢dpaHLwn3n)/
Initial fee
$1500

Heo6xigHuin noyaTKoBUiA Kanitan/
Required start up capital
$1000 — 3000

MNigTpumka, sika HagaeTbcs

3anycK MpoeKTy, cneuuiHa Ha ToBap Big
BUPOGHUKA, 0By4eHNE, MApPKETUHT, Jonomora
Y BUPILLEHHI NUTaHb, WO BUHUKAIOTb.

LlinboBi perioHu
Bca YkpaiHa.

Bumoru go ¢opaHyainsi (onepatopa)
BakaHHs npawoBaTy.

Required franchisee profile

A desire to work.
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In-Taum,

TpaHcnopTHA KOMNaHifA

In-Time,

Transportation Company

TAUM

In-Takim, TOB
In-Time, Ltd.

D= ByN. YepBOHOTKaLbKa, 83, Kuis, 02094, YkpaiHa
83, Chervonotkatska St., Kyiv, 02094, Ukraine
a (800) 30-0911 Kon-ueHTp, 8911 Kon-LeHTP Ana MOGINbHUX

E-mail: info@intime.ua
Internet: www.intime.ua

KoHTaKTHa oco6a
€BreH OHilWeHKO
Person for contact
Evhen Onishchenko

KpaiHa noxogxeHHs ¢ppaHmnsu
YKpaiHa

Country origin

Ukraine

Tvun cepBicy a6o NpoayKTy
JloricTKa, joCTaBKa BaHTaxiB
Product or service type
logistical services

Pik 3acHyBaHHS KoMnaHii/
Year company founded
2002

MNMoyaToK ¢ppaH4yain3nHroBoi AisnbHOCTI/
Start of franchising
2003

KinbKicTb BnacHux nignpuemcrs/
Company own stores
207

KinbkKicTb ppaHyaiaMHroBux nignpuemcrs/
Number franchise stores
359

MNepBUHHUIA BHECOK (BapTiCTb PppaHLIKU3K)
Hemae

Initial fee

None

Heo6xigHuni no4aTKOBMIA Kanitan

70000 rpH. Ansi paloHUX LEHTPIB Ta 06NacHMX
ueHTpie. 150 000 rpH. — Ans MicT-MinbioH-
HUWKiB Ta Knea.

Required start up capital

70,000 UAH for regional centers and district
centers. 150,000 UAH — for millionaire cities
and Kyiv.

PosnTi (cepBicHa nnarta)

YacTtka naptHepa: 35% Big 06iry B pavoHHMX
ueHtpax, 30% Bia 06iry B 061acHUX LEHTpax,
40% Big 06iry B Kuesi.

Ongoing royalty

The fate of partner: 35% of turnover in the dis-
trict centers, 30% — of the turnover in region-
al centers. 40% — of the turnover in Kyev

KinbKicTb nepcoHany Ha nignpuMemMcTBi
Bia 2 no 25 oci6.

Total employed staff

From 2 to 25 persons
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MiaTpumKa, fiKa HapaeTbcA
dpaHYan3nHroBMit NaKer.

™.

BpeHa-6yK.

MoromKeHHs noKallii.

Po3paxyHoK ¢iHaHCOBOi Mogeni.
[lM3aiH-NpoeKT.

MNin6ip nepcoxany.

HaB4aHHsi nepcoHany.

KoHTaKTK noctavanbHUKIB Ta NiapsaHUKIB.
Mporpamue 3a6e3nedyeHHs / CRM-
nporpama.

Norictvka.

MepcoHanbHUN MeHemxep.

CynpoBif Ha BCix eTanax BigKpuUTTs.
MapKeTuHroBa niarpumka.

MNiaTpumka  dpaHyainsi nporarom  aii
[OroBoOpy.

Support provided

Franchise Pack.

™.

Brand book.

Approval location.

Calculation of financial models.

Design project.

Selection of personnel.

Staff training.

Contacts of suppliers and contractors.
Software / CRM program.

Logistics.

Personal manager.

Support in all phases of the opening.
Marketing support.

Support the franchisee during the term of
the contract.

LinboBi perionu

0O6nacHi LeHTpu Ykpainu Ta Kuis.
Target franchise area

Regional centers of Ukraine and Kyiv.

Bumoru go ¢opaHyainsi (onepatopa)

¢ HasBHicTb BnacHoro a6o OpeHAO0BaHOro
dacagHoro npumilleHHs Big 70 KB. M.

¢ HasBHiCTb BaHTa)KHOro aBTo Bif 3 T.

o Biakputuin ©OM 3-i rp., KBEA 5229.

¢ HasBHicTb 0diCHOI Ta CKNaaCbKOi TEXHIKK
(3rigHo 3 nepenikom).

Required franchisee profile

¢ Availability facade of own or leased premis-
es from 70 sq. m.

¢ The presence from cars trucks 3 ton.

¢ Open PE 3rd gr., NACE 5229.

¢ Presence of office and warehouse equip-
ment (according to the list).

Bumoru ao Mait6yTHbOro po3TallyBaHHS

3aKnagy

dacagHi NpUMILLEHHS Y Micusx:

® 3 MaKCMManbHUM NiWOXiAHUM Tpadikom;

® MaKCUMasbHUM aBTOMOGINbHUM Tpadikom;

® MaKCUManbHUM  CKYM4YEeHHAM  Niojen
(PMHKK, cTaHUii MeTpo, aBTO3ani3HUYHi
BOK3a/v Ta iH.);

* BiffaneHicTio Big HaWGAULLOro BiaAineHHs
He MeHLLe 2 KM.

Site selection criteria

Facade facilities in areas of:

¢ maximum foot traffic;

¢ the highest road traffic;

e the maximum concentrations of people
(markets, metro stations, cars railway sta-
tions, etc.);

¢ distance from the nearest branch of not
less than 2 km.
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KapronasHa Xara
Potato House

HAPTONTAHA XATA

CLUX, TOB “Cuctemu LWBUAKOro xapyyBaHHs”

FFS, Fast Food Systems Ltd.

< BYN. AHTOHOBMYa, 132, JIbBiB, 79000, YKpaiHa
132, Antonovycha St., Lviv, 79000, Ukraine

a (32) 237-0707

(32) 237-0707
E-mail: ffs@ffs-company.com
Internet: http://Egoisty.com

KoHTakTHa oco6a
Bonoaumup MHaTiok
Person for contact
Volodymyr Hnatiuk

KpaiHa noxogeHHs ppaHLLInM3u
YKpaiHa

Country origin

Ukraine

Tun cepsicy a6o NpoayKTy
PecTtopaHHui 6isHec
Product or service type
Restaurants

Pik 3acHyBaHHs KOMNaHii/
Year company founded
1998

MNMoyaToK ¢ppaH4ain3uHroBoi AisnbHOCTI/
Start of franchising
1999

KinbKicTb BnacHux nignpuemcrs/
Company own stores
7

KinbkicTb ppaHyan3aMHroBux nignpuemcrs/
Number franchise stores
140

MNepBUHHUI BHECOK (BapTiCTb ppaHLIKU3K)
10 000 eBpo

Initial fee

10,000 EUR

Heo6xiagHU noyaTKoBUMA Kanitan
$100 000

Required start up capital
$100,000

PeknamMHuii naw

Hemae

Advertising contribution
None

PosnTi (cepBicHa nnata)
1,5%

Ongoing royalty

15%

KinbKicTb nepcoHany Ha nianpuemcrsi/
Total employed staff
24

MNigTpuMKa, AKa HagaeTbCs

MapKETHHT, HaBYaHHS, CUCTEMHE NOCTaYaHHs,
onepauiviHa niaTprMKa.

Support provided

Marketing, training, supply, support.
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LlinboBi perionn

YKpaiHa, MonbLa, binopych, Mongosa.
Target franchise area

Ukraine, Poland, Belarus, Moldova.

Bumoru go ¢paHyaiisi (onepatopa)

e By rotoBi npauoBaTM 3a CXEMOIO
dpaHYan3nHroBoro 6i3HecCy, BMKOHYOYM
[0roBipHi 3060B’A3aHHS.

fotoBi 6ygyBaTM G6i3HEC Ha OCHOBI
B3aemonoBarv Ta 4oBipy.

Moginsete KOPNOPaTUBHI LiHHOCTI.

XoueTe NOCTiINHO PO3BMBATUCH | BUATUCH.
Bonopiete  HaBuuKamu  edeKTUBHOI
KOMYHiKaLlji.

Bepnete aKTMBHWI Coci6 XWTTS, BigKpUTI Ta
OPYXHI, pillyyi Ta KMITAKBI.

Required franchisee profile

¢ You are ready for franchise business and
responsibilities.

¢ You are ready for doing business and

respect.

You share corporate values.

You want development and education.

You have communication skills.

You have active style of life, you are friendly

and witty.

Bumoru ao Main6yTHbOro po3TallyBaHHS
3aKnagy

Bucoka npoxigHicTb.

Site selection criteria

High capacity.
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KIMC
KIMS
KIMC, NpuBaTHe NignpuemcTaeo
KIMS, Private Company

D= Byn. KaHatHa, 53, Opeca, 65014, YkpaiHa

53, Kanatna St., Odesa, 65014, Ukraine
a (48) 777-0435, 777-0606
E-mail: info@kims.com.ua

Internet: www.kims.com.ua

KoHTakTHa oco6a
TeTaHa KysHeLoBa
Person for contact
Tetiana Kuznetsova

KpaiHa noxogeHHs ppaHLLIM3u
YKpaiHa

Country origin

Ukraine

Tun cepsicy a6o NpoayKTy

Mocnyrn 3 YWLLEHHS 0AsAry, PEMOHTY B3yTTH,
NpaHHs 6iNnU3HK

Product or service type

Services of cleaning of clothes, repair of
footwear, washing of linen

Pik 3acHyBaHHs KoMnaHii/
Year company founded
1997

MNMoyaToK ¢ppaH4yain3uHroBoi AisnbHOCTI/
Start of franchising
2012

KinbKicTb BnacHux nignpuemcrs/

Company own stores

6 BUPOBGHUYKMX NianpremMcTs, 40 NpUUManbHUX
NYHKTIB

KinbkicTb ppaHyan3aMHroBux nignpuemcrs/
Number franchise stores
30

KinbkicTb nepcoHany Ha nianpuemcrsi/
Total employed staff
Bia 15 oci6

MNigTpumKa, AKa HagaeTbCs

[In3anH-NPOEKT eKcTep’epy Ta iHTep’epy
nignpuemMcTea, 6peHa-6yK, cuctema
KopnopaTuBHOI ifeHTUdIKaUii: ynaxkoBKa,
nonirpadia Ta iH., MapKETUHIOBWMM aHani3
perioHy i cTpaTteria BWUXOAYy Ha PUHOK,
perynsipHa  MapKeTMHroBa  MiATPMMKA,
OCHalleHHs nignpuMeMcTBa 06MaAHAHHAM i

3anyckK nianpuvemcTea, perynsipHa
TEXHOSOriYHa | cepBiCHa MiATPUMKA, HaBYaHHS
nepcoHany, BCi NIOKYMEHTH, o

pernameHTyoTb AisNbHICTb NigNPUEMCTBA.

LlinboBi perionn

3akapnaTcbKa, JIbBiBCbKa, TepHOMiNbCbKa,
XmenbHUUbKa, BiHHMUbKa, HuTOMMpPCbKa,
YepHiriBcbKa, CyMcbKa, [MontaBCbKa,
KipoBorpaacbka, 3anopi3bka, XepCOHCbKa
obnacri.
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KOMO/J1, Mepexxa nomo6apais
KOMOD, Chain of Pawnshops NOMEAPILOR

KOMOA
Jlom6app “KOMOpy”,

lfop6ay OnekcaHap Onerosuy i KomnaHisi, [loBHe TOBapUCTBO
Lombard “KOMOD”,
Alexander Gorbach and the Company, General Partnership

Byn. fipocnasiB Ban, 13/2, nit. b, Kuis, 01034, YkpaiHa
13/2, Yaroslav Val St., Letter B, Kyiv, 01034, Ukraine
2 (44) 235-8781,; (98) 556-5544; (63) 556-5544; (95) 556-5544
(44) 235-8780
E-mail: nopp@lombard-komod.ua; general-manager@mckdgroup.com.ua;
marketing@mckdgroup.com.ua
Internet: http://lombard-komod.ua; lombard-komod.com.ua

KoHTaKTHi oco6u KinbKicTb ppaHyai3uHroBux nignpuemcrs/
KocTsiHTH Mo3oneBuy, IBaHHa KyabMeHKo Number franchise stores

Persons for contact MoHap 200

Kostyantyn Mozolevych, lvanna Kuzmenko MepBMHHMI BHECOK (BapTICTb dpaHWMam)
KpaiHa noxomKeHHs1 GpaHLLmn3un BigcyTtHin

YKpaiHa Initial fee

Country origin None

Ukraine Heo6xigH1i no4aTKOBUIA Kanitan

Tun cepsicy a6o npoayKTy Big 130 000 rpH.

Mocnyru. dpaHwusa nombapay Required start up capital

Product or service type From 130,000 UAH

Services. Pawnshop franchise Pexnamumii nait

Pik 3acHyBaHHs1 KOmnaHii/ BigcyTtHin

Year company founded PosinTi (cepBicHa nnata)

2009 2 645 rpH./micsub

MoyaToK ppaH4an3UHIroBoOI JisNbHOCTI/ Ongoing royalty

Start of franchising 2,645 UAH/month

2009 KinbKicTb nepcoHany Ha nignpuemcrtsi/
Kinbkictb BnacHux nignpuemcrs/ Total employed staff

Company own stores 25

10

58 OdiLiHNi KaTanor BUCTaBOK “PpaHyaii3nHr 2017 Ta “IHaycTpis Toprisni 2017”

FRANCHISES CATALOGUE

MNigTpumKa, AKa HagaeTbCs

o Yci HeoOXifHi [03BiNbHI [OKYMEHTU Ana

3aKOHHOi po60TH Nombapay.

CneujanizoBaHe HaBYaHHS y BlaCHOMY

HaBYaNbHOMY LEeHTPi, Ha 6a3si YMHHOro

noMGapaHOro BiadiNeHHs.

JiueHsiviHe nporpaMHe 3a6e3neyeHHs.

ByxrantepcbKui cynposia.

OpuanyHe cynposia.

KoHcynbTauiHa nigTpumKa.

MapKeTUHIOBKI CynpoBif.

Mporpama nosiNbHOCTI ANst NapTHEPIB.

[onomora B peanizauii He3aTpeGyBaHWX

npeameTiB 3acTas.

e Jlonomora nNpu MNPOXOMKEHHI OyAb-AKUX
BMAIB NEPEBIPOK.

e HagaHH KpeauTy Ans  MOMOBHEHHS
06iroBMX KOLWTIB (Npu cniBpo6iTHULTBI Big 9
micsuis).

e BignoBigi Ha 3anuTU KOHTPOIOKYMUX Ta
NPaBOOXOPOHHWUX OPraHiB.

e lOpuanyHa nigTPMMKa Ta KoHcynbTauii
rnepcoHany nomb6apay B pasi BUHUKHEHHS
no3alTaTHWUX CUTyaLlin.

o KoHcynbTauii npauiBHUKIB noMGapay LWoao
po60TK 3i creuianidoBaHWM MPOrpamMmHUM
3a6e3neyeHHsm nombapay.

LinboBi perioHn

Yci perioHu YkpaiHu.
Target franchise area
All regions of Ukraine.

Bumoru o Mai6yTHbOro po3TallyBaHHs
3aKnapy

HexwutnoBu ¢oHa, KanitanbHa 6ynosa
MiHIMyM 6 KB. M.
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Kpema Kade Kode Llion
Crema Caffe Coffee Shop

=

et
CREMA
CAFFE

Kpema Kade Kode Llon,

dpaHYa3uHroBa MepeKa KaB'fipeHb,
dOIM 3apopoxkHa TeTaHa AHaToNiiBHa

Crema Caffe Coffee Shop,
Coffee Franchise, PE Zadorozhna T.A.
Byn. AKaagemika 3a6onotHoro, 56, od. 7, Kuis, 03187, YkpaiHa
5b, Zabolotnoho St., #7, Kyiv, 03187, Ukraine
a2 (96) 482-7782; (66) 571-7947
E-mail: info@crema-caffe.biz

Internet: http://franchise-crema.com

KoHTaKTHa oco6a

TetaHa 3agopoxHa
Person for contact
Tetiana Zadorozhna

KpaiHa noxogeHHs ¢ppaHLwm3u
YKpaiHa

Country origin

Ukraine

Tun cepBicy a6o NpoayKTy
Mepexa KaB'sipeHb

Product or service type

The network of Coffee Houses

Pik 3acHyBaHHs1 KomnaHii/
Year company founded
2010

MoyaToK ppaHyai3UHIroBOI JisNbHOCTI/
Start of franchising
2013

Kinbkictb BnacHux nignpuemcTts/
Company own stores
1

KinbKicTb ppaHyaii3aMHroBux nignpuemcrs/
Number franchise stores
30

MNepBUHHUIA BHECOK (BapTiCTb PppaHLLU3M)
3000 espo

Initial fee

3,000 EUR

HeoOxigHui noyaTKoBUIA Kanitan
6 000 eBpo

Required start up capital

6,000 EUR

PosinTi (cepBicHa nnata)

30 — 50 eBpo

Ongoing royalty

30 — 50 EUR

KinbKicTb nepcoHany Ha nignpMemMcTBi
Bin 2 oci6

Total employed staff

From 2 person
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MNigTpumKa, AKa HagaeTbCs

3anyck, NOBHOLiHHA NiATPMMKa Ha BCix eTanax
pPO6OTH, LWOCE30HHE OHOB/IEHHS MEHIO,
nepcoHanbHU MeHemKep, aKuii Ta MeToau
NiABULLEHHS NPOJaXKiB.

LinboBi perioHn
Bcsi YkpaiHa.

Bumoru go ppaHyansi (onepatopa)
o Bba)kaHHs NpaLioBaTi B EANHUA KOMaHAI.
e JlocBig po3yMiHHS BEAEHHS BGi3HECY.

KPHU/IA
WINGS

Bumoru o Mait6yTHLOro po3TallyBaHHS

3aKnapy

e ToproBenbHUA LEeHTP, TOProBo-
po3BarKanbHWUM LEEHTP.

o OdicHUI LEeHTP.

e BH3, xon nepLuoro nosepxy.

e ®dacaa nepLioro noBepxy 3i CKIOM.

KPUNA, TOB “HikeH Kui”
WINGS, Chicken Kyiv LLC

X 6yn. J1. Ykpainku, 34, 2-i nig’i3g, od. 52, Kuie, 01133, YkpaiHa
34, L. Ukrainky Blvd., 2nd Entrance, #52, Kyiv, 01133, Ukraine

a (50) 410-0741
(44) 207-0059
E-mail:  dir@kryla.com.ua
Internet: www.kryla.com.ua

KoHTaKTHa oco6a
Onekcin NMonos
Person for contact
Olexiy Popov

KpaiHa noxoaxeHHs ¢ppaHLwmn3n
YKpaina

Country origin

Ukraine

Tvun cepgicy a6o NpoayKTy
dact-pya

Product or service type
Fast food

Pik 3acHyBaHHa KomnaHii/
Year company founded
2011

MoyaTtok ppaH4ain3MHroBoi JifNbHOCTI/
Start of franchising
2015

KinbKicTb BnacHux nignpuemctsa/
Company own stores
5

KinbKicTb dpaH4ain3uHroBux NignpuemMcrs/
Number franchise stores
32

MepB1HHWUI BHECOK (BapTiCTb ¢hpaHLIn3K)
Big 35 000 go 85 000 rpH.

Initial fee

From 35,000 to 85,000 UAH
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Heo6xiaHWit noyaTKoBUI Kanitan
Bin 450 000 go 550 000 rpH.
Required start up capital

From 450,000 to 550,000 UAH

PeknamHuit nai
BiacyTHin

Advertising contribution
None

Posanti (cepBicHa nnata)/
Ongoing royalty
2,5%

KinbKicTb nepcoHany Ha nignpuemctsi/
Total employed staff
5—10

MiaTpumKa, aKa HagaeTbca
MoBHMW cynposia.

Support provided

Full support.

LlinboBi perionn

YKpaiHa Ta 61IMKHE 3apybinoKs.
Target franchise area

Ukraine and neighboring countries.

Bumoru ao Mait6yTHbOro po3TallyBaHHS
3aKknapy

Hawi ¢axiBui npoBeaytb eKcneptusy
o6paHoro BaMu NPUMILLEHHS a6bo
NMOPEKOMEHAYIOTb HasiBHi Yy Hac MOTEHLiMHI
06’eKTU.

Site selection criteria

Our experts appraised the chosen room or rec-
ommended potential of our facilities.

DopaTtkoBa iHpopmauis

¢ PosrallyBaHHs B MiCLIAX iIHTEHCMBHOIO pyXy
nNiLoXoAiB.

e Byt nopyd 3 odicHUMK LeHTpamm i/abo
HaBYanbHUMK 3aKNagamu.

¢ [nowa Big 80 o 250 KB. M.

e 3aranbHa cnoxuBya NOTyHiCTb 30 KBT.

Additional information

e Location in the areas of pedestrian traffic.

¢ Being close to the office centers and / or
universities.

¢ The area from 80 to 250 sq. m.

¢ The total power consumption 30 kW.
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Kpyacan-kade “@panc.ya” By ERRE UA

Croissant Cafe by Frans ua | E H u 1 3 Sﬂ " T ‘

~CAFE-

®epeub Demini Belikepi, TOB

Fedets Family Bakery, LLC

D= [HinponeTpoBcbKe woce, 15a, Kpueuii Pir, YkpaiHa
15a, Dnipropetrovske Shose, Kryvyi Rih, Ukraine
= (68) 003-2128; (50) 250-3464; (97) 380-4807

E-mail: y.korobka@gmail.com

Internet: www.frans.ua; www.fedets.com

KoHTaKTHa oco6a
HOpin Kopobka
Person for contact
Yuri Korobka

KpaiHa noxoaeHHs ¢paHLwmn3n
YKpaiHa

Country origin

Ukraine

Tvun cepBicy a6o NpoayKTy
lMeKapHsi-KaB'spHS
Product or service type
Bakery and coffee

Pik 3acHyBaHHsa KomnaHii/
Year company founded
2009

MoyaToK ¢ppaH4yain3nHroBoi AisnbHOCTI/
Start of franchising
2011

KinbKicTb BnacHux nianpuemcrs/
Company own stores
38

KinbkicTb ppaHyaiiaMHroBux nignpuemcrs/
Number franchise stores
147

MepB1HHUIN BHECOK (BapTiCTb ¢hpaHLIn3N)
$8 000

Initial fee

$8,000

Heo6xigH1it noyaTKoBMiA Kanitan
$30 000

Required start up capital
$30,000

PeknamHuin nai
BiacyTHin

Advertising contribution
None

PosnTi (cepBicHa nnata)/

Ongoing royalty

2%

KinbKicTb nepcoHany Ha nignpuemcrsi
Big 3 Ha 3miHy

Total employed staff

3

MNiaTpumka, ika HapaeTbca

® Y3rogKeHHs MicLb po3TallyBaHHS.

o [113aiH-NPOEKT.

HaBuaHH$s dpaHyaisi Ta nepcoHany.
MocTayaHHs yciel HeO6XiAHOT NPOAYKLi.
Start-up o6’ekTa.

L]
L]
L]
* MapKeTuHroBa nigTpUmKa.
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¢ YiTKo nponucaHi cTaH4apTH fisNbHOCTI.
Micns BigKpUTTS:

e [ligTpuMKa  agmiHicTpaTopa  Mepexi;
perioHanbHOrO MeHemKepa; TexHonora Ta
peKpyTepa.

o MoXnMBiCTb NiaBULLEHHS KBanidikauii y
HaBYanbHOMy LieHTpi FFB.

Nlom6Gapa “AOBPOAAP”
Lombard DOBRODAR

LlinboBi perioHu

YKpaiHa, €Bpona, kKpaitu CH/.

Bumoru ao Main6yTHbOro po3TallyBaHHS
3aKknapy

50 — 70 KB. M Y LieHTpasbHii YacTuHi micTa
a60 dyaKopT Ta iHLWi.

Nomo6apa “A0OBPOAAP”, Jlom6apaHui 6yaAUHOK i KoMmnaHis, MT
DOBRODAR & Co., General Partnership

P Byn. KpyrnoyHiBepcutetcbka, 3-5, Kuis, 01024, Ykpaina
3-5, Kruhlouniversytetska St., Kyiv, 01024, Ukraine

a (800) 50-8503
(800) 50-8503
E-mail: office@dobrodar.net
Internet: http://dobrodar.net

KoHTaKTHa oco6a
KoHoHoB A.B.
Person for contact
Kononov A.V.

KpaiHa noxogkeHHs ppaHwm3u
YKpaiHa

Country origin

Ukraine

Tun cepBicy a6o npoayKTy
lMocnyra KpeanTyBaHHs
Product or service type
Pawnbroking of crediting

Pik 3acHyBaHHs1 KomnaHii/
Year company founded
2015

MoyaToK ppaH4an3nHroBoi AisnbHOCTI/
Start of franchising
2016

KinbKicTb BnacHux nignpuemcts/
Company own stores
18

HeoOxigHui noyaTKoBUI Kanitan
$7 000

Required start up capital

$7,000

PosinTi (cepBicHa nnata)
O6roBOPIOETLCH OKPEMO

Ongoing royalty

Discussed separately

KinbKicTb nepcoHany Ha nignpmemcrBi/
Total employed staff

2—4
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MNigTpumKa, AKa HagaeTbcs

o [ligroToBKa NOBHOMO NaKeTy JOKYMEHTIB.

¢ [lonomora npw oujiHL IoKaLji.

o CynpoBOMKEHHS 3 OyxrantepcbKkux Ta
OPUANYHUX NUTaHb.

e HapaHHSA cy4yacHoro i AKICHOro
NPOrpamMHOro MPOAYKTY, 3AIMCHEHHS MOro
NiATPUMKHN.

¢ [IpoBOAMMO BWCOKOSIKICHE HaB4aHHA B
nepliomMy Ta eauHomy B YKpaiHi iHCTUTYTI
“MayHwoniHry Ta nayHGpOKiHry”.

e HagaHHA nepeBipeHux NiapsaHvKIiB Ta

napTHepiB.

OpraHi3auis iHKacauji.

Peanizauis HeBMKynneHoro 3aknagHoro

MamnHa.

e HaB4yaHHS KepiBHMKa nombapay Ta
nepcoHany “3 Hynsa”.

Support provided

¢ Preparation of complete package of docu-

ments.

Help in assessing location.

Accompaniment of accounting and legal

issues.

Providing a modern and high-quality soft-

ware, implementation support it.

We provide high quality training in the first
and only institute in Ukraine “Pawnshoping
and pawnbroking”.

Grant of the tested contractors and part-
ners.

Organization of collection.

Realization the unbought property back of
establishment.

Training and staff pawnshop manager “from
scratch”.

LinboBi perioHn
LeHTp, 3axia, NiBaeHb.
Target franchise area
Center, West, South.

Bumoru go ppaHyansi (oneparopa)
O6roBOPIOETHCH OKPEMO.

Required franchisee profile
Discussed separately.

Bumoru o Mai6yTHbLOro po3TallyBaHHs
3aKnapy

LIeHTp CKyn4YeHHs N0AUHOMOTOKY.

Site selection criteria

People stream cluster center.
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JibBiBCbKa MaMCTepHA NPAHUKIB

“Opawkn”

Lviv Gingerbread Workshop o

Yurashky

(2 TR S § )

MPAHWKIB

L

JIbBiBCbKa MaMcTepHs NpAHUKIB “IOpalkn”,

®O00M Aywka O.

Lviv Gingerbread WorkshopYurashky,

Individual Proprietor Duska O.

Byn. KpakiBcbKa, 14, JbeiB, 79008, YkpaiHa
14, Krakivska St., Lviv, 79008, Ukraine
2 (67) 327-3949; (98) 579-6749; (32) 235-4328

E-mail: franchise@yurashky.com

Internet: http://yurashky.com

KoHTaKTHa oco6a
OneHa KymaHoBCbKa
Person for contact
Olena Kumanovska

KpaiHa noxoa»keHHsa ¢ppaHwwmn3u
YKpaiHa

Country origin

Ukraine

Tun cepBicy a6o NpoayKTy

MaricTepHsi, Npoaa NPSHUKIB

Product or service type

Gingerbread workshop, manufacturing and
sales

Pik 3acHyBaHHsA KomnaHii/
Year company founded
KBiteHb 2014

MoyaToK ppaH4ai3UHIroBOI JisNbHOCTI/
Start of franchising
2016

MNepBMHHUI BHECOK (BapTicTb ¢hpaHLIN3K)
MarasuH + KaB’sipHs + MaiictepHs $7 000
Initial fee

Shop + coffee shop + workshop $7,000

HeoO6xigHuUi noyaTKOBUIA Kanitan

Betynuuit  BHecok $7 000. 3akyniens
o6nagHaHHs $30 000. OpeHpa i KoMyHanbHi
no Bigkputta $8 500. MepBuHHA 3aKyniBns
ToBapie $10 500. IHwi BuTpatM $6 000.

Pazom: $62 000.
Required start up capital

Entry fee $7,000. Purchase of equipment
$30,000. Rental and utilities before opening
$8,500. Initial purchase of goods $10,500.

Other expenses $6,000. Total: $62,000.

PeknamHuii nan

Hemae

Advertising contribution
None

PosnTi (cepBicHa nnata)

KinbKicTb Bnachux nignpuemcrs/ Hemae
Company own stores Ongoing royalty
1 None
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KinbKicTb nepcoHany Ha nignpuemcrsi
BapucTun 2, Kacupu 2, NpoAaBLLi-KOHCYNbTaHTU
2, neKapi 2, XxyAoXXHWKK 3, NnpubunpanbHuus 1,
nocygomunHuua 1, PR-meHemxkep 1,
afaminictpatop 1, 6yxrantep 1.

Total employed staff

Baristas 2, clerks 2, sales advisors 2, bakers
2, artists 3, cleaner 1, dishwasher 1, PR man-
ager 1, administrator 1, accountant 1.

MNigTpUMKa, AKa HagaeTbCs
aKeT NigTpUMKK:

dpaH4al3MHIoBUMI NakeT — AeTanbHa
{HCTPYKUiA WoA0 BefdeHHs 6isHecy Yy
BaLLOMY MicTi.

[eTanbHa iHCTPYKLIA 3 BIAKPUTTA ManUCTEPHI
Ta nnaH-rpadik No BCiX NiAgrotToBYMX eTanax.
MpaBo Ha BUKOpUCTaHHA TM “KOpalikun”.
ApnanTtoBaHe nporpaMHe 3a6e3neyeHHs.
KoHcynbTauii y npoueci nowyKy micus ans
3aK1aay Ta BMi3a paxiBLs y Balle MicTo ansi
aHani3y NPUMILLEHHS Ta NigpPaxyHKy Tpadiky
nogen.

HapaHHs HeoGXiaHWX npes3eHTauin ans
OpeHaoAaBLIB i MOCTa4YaNbHUKIB.
[n3aiH-NPOEKT NpUMILLEeHHS ana aganTawii
nifl KOXKHY ManCTEPHIO Y1 OCTpiBELb.
KoHcynbTauii npy npoBeaeHHi GyaiBenbHUX
POGIT 3 METOI0 MiHiMi3aLii BUTpaT.
KoHcynbTauii nig 4Yac BigKpuTTs 3aKnagy:
[OroBip 3 noctavalbHUKamun, BHGIp
o6nagHaHHs, METOAMKa  OTPUMaHHS
[103BOJIB.

MNepenik pekomMeHa0BaHWX NocTavyabHUKIB
s cross-selling cynyTHix ToBapiB..
[ocTinHe  OHOBNIEHHSI  A@COPTUMEHTY,
KOHTPO/b Haj NOro aKTyanbHICTIO.
KoHcynbTauii 3  nowyky nepcoHany.
OpraHi3saLiis cuctemu nig6éopy Kaapis.
HaaaHHa nocafoBKMX iHCTPYKLiM NnepcoHany,
mMoAeni  MoTMBaLiMHOI nporpamu Ta
METOAMKM aTecTaLii nepcoHany.

HaB4yaHHa ¢paH4ansi, nepegaya naketa
CTaHAapTIB KOMMaHii.

HaB4aHHs nepcoHany, perynspHe
npoBeaeHHs NpodecinHMX MancTep-Kacis.

TexHonorii  npurotyBaHHa  ¢ipmoBoi
NPOAYKLIT (TEXHONMOriYHI KapTh, BUPOBHMYI
KapTu, OMUC TEXHOMOTYHUX MPOLIECIB).
HapaHHs 6GpeHabyka (KopnopaTUBHMM
CTW/b) i NOBHOMO HAabopy AN3anH-MaKeTiB.

e MapKeTMHroBa niATPMMKa, a caMme:
po3pobKa MaKeTIB peKaMHOI MpoayKLii,
NiATPUMKa €AMHOIO KOPNOPaTUBHOMO CanTy,
po3pobKa 3axofiB  ANs  MOXIMBOCTI
NPOBEAEHHS Y BCi MepeXi.

e BCTaHOBMIEHHs nporpamn ansg  06.iKky
ToBapy. HanarogxeHHs nporpamHoro
3abe3neyeHHs.

e Buisg KomaHAM 3anycky ana BiaKpPWUTTA
3aKnagy.

e Peknama BIgKpUTTA 3aKnagy Yy couianbHUX

mepexax i Ha odiLiHOMY caWTi KoMnaHii.

KoHcynbrauii y npoBefeHHi odiuinHoro

BiAKPUTTS.
e [liaTpuMKa ¢paHYanai nicng  3anycky

3aKnagy:
- HagaHHs nepcoHanbHoro

MeHeaxepa;

— KOHCynbTaLji 3 yCix acneKTiB 6i3Hecy;

— BiABiflyBaHHS TOYKM NpeacTaBHUKaMM1
dpaHyan3epa OnS KOHTPOMO BUKOHAHHS
CTaHAapTiB pPO6OTU | BUPILLEHHSA MOTOYHWUX
nuTaHb NapTHepPa;

— MapKeTuHr Ta PR-NigTpUMKa;

— jornomora y 3akynisfi;

— CBOe€YacHe MocTa4yaHHs ToBapy,
iHAMBIAyanbHi 3aMOB/IEHHS MapTin nig Ball
3aKnag;

— KOHTPO/Ib €KOHOMIYHMX MOKa3HMKIB
MarasuHy (y npoueci po6oTu).

Support provided

Support package:

¢ Franchise package — detailed instructions
on conducting business in your city.
Detailed instructions for opening a work-
shop and a scheduled plan for all prepara-
tory stages.

The right to use Yurashky™.

e Customized software.

Consultation in the search process of the
facility location and visit of the specialist to
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your city to analyze the premises and count
traffic of people.
¢ Providing the necessary presentations for
landlords and suppliers.
¢ Design project of the premises for adapta-
tion to each workshop or islet.
¢ Consultation during construction works in
order to minimize costs.
¢ Consultation during opening of the facility:
contract with suppliers, selection of equip-
ment, methods of obtaining permits.
¢ The list of recommended suppliers for
cross-selling related products.
¢ Ongoing renewal of assortment, control of
its relevance.
¢ Advice on staff recruitment. Organization of
recruitment system, providing job descrip-
tions to personnel, motivation program
models and methods of personnel certifica-
tion.
¢ Training of the franchisee, transferring the
package of the company’s standards.
o Staff training, holding regular professional
workshops.
¢ Technologies of branded products cooking
(flow sheets, process charts, process
description).
¢ Provision of the brand book (corporate style)
and a complete set of design layouts.
¢ Marketing support, namely the develop-
ment of layouts of promotional products,
support of a single corporate website,
development of measures for the possibility
of conducting it across the network.
¢ Installation of the stock accounting pro-
gram. Software configuration.
¢ Visit of the launch team to open the facility.
¢ Advertising of the facility opening in social
networks and on the official website.
¢ Consultations for holding of the official
opening.
¢ Support for franchisee after the facility has
been launched:
— provision of a personal manager;
— advice on all aspects of business;
— visits of the outlet by the representa-

tives of the franchisor to monitor the imple-
mentation of standards of work and address
the current issues of the partner;

— marketing and PR support;

— assistance in purchasing;

— timely delivery of goods, individual lots
orders for your facility.

LlinboBi perioHu

06nacHi LeHTpH, CTONUL, TYPUCTUYHI PETIOHH,
LieHTpasbHi MicTa EBPONENCHKUX KPaiH.
Target franchise area

Regional centers, capital, tourist areas, central
cities of European countries.

Bumoru go ¢opaHyainsi (onepatopa)

e [loTpMmMyBaTUCb BCiX NYHKTIB
$paH4ai3MHroBOro LOroBopy, NpasuabHO
BUKOPUCTOBYBATH iHTeneKTyanbHy

BNacHicTb KomnaHii-bpaHyansepa.

e CnigKkyBaTh 3a TMM, WO6 §KiCTb PO6OTH
MalCTepHi BiagnoBigana KopnopatuBHUM
cTaHgapTam Mepexi “lOpalukn”.

¢ CBOEYaCHO HafjaBaTu 3BITHICTb MPO po6oTy
MaMcTepHi dpaHyan3epy.

e CBOEYaCHO 3AifcHIOBaTH onnaty Mnochyr,
HagaHvx ¢paH4ar3epom, BignoBigHO A0
BUCTaBNIEHUX PaXyHKIB.

o [lpuitmaT ynoOCKOHaNEHHs i BignNpaBnsTH
CBil NepcoHan Ha HaBYaHHs, CMIaTUBLUM
HeoOXifHi [ofaTKOBI BWTpaTM 3 WoOro
npoBefeHHs.

o [loTpUMyBaTUCb BUMOT Y AW3alHEPCbKOMY
odOopMIeHHi ManCTEpPHI i He BHOCUTU CBOI
3MiHW.

Required franchisee profile

¢ Take all items of the franchise agreement,
the right to use the intellectual property of
the franchisor.

¢ Control of the quality of the workshops cor-
porate standards Yurashky network.

¢ Provide regular reporting on the work of the
studio franchisor.

¢ Timely payment for services provided by the
franchisor, according to invoices.
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¢ Take perfection and took their staff part in
training, paying the necessary additional
costs of its conduct.

¢ Comply with the requirements of the design
regjstration workshop.

Bumoru o Mait6yTHbOro po3TallyBaHHSs
3aKnapy

LleHTpanbHa niwoxigHa YacTMHa micta, Micus
KOHUEHTpaLii Kade i 3aKknafiB xapyyBaHHS,

NMekapHa-KaB'ApHA
“JibBiBCbKi KpyacaHmn”

30HM CIMEMHOr0 BiANOYMHKY, TOProBesbHiI
LieHTPU.

Site selection criteria

The central pedestrian part of the city, places
where cafes and dining area family fun, shop-
ping malls.

Lviv Croissants Bakery-Cafe va EWSSHHIS

HenlBlbil REpPEL BEAR

®acTt ®yp ®panyausunr MNpyn, T30B
Fast Food Franchising Group, Ltd.
D= np-T YepBoHoi Kanuuu, 59, JlbeiB, 79059, YKpaiHa
59, Chervonoi Kalyny Ave., Lviv, 79059, Ukraine
a (67) 966-8386
E-mail: Ivivcroissants@gmail.com

Internet: www.lviv-croissants.com

KoHTaKTHa oco6a
AHIPIV TannUbKKit
Person for contact
Andrii Halytsky

KpaiHa noxoaeHHs ¢paHLwmn3n
NbBiB, YKpaiHa

Country origin

Lviv, Ukraine

Pik 3acHyBaHHs KomnaHii/
Year company founded
2015

MoyaToK ¢ppaH4yain3nHroBoi AisnbHOCTI/
Start of franchising
2015

KinbKicTb BnacHux nianpuemcrs/
Company own stores
5

KinbkicTb ppaHyaiiaMHroBux nignpuemcrs/
Number franchise stores
27

MepB1HHUIN BHECOK (BapTiCTb ¢hpaHLIn3N)
$9 000

Initial fee

$9,000

Heo6xigH1it noyaTKoBMiA Kanitan

$25 000

Required start up capital
$25,000
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Peknamnuit nav

Hemae

Advertising contribution
None

Posanti (cepBicHa nnata)
3% Big 06iry

Ongoing royalty

3% from monthly turnover

KinbKicTb nepcoHany Ha nignpuemctsi/
Total employed staff
7

MiaTpumKa, aKa HagaeTbca

MocTayaHHs KNOYOBUX TOBAPIB, NiATPUMKA NO
onepaLivHin gisnbHoCTI.

Support provided

Delivery of key products, support by operating
activities.

LlinboBi perionn
€spona.

Target franchise area
Europe.

Bumoru go ¢opaHyainsi (onepatopa)
EHepriiHi  no3uTMBHI noan, $SIKi  roToBI
po3noyaTh BNacHUM Gi3HeC Ta BIAKPUTK Ans
ce6e CBIT NIbBIBCbKUX KpyacaHiB Ta KaBu.
Required franchisee profile

Energetic positive people who are willing to
start their own business and discover the
world of Lviv croissants and coffee.

Bumoru ao Mait6yTHbOro po3TallyBaHHS
3aKknapy

MpumilleHHsa 3 dacagHUM BXOAOM Yy MicLsix 3
BE/MKOI0 NPOXIAHICTIO Ntoaew, dya-Kkopty TL,.
Site selection criteria

The room with the front entrance to places
with great cross-country people, food court in
the mall.

DopaTtkoBa iHpopmauis
Mwu roToBi BiAKPUTV 4151 Bac CBIT NbBIBCbKUX
KpyacaHiB Ta KaBu!

Additional information
We are ready to open for you the world of Lviv
croissants and coffee!
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Haconopa Sweets & Bakery, e
MepeiKa KOHAUTEePCbKUX [ ”m“..'hn
Nasoloda Sweets & Bakery, E“mﬂmn*

Confectionery Chain ==,

Haconopa™, TOB
Nasoloda™, Limited Liability Company

D= Byn. KypyatoBa, 6/5, XmenbHuubKkui, 29025, YkpaiHa
6/5, Kurchatova St., Khmelnytskyi, 29025, Ukraine

a (382) 78-3802, 78-3803

(382) 78-3804

E-mail: office@nasoloda.com.ua
Internet: http://nasoloda.com.ua

KoHTakTHa oco6a MNepBUHHUI BHECOK (BapTiCTb ppaHLIKN3K)
BaneHTuH lakano Big $1 000
Person for contact Initial fee
Valentyn Gakalo From $1,000
KpaiHa noxogxeHHsi ppaHwn3u Heo6xigH1i noyaTKoBMiA Kanitan
YKpaiHa Big $8 000
Country origin Required start up capital
Ukraine From $8,000
Tun cepBicy a6o NpoayKTy PeknamMHuii nan
KoHauTepcbKi BUpo6u Big $25
Product or service type Advertising contribution
Confectionery From $25
Pik 3acHyBaHHs KOMnaHii/ PosnTi (cepBicHa nnarta)
Year company founded Big $50
1996 Ongoing royalty
MNMovaToK ppaH4yan3uHroBoi AisnbHOCTI/ From $50
Start of franchising KinbKicTb nepcoHany Ha nignpMemMcrBi
2016 Binblwe 300
Total employed staff

KinbKicTb BnacHux nignpuemcts/

Company own stores More 300
21 MNigTpumka, fika HagaeTbca
KinbkKicTb ppaHyaniaMHroBux nignpuemcrs/ BMSHaq_?eTbCH AOTOBOPOM  KOMEPLIMHOI
Number franchise stores KOHLECl.
3
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Support provided Required franchisee profile

Determined commercial concession agree- Available for fact interest depending on the for-
ment. mat franchise facility.

LlinboBi perionn Bumoru ao Main6yTHbOro po3TallyBaHHS
XmenbHUUbKa, TepHoninbcbKa, BiHHMLUbKa, 3aKknapy

IBaHO-®paHKiBCbKa, JbBiBCbKa 061acTi. HapaloTbcsd 3a ¢daKkTtoM 3auikaBieHHs B
Target franchise area 3anexHocTi Big dopmaty dpaH4ai3MHroBoro
Khmelnytskyi, Ternopil, Vinnytsya, Ivano- ob’eKTa.

Site selection criteria
Available for fact interest depending on the for-
mat franchise facility.

Frankivsk, Lviv Regions.

Bumoru go ¢paHyaiisi (onepatopa)
HapatoTbc 3a ¢aKTOM 3alikaBleHHs B
3anexHocTi Big dopmaty dpaH4an3MHroBoro
o6’eKTa.

Haw kpau
Nash Krai

CYIIEMAIRET

Apro-P, T30B
Argo-R, LLC

D Byn. Kap6uwesa, 1, Jlyubk, 43023, YkpaiHa
1, Karbysheva St., Lutsk, 43023, Ukraine

a (800) 501-4180; (332) 78-6624

(332) 78-6624

E-mail: myroslava.lesnik@nashkraj.com.ua;
andriy.tereshchenko@nashkraj.com.ua

Internet: www.nashkraj.ua

KoHTaKTHa oco6a Tun cepBicy a6o npoayKTy
AHapin TepelieHKo Cynepmapket

Person for contact Product or service type
Andrii Tereshchenko Supermarket

KpaiHa noxogkeHHs ¢ppaHwmn3u PiK 3acHyBaHHs KOMnaHii/

YKpaiHa Year company founded
Country origin 2001

Ukraine
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MoyaToK ¢ppaH4yain3nHroBoi AisNbHOCTI/
Start of franchising
2004

KinbKicTb BnacHux nignpuemcrs/
Company own stores
30

KinbkicTb ppaHyai3aMHroBux nignpuemcrs/
Number franchise stores
190

MNepBUHHUI BHECOK (BapTiCTb PppaHLLK3K)
BigcyTHin

Initial fee

Doesn't exist

Heo6xigHunit no4aTKOBKIA Kanitan
Big 10 000 eBpo

Required start up capital

From 10,000 EUR

PeknamHuii nan
BigcyTHin

Advertising contribution
Doesn't exist

PosinTi (cepBicHa nnara)

1.5%; 3,5 €BPO/KB. M

Ongoing royalty

1.5%; 3,5 EUR/sq. m

KinbKicTb nepcoHany Ha nignpuemMcrsi
Bin 8

Total employed staff

From 8

MNigTpUmKa, AKa HagaeTbCs

HagaHHa npaBa Ha BWMKOPUCTAHHS 3HaKy
N5l TOBapIB i nocnyr (ToproBebHOI MapKu
“Haw Kpai”).

MNepenaya TexHonorii po60oTM MarasuHy
CaMOoO06CyroByBaHHs.

MpaBuna oyHKUiOHYBaHHS | B3aemogii
BHYTPILLHIX Migpo34inis (pernameHTH ansa

nepcoHany).
MeTtoau i dopmMmu nnaHyBaHHS i 3BITHOCTI.
MNig6ip, HaBYaHHS, NiABULLEHHSA

kBanidikaLii nepcoHany.
Po3pobKa an3anHy NpuMilLeHHs.

Po3po6Kka onTtMManbHOro pPo3MmilleHHs
TOProBeNbHOro yCTaTKyBaHHs.

MinGip yctatkyBaHHS.

HagaHHa KBanipikoBaHoro daxisusa ansa
[OMNOMOrU Y BIOKPUTTI MarasuHy.
MpoBeaeHHA neperoBopis 3
rocradyanbHUKamMu 4N HagaHHa dpaHyansi
KOPMNOpaTUBHUX YMOB POGOTH.

MinGip acopTMMeEHTy ToBapiB.

PexknamHa nigrpumka.

OpuanyHa KoHcynbTaLis.

KoHcynbrauis y cdepi GyxrantepcbKoro
06iKy.

KoHcynbrauii 3 opraHisalii  0XopoHu
MarasuHy i 3anobiraHHs Kpagixkkam.
KoHcynbTauii 3 ycix nuTaHb, WO CTOCYOThCS
BeAeHHs Gi3Hecy.

Support provided

Granting a right to use goods and service
brand (Nash Krai trade mark).

¢ Transfer of self-service working technology.

Rules of functioning and co-operation of
internal subdivisions (regulations for stuff).
Methods and forms of planning and
accounting.

Choice, training and raising of skill level.
Development of selling place design.
Development of the optimum placing of
selling equipment.

Equipment selection.

Supplying of skilled specialist to help to
open the shop.

Conducting of negotiations with suppliers
for franchise granting for corporate terms of
work.

The choice of goods assortment.

Publicity support.

Legal advice.

Consultation in the accounting.
Consultations about organization of shop
guard and prevention from thefts.
Consultations about business questions.

LinboBi perionn
YKpaiHa.

Target franchise area
Ukraine.
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Bumoru go ¢paHyaiisi (onepatopa)
HafBHiCTb NpuMIilLEHHS Ta MNo4aTKOBOro
Kanitany.

Required franchisee profile

Presence of selling place and prime capital.

Bumoru go Mai6yTHLOro po3TallyBaHHS
3aKknapy

MpuMilleHHs 3 TOpProBenbHOK NoLWeo Bif
50 KB. M Y rycToHaceneHvx panoHax abo Ha
YBaBWX Joporax i TPaHCMOPTHUX PO3B’A3KaX.

Hobio [lxxeHeperwiH
New Generation

Site selection criteria

Selling places with floor space from 60 sg. min
the densely populated districts or in the ani-
mated roads and traffic interchange.

NEW *_P
SENERATION flin
4

Inxkenc, TOB
Ingens, LLC

D Kpytuit y3Bi3, 6/2a, Kvis, 01004, YkpaiHa
6/2a, Krutyi Uzviz, Kyiv, 01004, Ukraine
B (67) 245-8962; (95) 690-1857

E-mail: ng.edu.info@gmail.com

Internet: http://newgen.net.ua; reg.newgen.net.ua

KoHTakTHa oco6a
PycnaH CBipcbKui
Person for contact
Ruslan Svirskyy

KpaiHa noxoaxeHHsa ¢ppaHLwmn3u
YKpaiHa

Country origin

Ukraine

Tun cepBicy a6o NpoayKTy
OcBiTHI nocnyru

Product or service type
Education services

Pik 3acHyBaHHsA KomnaHii/
Year company founded
2012

MNoyaTok ppaH4Yain3UHroBoi AiANbHOCTI/
Start of franchising
2017

KinbKictb BnacHux nignpuemcrs/
Company own stores
2

MNepBUHHUI BHECOK (BapTicTb ¢hpaHLIN3K)
$5000

Initial fee

$5,000

Heo6xigHuin noYaTKoBMiA Kanitan

$3000

Required start up capital
$3,000
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PeknamHuii nan

[0 $100 Ha micsiup
Advertising contribution
Up to $100 a month

PosinTi (cepBicHa nnara)
5% Big 06iry

Ongoing royalty

5% of turnover

KinbKicTb nepcoHany Ha nianpuemcrsi/
Total employed staff
3

MNigTpUmKa, AKa HagaeTbCs

e [oTOBi anpoboBaHi Kypcu 3 [eTanbHOoto

iHCTPYKUI€EIO WOAO0 NPOBEAEHHS KOXHOro

3aHATTA.

BbpeHa-6yK.

HaB4yaHHs oans CniBPOGITHUKIB

NOTEHLIMHOro NnapTHepa.

MigrotoBKka HeobxigHOro o6nagHaHHA Ans

KypciB.

o OHnanH-NpocyBaHHs Ha LiNbOBMX
MangaH4mKax.

Support provided

e Approved courses.

e Brand book.

¢ Training for employees of the potential part-

ner.

Preparation of the necessary equipment for

courses.

¢ Online promotion on target markets.

LinboBi perioHn

YKpaiHa, KazaxcTaH, [pysia, PO.
Target franchise area

Ukraine, Kazakhstan, Georgia, RF.

Bumoru go ppaHyansi (onepatopa)

e [locBia po60oTM B OCBITHbOMY 6i3HeCi €
BEMYE3HOI0 NepeBaroto.

¢ MicTo 3 HaceneHHsM He MeHwe 200 000 ocib.

Required franchisee profile

e Experience in the education business is a
huge advantage.

e The city with a population of at least
200,000 people.

Bumoru o Mait6yTHbLOro po3TallyBaHHS

3aKnapy

¢ MicTo 3 HaceneHHsM He MeHwwe 200 000 ocib.

® 3pyyHa noricTMyHa po3BA3Ka.

¢ HasiBHiCTb B pagiyci 2 KM 3aranbHOOCBITHIX
HaBYaNbHUX 3aKiafiB, CafoyKiB, AUTAYMX
ManaaH4u1KiB oyne [0AaTKOBOIO
nepesaroto.

Site selection criteria

e The city with a population of at least
200,000 people.

* The center should be located at the inter-
section of transport and passenger flows.

¢ The location of center near public schools,
kindergartens will be an advantage.

[opatkoBa iHpopmauis

New Generation — ue anpo6oBaHa 6i3Hec-
mMozenb y cdepi OCBITHIX NOCnyr Ans Aiten Big 4
0o 13 pokiB. CyyacHa AMTMHA HiYMM He
LliKaB1TbCA, NOraHO CXOAUTUCH 3 OOHONITKAMM,
HEHaBWOUTb XOAMTY B LUKONY i ii He BigipBaTu
Bif ragxetiB. Mu edeKTMBHO BUPILLYEMO
npo6nemu, 3 SKUMK CTUKatoTbes 80% 6aTbKiB,
WNAXOM  BUKOpWUCTaHHA STEAM-nporpam
HaB4aHHS (Science, Technology, Engineering,
Art and Math).

Additional information

New Generation provides educational services
for children from 4 to 13 years. Our courses
are based on STEAM (Science, Technology,
Engineering, Art and Math) subjects.
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Hobio*Hopk*Crpit*Miya
New*York*Street*Pizza

Hoblo-Hopk ®panwm3a, T30B
New-York Franchise, LLC

Byn. CKouHs, 15, cMT BproxoBuui, JIbBiB, 79491, YKpaiHa
15, Skochnya St., Bruhovychi Town, Lviv, 79491, Ukraine

2 (67) 403-2555
E-mail: office@pizza-nys.com.ua
Internet: http://pizza-nys.com.ua

KoHTaKTHa oco6a
AHapin KanHuk
Person for contact
Andrii Kalnyk

KpaiHa noxogeHHs ¢ppaHLwmn3u
YKpaiHa

Country origin

Ukraine

Tun cepBicy a6o NpoayKTy
[pomazcbKe xapyyBaHHS
Product or service type
Public catering

Pik 3acHyBaHHs1 KOmnaHii/
Year company founded
2001

MoyaToK ppaH4ai3UHIoBOI JisNbHOCTI/
Start of franchising
2003

Kinbkictb BnacHux nignpuemcTts/
Company own stores
6

Kinbkictb dpaH4an3MHroBux nignpuemcrs/
Number franchise stores
48

MNepBUHHUIA BHECOK (BapTiCTb PppaHLLU3M)
MoyaTkoBMI bpaH4Yai3MHIOBMI BHECOK (3a
[IOMOBJIEHICTIO, 3aNEeXHO Big 06paHOro Bamm
dopmarty:- cTaHgapT- CTaH4apT + CyLi)

Initial fee

Down franchise payment depending on the
chosen format:- standard- standard + sushi)

PosinTi (cepBicHa nnata)
2% Big 06iry

Ongoing royalty

2% turnover

KinbKicTb nepcoHany Ha nignpMemMcTBi
Big 15

Total employed staff

From 15

MiaTpumKa, sKa HagaeTbes

e EKCKNIO3MBHE MpaBO  BUKOPUCTaHHS
TOProBesIbHOI MapKu B PErioHi.

e [lonomora npu BMOOPI MPUMILLEHHS i
pO3po6bLL MOro An3arHy 3 BUKOPUCTAHHAM
3anaTteHTOBaHUX enemeHTiB dipMoBOro
CTUAI0.

o [loBHE KepPiBHULUTBO Ta IHCTPYKLUii 3i
LLIOIEHHOI MiArOTOBKMU.

¢ [lpodeciiHa niarotoBKa Ta CTaxyBaHHSA
nepcoHany.
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e BcTaHOBMEHHS Ta 06CNyroByBaHHs
KOMM'IOTEPHOr0 MPOrPaMHOro KOMMNIEKCY.

® P03po6neHHs pPEKNAMHHMX aKLin,
6GE3KOLTOBHE MNOCTa4YaHHA CynpoBiaHOI
peknamu, peknama Ha Web-canti 1a y
coumepeKax.

Support provided

e Exclusive right to use trademark in the

regjon.

Assistance in choice of premises and creat-

ing its design with the use of patented cor-

porate identity elements.

Full guidance and instructions concerning

day to day work of the facility.

Professional education and training of per-

sonnel.

Installation and maintenance of computer

software system.

¢ Development of promotional events, free of
charge provision of accompanying adver-
tisement, advertisement on Web site and
social networks.

LinboBi perioHn
YKpaiHa.

Target franchise area
Ukraine.

Bumoru go ppaHyansi (onepatopa)
Mpotarom  mii  [doroBopy  ¢dpaHyansi
3000B’13aHUM BUKOHYBaTW BCi MOro YMOBM,
[OTPUMYBATUCS CTaH4aPTIB MepEXi.

Required franchisee profile

While agreement is in power Franchise obligat-
ed to filfill all the agreement conditions and
keep network standarts on the high level.

Bumoru o Mai6yTHbOro po3TallyBaHHs
3aKnapy

MpumiweHHa Biga 200 KB. M, npuBaTHa
BNacHicTb abo [A0BroCcTpoOKOBa OpeHaa
(5 poKiB i 6inblue) 3 MOXAUBICTIO nNepe-
NNaHyBaHHA, BUCOTa CTeni He Hux4e 2,70 m.

MonuBiCTb 3ab6e3neyeHHs CMOoXUBaHHS
80 KBT // peanbHe Cno1BaHHs B 3aN€XHOCTI
Big GaraTbox ¢aKtopiB 6/1M3bko 60 KBrT,
MOMJIMBICTb BiABEAEHHS BUTSHKHOT BEHTUNALLT,
BMBEeAEHHs KaHanisaLii; HeobxiaHa HasBHICTb
BOJOMOCTa4YaHHS.

Posrnsigatotbes micta 3 HaceneHHaM Bif
50 THC., B MiCUSX 3 AKTMBHUM MiLLOXiAHUM
pPyXoM, HasiBHiCTb No6su3dy 6GaHKiB, oodicis,
BULLMX Ta cneLjianbHUX HaBYalbHUX 3aKagis,
y NPUMILLEHHAX cynepmapKeTis i
TOProBe/bHMX LIEHTPIB, OKPEMO PO3TallOBaHi
6ypiBni  Ta BOyAOBaHi NPUMILLLEHHS;
LeHTpasbHi YaCTUHWU MICT Ta CrnasibHi panoHu,
6a¥aHO HasIBHICTb Micus 419 NapKyBaHHS
aBTOMOGiniB, Micue ana o6nalwTyBaHHS
NITHBOrO ManaaHumKa.

Site selection criteria

Premises 200 sg. m and more, private proper-
ty or long term lease (5 years and more), suit-
able for replanning, ceilings not lower than
2.7 m. The possibility of providing 80 kW con-
sumption // real consumption depending on
many factors about 60 kW utilization capabili-
ty, suitable for draft ventilation offtake, waste-
water disposal; water supply required.

Towns with population from 50 thou-
sands, with active pedestrians movement,
banks, offices, universities availability should
be considered only; on the shopping mall terri-
tory parking places and patio will be a plus.

[opatkoBa iHpopmauis

KomaHaa New*York*Street*Pizza 3a cBoimu
nneyvmMa Mae Ginblue Hix 15 poKiB ycniwHoro
PO3BUTKY pecTopaHHOro GisHecy B YKpaiHi.

Additional information
New*Yourk*Street*Pizza team work for more
than 15 years in Ukrainian restaraunt busi-
ness.

The official catalogue of Franchising and Retail Industry trade shows 2017 77



KATAJIOI ®PAHLLN3

Mapdymep
Parfumer

MAPGOIOMEPD

Inbin 0.0., PisnyHa ocoba-nignpuemeLb

llyin 0.0., Private Enterpreneur

CanrtiBcbKe woce, 145, od. 274, Xapkis, 61112, YKpaiHa
145, Saltivske Shose, #274, Kharkiv, 61112, Ukraine

2 (67) 818-8888
E-mail: parfumer@mail.ua
Internet: http://Parfumer.ua

KoHTaKTHa oco6a
Bitanin TananaeHko
Person for contact
Vitalii Talalaenko

KpaiHa noxoaxkeHHa ¢ppaHwwmn3u
YKpaina

Country origin

Ukraine

Tun cepBicy a6o NpoayKTy

Poapgpi6Ha Topriena HaaMBHUMK Napdymamm
Product or service type

Retail on flood perfume

Pik 3acHyBaHHs KomMnaHii/
Year company founded
2001

MoyaToK ppaH4ak3UHIroBOI JisnbHOCTI/
Start of franchising
2014

KinbKicTb BnacHux nignpuemcra/
Company own stores
5

KinbKicTb ¢ppaH4ain3uHrosumx nignpuemcra/
Number franchise stores

MNepBMHHUIN BHECOK (BapTicTb ¢hpaHLIN3K)
Hemae

Initial fee

None

HeoO6xigHui noyaTKoBUIA Kanitan
30 000 rpH.

Required start up capital

30,000 UAH

PeknamHuii nan

Hemae

Advertising contribution
None

PosnTi (cepBicHa nnata)
Hemae

Ongoing royalty

None

KinbKicTb nepcoHany Ha nianpuemcrsi/
Total employed staff
2

MNigTpumKa, ika HagaeTbcs

¢ PeKomeHaaLii Ta CNPUSHHA OO MOLLYKY i
nig6opy nepcoHany.

e HaB4aHHA MepcoHany Ha Mo4YaTKOBOMY
etani.

15 ) .
o KoHcynbTalis 3a CUCTEMOIO MPOCYBAHHS i
MapKEeTUHry.
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Support provided

e Recommendations and assistance in
searching and selection of stuff.

¢ Training at the initial stage.

e Consultation on the system of promotion
and marketing.

LinboBi perioHn

O6nacHi Ta paioHHI LEHTPK 3 HaceNeHHsIM Bif
10 000 oci6.

Target franchise area

Regjonal and district centers with a population
from 10,000 people.

Bumoru go ppaHyansi (onepatopa)
HasiBHiCTb NoYaTKOBOro Kanitany Ta 6axaHHs
cnisnpawtoBaTtu.

Required franchisee profile

Aviability of initial capital and desire to cooper-
ate.

NMiya YeneHtaHo
Pizza Celentano

Bumoru o Mai6yTHbOro po3TallyBaHHS
3aKnapy

1 — 4 KB. M Yy TOProBeNIbHUX LEHTpax Ta
cynepMapKeTax Micta 3 JIIOAMHOMNOTOKOM Bif
1 000 oci6 Ha fo6y.

Site selection criteria

1 — 4 sq. m in malls and supermarkets of
town from 1,000 people per day.

[opatkoBa iHpopmauis
binbw AaetanbHa iHPopmauia — Ha cauTi
http://parfumer.ua/svoj-biznes/

Additional information
More information:
http://parfumer.ua/svoj-biznes/

CELENTANGO

CLUX, TOB “CucteMu LUBMAKOrO XapyyBaHHA"

FFS, Fast Food Systems Ltd.

132, Antonovycha St., Lviv, 79000, Ukraine

X BYN. AHTOHOBMYA, 132, JIbBiB, 79000, YKpaiHa
a (32) 237-0707
(32) 237-0707

E-mail: ffs@ffs-company.com
Internet: http://Egoisty.com

KoHTaKTHa oco6a
Bonoanmup HaTiok
Person for contact
Volodymyr Hnatiuk

KpaiHa noxoaxeHHs ¢paHLwmn3n
YKpaiHa

Country origin

Ukraine

Tvun cepsicy a6o NpoayKTy
PecTopaHHui 6i3HeC
Product or service type
Restaurants

Pik 3acHyBaHHs KomnaHii/
Year company founded
1998
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MoyaToK ppaH4ai3UHIoBOI AisNbHOCTI/
Start of franchising
1999

KinbKicTb BnacHux nignpuemcrs/
Company own stores
7

KinbkicTb ¢ppaH4an3aMHroBux nignpuemcra/
Number franchise stores
140

MepBUHHWI BHECOK (BapTiCTb ppaHLLIM3H)
10 000 eBpo

Initial fee

10,000 EUR

Heo6xiaHWit noyaTKoBUI Kanitan
$100 000

Required start up capital
$100,000

PeknamHuit nai

Hemae

Advertising contribution

None

Posanti (cepBicHa nnata)/

Ongoing royalty

1,5%

KinbKicTb nepcoHany Ha nignpuemctsi/

Total employed staff
24

MiaTpumKa, aKa HapaeTbca

LinboBi perionu

YKpaiHa, Monblua, binopycb, MonpoBa.
Target franchise area

Ukraine, Poland, Belarus, Moldova.

Bumoru go ¢opaHyainsi (onepatopa)

e By roToBi npauloBaTM 3a CXEMOIO
dpaH4Yan3nHroBoro 6i3HeCy, BMKOHYIOYM
[0roBipHi 3060B’A3aHHS.

e foToBi 6ygyBaTM 6i3HEC Ha OCHOBI
B3aemonoBarv Ta 4oBipy.

¢ [loginseTe KopnopaT1BHI LiHHOCTI.

e Xo4eTte NOCTiINHO PO3BMBATUCD i BYMTUC.

¢ BonogieTe HaBUYKaMu edeKTUBHOI
KOMYHiKaLlii.

o Bepgete aKTMBHWIM CMOCI6 KUTTS, BIAKPUTI Ta
OPYXKHI, pillyyi Ta KMITKBI.

Required franchisee profile

¢ You are ready for franchise business and
responsibilities.

¢ You are ready for doing business and

respect.

You share corporate values.

You want development and education.

You have communication skills.

You have active style of life, you are friendly

and witty.

Bumoru ao Mait6yTHbOro po3TallyBaHHS
3aKnagy

Bucoka npoxigHicTb.

Site selection criteria

MapKeTUHr, HaBYaHHs, CUCTeMHe mnocTa- High capacity.
YaHH$, onepaliHa nigTpumKa.

Support provided

Marketing, training, supply, support.
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Miua Yenentrano PicTtopaHTe
Pizza Celentano Ristorante

CELENTANO

CLUX, TOB “Cuctemu LWIBUAKOro xapyyBaHHs"

FFS, Fast Food Systems Ltd.

< BYN. AHTOHOBMYa, 132, JIbBiB, 79000, YKpaiHa
132, Antonovycha St., Lviv, 79000, Ukraine

a (32) 237-0707

(32) 237-0707
E-mail: ffs@ffs-company.com
Internet: http://Egoisty.com

KoHTaKTHa oco6a
Bonoanmup HaTiok
Person for contact
Volodymyr Hnatiuk

KpaiHa noxoaeHHs ¢paHLwn3n
YKpaina

Country origin

Ukraine

Tvun cepgicy a6o NpoayKTy
PecTopaHHuit 6i3Hec
Product or service type
Restaurants

Pik 3acHyBaHHa KomnaHii/
Year company founded
1998

MoyaTtoKk ppaH4ait3MHroBoi JifNbHOCTI/
Start of franchising
1999

KinbKicTb BnacHux nianpuemcre/
Company own stores
7

KinbKicTb ¢dpaH4ain3uHroBuUx NignpuemMcrs/
Number franchise stores
140

MepBMHHWUI BHECOK (BapTiCTb ¢hpaHLIN3K)
12 000 eBpo

Initial fee
12,000 EUR

HeoO6xigHui noyaTkoBUi Kanitan
$180 000

Required start up capital
$180,000

PeknamMHuii na

Hemae

Advertising contribution
None

PosnTi (cepBicHa nnarta)/
Ongoing royalty
1,5%

KinbKicTb nepcoHany Ha nignpuemcrsi/
Total employed staff
36

NigTpumka, ika HagaeTbca

MapKeTUHT, HaBYaHHS, CUCTEMHE NOCTa4YaHHs,
onepaliHa nigTpumKa.

Support provided

Marketing, training, supply, support.

LlinboBi perioHu

YkpaiHa, Monblya, binopycs, MongoBsa.
Target franchise area

Ukraine, Poland, Belarus, Moldova.
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Bumoru o $ppaHyain3si (onepatopa) ¢ You are ready for doing business and
e By rotoBi npauoBaTM 3a CXEMOIO respect.

dpaH4Yan3nHroBoro 6i3HeCy, BMKOHYIOYM
[0roBipHi 3060B’A3aHHS.

You share corporate values.

You want development and education.

fotoBi 6ygyBaTM G6i3HEC Ha OCHOBI You have communication skills.

B3aemonoBarv Ta 4oBipy. You have active style of life, you are friendly

Mopinsete KopnopaTUBHI LiiHHOCTI. and witty.

XoyeTe NOCTiMHO PO3BMBATUCH | BUNTUCD.

Bonogiete  HaBuuKamu  edeKTUBHOI

KOMYHiKaLlji.

Bepnete aKTMBHWI croci6 »WTTS, BigKpUTI Ta

OPYXHI, pillyyi Ta KMITKBI.

Required franchisee profile

¢ You are ready for franchise business and
responsibilities.

Bumoru ao Main6yTHbOro po3TallyBaHHS
3aKnagy

Bucoka npoxigHicTb.

Site selection criteria

High capacity.

Noniracmo.ykp  rry A ITAEMO.YK.P

Politaemo.com.ua

Monitaemo.ykp, ®OIN

Politaemo.com.ua
DY Byn. MNiBHi4uHa, 2/58, od. 3, Kuis, 04214, YKpaiHa
2/58, Pivnichna St., #3, Kyiv, 04214, Ukraine
a2 (44) 467-8804, 451-7325
(44) 495-2835

E-mail: pavlo.danchenko@gmail.com
Internet: http://politaemo.com.ua

KoHTakTHa oco6a Pik 3acHyBaHHs KOMNaHii/
MaBno [laH4eHKo Year company founded
Person for contact 2012

Pavlo Danchenko MNMoyaToK ppaH4Yain3uHroBoi AiANbHOCTI/

KpaiHa noxogkeHHs ppaHwm3su Start of franchising

Monbla — YkpaiHa 2014

Country origin KinbKictb BnacHux nignpuemcrs/

PL-UA Company own stores

Tun cepBicy a6o NpoayKTy 2

Possary, anaK'_'“OHM KinbKictb ¢dppaHyan3nHroBux nignpuemMcrs/
Product or service type Number franchise stores

Entertainment, attractions 5
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MepBUHHUI BHECOK (BapTicTb ppaHLLIn3n)/ MNigTpUMKa, AKa HagaeTbcs
Initial fee N3, cepepu, nonirpadis, GinbMK, HaBY4aHHS
$1000 nepcoHany.
Heo6xiaHuit noyaTkoBui Kanitan/ LinboBi perioHn
Required start up capital CHA.
$3000 Bumoru go ppaHyansi (oneparopa)
PeknamMHuii nan KomyHikabenbHicTb.
Hemae_ i L Bumoru o Mai6yTHbLOro po3TallyBaHHs
deertlsmg contribution 3aknagy

one dacaf, nNpoXiAHICTb  TYPUCTIB:  MiHIMyM
PosnTi (cepBicHa nnarta) 125 oci6/roa., MiH. 12 KB. M.
Hemae [JlonaTkoBa iHdopmaLis
ggﬁ:'"g royalty BUCOKa MOGINbHICTb, MiHiMaNbHi BUMOrM 0

nepcoHany, oKynHictb 4 — 5 mic.
KinbKicTb nepcoHany Ha nianpuemcrsi/
Total employed staff

1

PokeTt Ecnpeco
Rocket Espresso

)

o
o
{2
55

¥l
L%
o
[

fluis Crenan Bonoaumuposuu, OOl
Yatsiv Stepan Volodumyrovych, Individual Entrepreneur

D= Byn. CivoBux cTpinbuis, 17, Jbsis, 79000, YKkpaiHa
17, Sichovykh Striltsiv St., Lviv, 79000, Ukraine

a (67) 370-4797

E-mail: info@rocket-espresso.com.ua

Internet: http://rocket-espresso.com.ua

KoHTakTHa oco6a Country origin
CrenaH Auis Ukraine
Person for t?ontact Tun cepsicy a60 MPoAYKTY
Stepan Yatsiv Kag'spHsi bopmary “to go”
KpaiHa noxogeHHs GppaHLLIn3u Product or service type
YkpaiHa Coffee to go
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Pik 3acHyBaHHs KomnaHii/
Year company founded
2016

MoyaToK ppaH4ai3UHIroBOI JisnbHOCTI/
Start of franchising
2016

KinbKicTb BnacHux nignpuemcrs/
Company own stores
1

MepBUHHWI BHECOK (BapTiCTb ppaHLLUM3H)
$3 000

Initial fee

$3,000

Heo6xiaHWit noyaTKOBUI Kanitan
$15 000

Required start up capital
$15,000

PeknamHuit nai

3a JOMOBAEHICTIO
Advertising contribution
By appointment

PosanTi (cepBicHa nnata)
3 — 10% Big npubyTKY
Ongoing royalty

3-10% of profits

KinbKicTb nepcoHany Ha nignpuemMcrsi
®dya-kopT — Big 9; ocTpiBeup y T, — Big 3-x;
KaB'ipHA — BiA 9, KaB'APHA+KOBOPKIHI —
Bif 9.

Total employed staff

Food court — 9; outlet shopping center —
from 3; cafe — 9; coworking cafe — 9.

MNigTpumka, sika HagaeTbes

MigTPMMKa Ha KOXHOMY eTani BigKpuUTTs Ta
dYHKUIOHYBaHHS nMignpuemcTsa.

Support provided

Support on every stage of opening and opera-
tion of the business.

LinboBi perionu

YKpaiHa, 3aKOpAoH.
Target franchise area
Ukraine, foreign countries.

Bumoru go ¢dpaHyainsi (onepatopa)
HasiBHiCTb NoYaTKOBOro Kanitany Ta 6axaHHs
npawtoBaTi Ha ymoBax dpaHyanauHry.
Required franchisee profile

Availability of seed capital and a desire to work
on a franchise.

Bumoru ao Mait6yTHbOro po3TallyBaHHS
3aKnagy

BenukonpoxigHi micus y mexax micra.
Site selection criteria

Passable places in the city.
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CimeHHa neKapHa ===

Family Bakery

CimeuHa

— MNMFEAFR=SY —

®epeub Demini Belikepi, TOB
Fedets Family Bakery, LLC

D= [HinponeTpoBcbKe woce, 15a, Kpueuii Pir, YkpaiHa

15a, Dnipropetrovske Shose, Kryvyi Rih, Ukraine

= (68) 003-2128; (50) 250-3464; (97) 380-4807

E-mail: y.korobka@gmail.com

Internet: www.frans.ua; www.fedets.com
KoHTaKTHa oco6a Initial fee
FOpin Kopo6ka $5,000
Per_son for contact Heo6xiaHWit noYaTKoBMiA Kanitan
Yuri Korobka $12 500
KpaiHa noxogeHHs ¢ppaHmnsu Required start up capital
YKkpaiHa $12,500
Country origin PeKnamHuii nait
Ukraine BincyTHii
Tvn cepsicy a6o npoayKty Advertising contribution
MNeKapHs-KaB'apHs None
Product or service type PosinTi (cepBicHa nnata)
Bakery and coffee BincyTHil
Pik 3acHyBaHHs KomnaHii/ Ongoing royalty
Year company founded None
2009 KinbKicTb nepcoHany Ha nignpuMemMcTBi
MoyaToK ¢ppaH4yain3uHroBoi AisnbHOCTI/ Big 2 Ha 3miHy
Start of franchising Total employed staff
2011 2

KinbKicTb BnacHuUx nignpuemcrs/
Company own stores
38

KinbKicTb ¢ppaH4a3nHroBMX Nignpuemcrs/
Number franchise stores
147

MepBUHHUI BHECOK (BapTiCTb PppaHLLN3H)
$5 000

MNigTpUMKa, ika HagaeTbcs

® Y3rofKeHHs MiCLib po3TallyBaHHS.

o [In3arH-NPOEKT.

* HaB4aHH$si dpaHyansi Ta nepcoHany.

o [locTayaHHs yciei HeobXiagHOT NpOAYyKLT.
e Start-up o6’eKTa.

¢ MapKeTuHroBa niaTpumKa.

e YiTKO nponucaHi cTaHaapTv 4isNbHOCTI.

The official catalogue of Franchising and Retail Industry trade shows 2017 85



KATAJIOI ®PAHLLN3

Micns BigKpUTTS:

e [ligTpuMKa  agMmiHicTpaTopa  Mepexi;
perioHanbHOr0 MeHemKepa; TexHonora Ta
peKpyTepa.

o MOXIMBICTb MiABULILEHHA KBanidikauii B
HaBYanbHOMy LieHTpi FFB.

LlinboBi perionn
YKpaiHa.

Bumoru go mai6yTHbOro po3TallyBaHHs
3aKknapy

Big 24 kB. M, Bigginv y cynepmapketax, Mani
apxiteKkTypHi dopmu, TPL, npukacosa 30Ha,
OKpeMi cropyau Ta iHLwi.

DopaTtkoBa iHpopmauis
EnektpoeHeprin — Big 20 kBT, Boaa,
BEHTUAALLIS, KaHani3aliMHa cuctema.

COHATA, Mepe:ixa areHuiu

SONATA Network Agency -L‘@C OHATA'
Py .

ST H LA AR 1A

COHATA, Mepexka areHuii, MM

SONATA, Network Agency, Private Enterprise

Byn. iMutpiBcbKa, 19a, od. 4, Kuis, 01054, YkpaiHa
19a, Dmytrivska St., #4, Kyiv, 01054, Ukraine

a2 (44) 507-0230
E-mail: info@sonata-ua.com

Internet: www.franch.sonata-ua.com; www.sonata-ua.com

KoHTakTHa oco6a
BikTopia KoBanb
Person for contact
Viktoria Koval

KpaiHa noxoaxkeHHa ¢ppaHLwmn3u
YKpaiHa

Country origin

Ukraine

Tun cepBicy a6o npoayKTy

Typuam Ta CynyTHi MOCAYrW; CTa)yBaHHS,
CTYAEHTCbKI Nporpamu Ta npaweBnallTyBaHHS
3a KOPLOHOM

Product or service type

Tourism and related services; internship, stu-
dent programs and employment assistance

Pik 3acHyBaHHs KOMnaHii/
Year company founded
2002

MoyaTtoK ¢ppaH4an3nHroBoi AisnbHOCTI/
Start of franchising
2009

KinbKictb BnacHux nignpuemcrs/
Company own stores
3

KinbKictb dpaHyan3nHroBux nignpuemcrs/
Number franchise stores
45

MNepBMHHUI BHECOK (BapTicTb ¢hpaHLIN3K)
$300 — $1 200

abroad Initial fee
$300 — $1,200
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Heo6xigHni noYaTKOBKIA Kanitan
$3 000 — $8 000

Required start up capital

$3,000 — $8,000

PexknamHuii nan
CneujanbHa cxema
Advertising contribution
Special scheme

PosinTi (cepBicHa nnara)
550 — 1100 rpH.
Ongoing royalty

550 — 1,100 UAH

KinbKicTb nepcoHany Ha nianpuemcrsi/
Total employed staff
63

MNigTpUMKa, AKa HagaeTbCs

OpraHi3aujiiHa nigTpumKa:

e Cynposia i 3anyck odicy.

e Po3po6GKa [u3aiHepoMm iHTep’epy Ta
eKcTep’epy ooicy.

KoHcynbrauii Tta gonomora B nig6opi
nepcoHany (daxisuieB 3 BigNOBIgHUM
[0CBIIOM po60TH).

e CKnagaHHs Gi3Hec-nnaHy, NpPOpPaxyHOK

peHTabeNbHOCTI.

e CKnagaHHs iHBECTULIMHOrO Ta
MapKETUHIOBOrO MAaHy.

* HapaHHs 6i3Hec-6yKy, OCHOB

CTaHAapPTU3aLlii 3 BeAeHHS JOKYMEHTOOOIry.
TexHi4yHa nigTpUMKa:

o MOXNMBiCTb OpOHIOBATU Typu, roteni,
Kpyisun yepes on-line cucTemu
GPOHIOBAHHS.

o MOXNMBICTb MNPOAAXKy aBiaKBUTKIB MO
BCbOMY CBITy 6€3 OTPUMaHH$ crnevLjianbHUX
aKpeauTauin.

o MOXNMBICTb MpoAaxy aBTOOYCHMX i
3aMi3HUYHMX KBWUTKIB 4epe3 on-line
cuctemu GPOHIOBaHHS.

e HagaHHA  HeoOXigHOro  MporpamHoro

3ab6e3neyeHHs ana obnagHaHHs MK odicy.

HaaaHHsS nepcoHanbHOro camnty.

HapaHHs CRM-cuctemm.

OpuanyHa nigTpumKa:

e [OpuanyHa KOHcynbTauis 3  MOMEHTY
BiAKPUTTS oodicy i noganblie
CYNPOBOMKEHHS AiANbHOCTI.

¢ [lpaBo [OPY4MTH 3aiMaTUCs PO3GOPOM
MOMJ/IMBUX CKapr KIIEHTIB NpodecinHnum
lopucTam.

PeknamHa nigrpumka:

e HapaHHSA 6peHa-6yKy, CTUNICTUKHK

odopMneHHa  odicy Ta  peKknamHux

marepianis.

KopnopaTuBHUIA NepcoHani3oBaHui caur.

Peknama B IHTEpHeTi. CynpoBOmKEHHS

NepcoHaNbHUX  aKayHTIB  KOHTEKCTHOI

pexknamu.

Peknama B HauioHanbHWx 3MI.

YyacTb Yy  MEpPEXEeBUX  AUCKOHTHUX

nporpamax Ta aKkLisx.

Mocnyrv ou3anHepa.

Po3MilLeHHs KOHTaKTiB odicy y

[pyKoBaHOMY BuaaHHi mepexi “COHATA

Review”.

® YyacTb B PIBHOMaHITHUX BWCTaBKax,

dopymMax, KOHPepPEHLisiX.

Po3pobKa iHaMBigyanbHOro MediannaHy.
OcBITHS NigTPUMKA:

CneujanbHO pPoO3pO6GNEHUIA METOAUYHWI

MOCIGHUK 3i CTaHAaPTIB POGOTH B MEPE —

6i3Hec-6yK.

e MOXNMBICTb  MOCTIMHO  NigBULYBaTH

KBanidikaLito cniBpOBGITHUKIB Ha ceMiHapax

i TpeHiHrax i3 3aNy4eHHAM MpPOBIAHMX

daxiBuiB ranysi.

OpraHizauis Ta ydyacTb CniBPOGITHUKIB

odiciB y peKnaMHux Typax.

¢ [IpoBeaeHHs BebGiHapiB, KOoHbepeHUi Ha
MOCTIMHIA OCHOBi WOAO NOrANGNEHHS
3HAHHS NPOAYKTY KOMMaHii.

Support provided

Organizational Support:

¢ Maintenance and launching office.

e Working-out interior and exterior office by
designer.

e Consultation and assistance in selection
personnel (specialist with appropriate work
experience).
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¢ Formation a business plane, estimation of
rentability.
¢ Drafting up an investment and marketing
plan.
¢ Providing business book, bases of stan-
dardization of reference documents.
Technical Support:
¢ Possibility to book tours, hotels, cruises
through on-line booking systems.
¢ Ability to sell air tickets worldwide without
obtaining special accreditation.
o Ability to sell bus and railway tickets through
on-line booking systems.
¢ Providing the necessary software for office
computer equipment.
¢ Providing personal website.
¢ Providing CRM system.
Legal Support:
¢ Legal advice from the start of opening the
office and the continuing activity.
¢ The right to entrust the possible customer
complaints’ solution to professional
lawyers.
Advertising Support:
¢ Providing with the brand book and style
design office procedures, promotional
materials.
¢ Personalized corporate website.
¢ Advertising on the Internet. Maintenance of
personal accounts of contextual advertis-
ing.
¢ Advertising in the national media.
¢ Participation in online loyalty programs and
promotions.
¢ Designer services.
¢ Publication of all network offices’ contacts
in the printed edition of SONATA REVIEW.
¢ Participation in various exhibitions, forums,
conferences.
¢ Development of individual media plan.
Educational support:
¢ Specially designed manuals for sales tech-
niques and rules of the network operation.
¢ The ability to constantly improve skills of
employees at seminars and workshops with
leading industry experts.

¢ Organization and offices’ staff participation
in the promotional tours.

¢ Conducting webinars, conferences based
on regular basis for better knowledge of the
company product.

LlinboBi perioHu
TepuTopis YKkpainu.
Target franchise area
The territory of Ukraine.

Bumoru go ¢paHyainsi (onepatopa)

¢ besgoraHHa ginosa penyTtauis dpaHyansi.

¢ [locBif KepyBaHHs 6i3Hec-npoLiecamu.

o [IpUAHATTS | [OTPUMAHHA CTaHAapTiB
Mepexi.

e HaaBHicTb cBoro a6o OpeHAOBaHOro
npuMiLLeHHs Big 15 KB. M.

¢ HaaBHicTb cniBPOGITHMKIB 3 [oCBigomM
po60TH B TYPUCTUYHIN cdepi.

Required franchisee profile

¢ Excellent business reputation in franchise.

¢ Experience in business processes manage-
ment.

e Adoption and compliance with Network
standards.

¢ Availability of your own or rented room from
15 sq. m.

¢ Availability of employees with experience in
tourist sphere.

Bumoru ao Main6yTHbOro po3TallyBaHHS

3aKnagy

e 3py4yHe po3TalwyBaHHA  (OOCTYMHICTb):
3pYYHUI BXif, 67M3bKICTb TPAHCMOPTHUX
PO3B’A30K, METPO, NapKyBaHHS i T.iH.

¢ KombopTHe npuMileHHs, obnagHaHe
HeobXigHMMKU MeGNAMKU B KOPNoOpaTMBHOMY
CTWNI 3rigHo 3 6peHa-6yKoM.

¢ BuaineHa TenedoHHa NiHiA Ta iHTEpHET.

o MOXNUBICTb PO3MIilLlEHHA 30BHIiWHbLOT
peknamu Ha dacagi odicy.

Site selection criteria

¢ Convenient location (accessibility): comfort-
able entrance, transport interchanges prox-
imity, subway, parking, etc.
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e Comfortable rooms equipped with neces-
sary furniture in the corporate style by brand
book.

e |leased line and Internet.

¢ The possibility to arrange an outdoor adver-
tising on the front of the office.

[opatkoBa iHpopmauis

®paHyana3unHr Big Mepexi areHuin “COHA-

TA” — Ue MOXNMBICTb HagjaBaTW LinuK

KOMMAEKC nocnyr:

* Typusm.

o [lacaxMnpCbKi nepeBe3eHHs: aBia,
3ai3HMYHI, aBTOOYCHI KBWTKM, OpeHAaa
aBTo.

e KoHcanTuHroBi nmocnyru 3  Bi30BOi
NiATPUMKHN.

¢ QcBiTa 3a KOPAOHOM:

— ANUTSYI KaHiKynK,

— MOBHI Kypcu 4Ns1 fiiTei Ta JOPOCUX,
— BWLLa OCBITa,

— MigroToBYi Nporpamu ans BCTyny A0

BH3.

e CTaXyBaHHf Ta nNpaueBnalTyBaHHA 3a
KOPAOHOM:

— CLUA, Hime4yynHa — cTyaeHTCbKa
nporpama Work & Travel;

— CLLA — Internship and Trainee USA;

— lMonbwa (chepn  AHiANbHOCTI:
6yaiBHULTBO, CiNbCbKe rocnogapcTBo);

— CWA, HimeyynHa — Au Pair

MiXXHapoaHa nporpamMa KynbTypHOro 06MiHy;

e [logaTKoBi NOCNyru:

— BCi BUAM TYPUCTUYHOTO CTPaxyBaHHs;

— MiXXHapOAHWM POYMIHITOBWUI 3B’A30K.

MNepeBarn ¢paH4yansuHry Big Mepexi
areHuijn “COHATA™™:

e OoMH i3 TYPUCTUYHWMX GPEHAIB, SKWUI
[MHaMIYHO PO3BMBAETLCA Ta Mae MNoHag
14-piyHni gocsig po6oTu.

e HagaHHA BCbOrO KOMMIEKCY TYPUCTUHHMUX
Ta CYNyTHiIX MOCAyr, 3aBAAKU YoMy
BUK/IIOYAETbCA PU3UK BNAMBY CE30HHMX
KONMBaHb | 3a6e3nevyeTbesi CTabiNbHICTb
[10X0[ly KOXKHOIO Halloro ooicy.

o [lepeBarkHa GinblUiCTb NOCNYr € BAACHWM
NPOAYKTOM, WO  CMpWUSE  HajaHH
rapaHToBaHO BWCOKOI SIKOCTi i HafilHoCTi
cepsicy!

Additional information
Franchise from SONATA Network Agency is the
possibility to provide the full range of services:
® Tourism.
e Passenger transportation: air, railway and
bus tickets, auto rental.
¢ Visa asistance advisory services.
¢ Education abroad:
— summer camps for children,
— language courses for teens and

adults,

— undergraduate and graduate pro-
grams,

— university pathway/foundation pro-
grams.

e Probation and employment abroad:

— USA, Germany — student program
Work & Travel;

— USA — internship and trainee USA,;

— Poland (sphere of business: construc-
tion, agriculture);

— USA, Germany: Au Pair — internation-
al cultural exchange program;
¢ Additional services:

— full range of travel insurance;

— international roaming.

Benefits of Franchising SONATA
Network Agencies™:
¢ One of travel industry brands, which is the
fastest growing in its segment with more
than 14 years of successful work experi-
ence.
Providing the full range of travel and related
services, thereby avoiding the risk of sea-
sonal variations and ensured the stability of
income of each of our office.
The vast majority of services have their own
product, which contributes to the guarantee
of high quality and reliable service!
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CMNMAKAP — nepwa mo6inbHa n

eKOMMHKa

SpaCar — the first mobile

eco car-washing

SPACAR.UA

Mo aabinaing

BT
SPACAR, N
SPACAR
Byn. CTopoxeHKa, 12, JlbsiB, 79018, YkpaiHa
12, Storozhenka St., Lviv, 79018, Ukraine
2 (67) 333-2350
E-mail: info@spacar.com.ua

Internet: www.spacar.ua

KoHTaKTHa oco6a
Biktop Po3osui
Person for contact
Viktor Rozoviy

KpaiHa noxogKeHHs1 GpaHLLmn3mn
YKpaiHa

Country origin

Ukraine

Tun cepsicy a6o npoaykTty/
Product or service type
Mob6inbHa aBTOMUIKa

Pik 3acHyBaHHs1 KOmnaHii/

Heo6xigHui noyaTKoBMiA Kanitan
$17 000

Required start up capital
$17,000

Peknamuui nai/
Advertising contribution
$400

PosinTi (cepBicHa nnara)
10% womics4Ho
Ongoing royalty

10% monthly

KinbKicTb nepcoHany Ha nignpmemcrBi/

Year company founded Total employed staff
2016 6
MoyaToK ppaH4an3UHroBOI AisNbHOCTI/ MigTpumKa, ika HagaeTbes
Start of franchising * HaB4aHHSsi nepcoHany.
2017 ¢ CRM-cuctema.
Kinbkictb BnacHux nignpuemcrs/ * MapeTnHr.
Company own stores * Call Center.
1 ¢ Web Site.
o [lepcoHanbHUM MeHemKep.
MepB1HHMIN BHECOK (BapTICTb GpaHLLM3H) Support provided
$6 000 e Trainings.
Initial fee * CRM System.
$6,000 ¢ Marketing support.
e (Call Center.
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e Web Site.
® Personal manager.

LinboBi perioHn

KuiB, XapkiB, Opeca, Hinpo.
Target franchise area

Kyiv, Kharkiv, Odesa, Dnipro.

Bumoru go ppaHyansi (onepatopa)
[locBia BeAeHHs Y KepyBaHHA aBTOMWMMKOIO
(GarkaHuit).

Required franchisee profile
Experience to manager car wash business
(desirable).

Bumoru o Mai6yTHLOro po3TallyBaHHS
3aKnapy

Hacenexui nyHKT Big 300 THC. OCi6.

Site selection criteria

City from 300,000 citizens.

R e tourstanck.ua
Tourstanok i - :

'E;l HT GOCTYNHEE MY TEWECTIMIA
AWUTYP-YKPAIHA, TOB

ITOUR-UKRAINE, Ltd.

< ByN. KoctenbHa, 5, o¢. 3, Kui, 01001, YkpaiHa
5, Kostelna St., #3, Kyiv, 01001, Ukraine

a (44) 287-8877
E-mail: kiev@tourstanok.ua
Internet: http://tourstanok.ua

KoHTakTHa oco6a
Onbra MetpoBa
Person for contact
Olga Petrova

KpaiHa noxogeHHs ppaHLLIn3u
YKpaiHa

Country origin

Ukraine

Tun cepBicy a6o NpoayKTy
TypuCTUYHI Ta CynyTHi nocayrv
Product or service type
Tourism and related services

Pik 3acHyBaHHs KoMnaHii/
Year company founded
2001

MNMoyaToK ¢ppaH4yain3uHroBoi AisnbHOCTI/
Start of franchising
2016

KinbKicTb BnacHux nignpuemcrtsa/
Company own stores
3

MepBUHHUI BHECOK (BapTiCTb ppaHLIKN3K)
$1 000 — 2 000

Initial fee

$1,000 — 2,000

Heo6xigHU noyaTKoBUMA Kanitan

$3 000 — 10 000

Required start up capital

$3,000 — 10,000

PeknamHuii nain

1 000 — 30 000 rpH.
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Advertising contribution
1,000 — 30,000 UAH

PosanTi (cepBicHa nnata)
BiacytHe

Ongoing royalty

Royalty free

KinbKicTb nepcoHany Ha nignpuemcrsi
Bin 2 oci6

Total employed staff

From 2 person

MiaTpumKa, aKa HapaeTbca

OpraHisaLifiHa nigTprMKa:

¢ CynpoBig Ta 3anyck odicy.

¢ KoHcynbTauia Ta gonomora B nig6opi
nepcoHany.

e [lonomora y CKlagaHHi 6i3Hec-nnaHy Ta
iHBECTULHOrO NnaHy.

¢ HagaHHs 6i3Hec-6yKy, OCHOB
CTaHJapTU3aLlii 3 BeAeHHS JOKYMEHTOO00iry.

TexHi4Ha nigTpuMKa:

¢ MoxnuBicTb GpoHIOBATU TypW, roteni ,
Kpyi3n yepes on-line cUCTEMU
6POHIOBaHHS.

o MOXNUBICTb NpOAa}y aBiaKBWUTKIB MO
BCbOMY CBIiTy 6€3 OTPMMaHHS creLjiasbHuX
aKpeauTaLin.

o MoxnuBicTb npojaxy asTOOYCHMX Ta
3aNi3HUYHMX  KBUTKIB 4epe3 on-line
cucTeMU GPOHIOBaHHS.

e HajaHHf  Heob6XigHOro  mporpamHoro
3abe3neyeHHs ana obnagHaHHs MK odicy.

¢ HapgaHHs nepcoHanbHOI CTOPIHKM Ha CauTi.

¢ HapaHHa CRM-cuctemu.
HOpuanyHa nigTpumKa:

e [OpuanyHa KoHcynbTauil 3  MOMEHTY
BiAKPUTTS oodicy i nofanblie
CYNPOBOMKEHHS AiSNbHOCTI.

¢ [paBO [OPY4WUTM 3alMaTUCH PILIEHHAM
MOMJ/IMBUX CKapr KiieHTiB npodecinHum
lopucTam.

PexknamHa nigrpumka:

¢ HagaHHs 6peHA-6yKy, CTUNICTUKK
opopmneHHa  odicy Ta  peKnamHux
matepianis.

e Peknama B Mepexi IHTepHeT.
CynpoBOMKEHHSI NMEPCOHANbHUX aKayHTIB
KOHTEKCTHOI peKnamu.

® YyacTb B MEPEKEBUX  AUCKOHTHMUX
nporpamax Ta aKLiisix.

¢ KopnopaTuBHUI CauT.

e [lonomora y po3pobui nepcoHanbHOro
MeaiannaHy.

® YyacTb y Ppi3HOMaHITHUX  dopymax,
BUCTaBKaX, KOHPepeHLisiX.

OCBITHS NiATPUMKa:

e CneuianbHO pPoO3p06NEHUA METOANYHUI
NOCIGHUK 3i CTaHAAPTIB POGOTU B MEPEK —
6i3Hec-6yK.

e OpraHi3auia Ta yyacTb CRiBPOGITHUKIB
odiciB B peKnamHux Typax.

o MOXNMBICTb  MOCTIMHO  NigBMLLYBaTH
KBanidikaLito cniBpo6ITHUKIB Ha ceMiHapax
Ta TPeHiHrax i3 3any4eHHAM NpPOBIAHMUX
cdaxiBujB ranysi.

¢ [lpoBeaeHHs BeGiHapiB Ta KOHdEpPEeHLin Ha
NOCTIMHIA  OCHOBI  WOA0 NOrNUGNEHHS
3HaHHS NPOAYKTY KOMMaHii.

Support provided

Organizational Support:

¢ Maintenance and launching office.

¢ Consultation and assistance in selection
personnel.

¢ Formation a business plan and an invest-
ment plan.

¢ Providing business book, bases of stan-
dardization of reference documents.

Technical Support:

¢ Possibility to book tours, hotels, cruises
through on-line booking systems.

o Ability to sell air-tickets worldwide without
obtaining special accreditation.

¢ Ability to sell bus and railway tickets through
on-line booking systems.

¢ Providing the necessary software for office
computer equipment.

¢ Providing personal page on the website.

¢ Providing CRM system

Legal Support:

¢ Legal advice from the start of opening the

office and the continuing activity.
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The right to entrust the possible customer
complaints’ solution professional lawyers.

Advertising Support:
Providing with the brand-book and style
design office procedures, promotional
materials.
Advertising on the Internet. Maintenance of
personal accounts of contextual advertis-
ing.
Participation in online loyalty programs and
promotions.
Personalized corporate website.
Help in development of individual media
plan.
Participation in various exhibitions, forums,
conferences.

Educational Support:
Specially designed manuals foe sales tech-
niques and rules of the network operation.
Organization and offices’ staff participation
in the promotional tours.
Ability to constantly improve skills of
employees at seminars and workshops with
leading industry experts.
Conducting webinars, conferences based
on regular basis, for better knowledge of the
company product.

LinboBi perioHn

Bcsi YkpaiHa (Kpim KueBa i XapkoBa).

Target franchise area

The territory of Ukraine (except Kyiv and
Kharkiv cities).

Bumoru go ppaHyansi (onepatopa)

e besgoraHHa ginosa penyrauis.

¢ [locBia KepyBaHHs 6i3Hec-npoLiecamu.

o [IpUHHATTS Ta AOTPMMaHHA CTaHAapTiB
MepeXKi.

e HasiBHiCTb BnacHoro abo opeHaoBaHoro
NPUMILLEHHS Big 15 KB. M.

® HadABHICTb CNiBPOGITHMKIB 3 [JOCBIAOM
PO6OTH Y TYPUCTUYHIN ranyai.

Required franchisee profile

o Excellent business reputation in franchise.

e Experience in business processes manage-
ment.

e Adoption and compliance with network
standards.

¢ Availability of your own or rented office from
15sqg. m.

¢ Availability of employees with an experience
in tourist sphere.

Bumoru o Mai6yTHbOro po3TallyBaHHS

3aKnapy

o 3pyyHe po3TallyBaHHS: 3pPy4HMI BXig Ta
6/IM3bKICTb A0 TPAHCMOPTHUX PO3B’A30K,
METPO, NapKyBaHHS.

o KombopTHE npuMilleHHs, ob6nagHaHe
Heoo6XiAHUMU MebnMU B KOPTIOPaTUBHOMY
CTUAI 3rifHo 3 6peHa-6yKom.

¢ BuaineHa TenedoHHa NiHis Ta IHTEpHET.

o MOXMBICTb PO3MIillEHHA  30BHilIHbLOT
peKknamu Ha dacagi odicy.

Site selection criteria

¢ Convenient location: comfortable entrance,
transport interchanges proximity, subway,
parking, etc.

¢ Comfortable rooms equipped with neces-
sary furniture in the corporate style by brand
book.

® |eased line and Internet.

¢ The possibility to arrange an outdoor adver-
tising on the front of the office.

[opatkoBa iHpopmauis

dpaHYan3nHr Big KoMMaHii Itour
(Tourstanok.ua) — Le MOXIUBICTb HagaBaTu
LiTMA KOMMNAEKC TYPUCTUYHMX Ta CYNyTHWX
nocnyr, pasomMm 6ygyBatM npubYTKOBUH,
CTIMKUI | Bax/IMBUI ansa cycninbctBa Gi3Hec.
MpuabaBwn  GpaHWKM3y Komnadii  Iltour
(Tourstanok.ua), BM CTaHeTe YaCTUHOIO
BESIMKOI YCNilLHOT Mepexi.

Additional information

Franchise from Itour company (Tourstanok.ua
project) is the possibility to provide the full
range of tourism and related services and
together build a profitable, important to socie-
ty and sustainable business. Buying a Itour
company (Tourstanok.ua project) franchise
you become part of a large successful net-
work.
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daxkynbrer-®apm,
Mepexxa antek
Facultet-Farm,
Pharmacy Network

-
L=

PAKYNLTET-$APM

dakynsrer-®apm, TOB
Facultet-Farm, Ltd.

HabGepexHa Mepemoru, 1H, Hinpo, 49000, YkpaiHa
1n, Naberezhna Peremohy, Dnipro, 49000, Ukraine
a2 (56) 374-2419; (50) 101-0700

(56) 374-2419

E-mail: Facultet@ua.fm ; Andrey.Sandyrev@facultet.dp.ua

Internet: www.facultet-farm.ua

KoHTakTHa ocob6a
AHppiv CaHavpeB
Person for contact
Andrey Sandyryev

KpaiHa noxomKeHHs1 GpaHLLImn3un
YKpaiHa

Country origin

Ukraine

Tun cepeicy a6o npoayKTy
AnTeYHNIM dpaHYan3nHr
Product or service type
Pharmacy franchising

Pik 3acHyBaHHs1 KomnaHii/
Year company founded
2003

MoyaToK ¢ppaH4an3nMHIoBOI AiNbHOCTI/
Start of franchising
2016

KinbKicTb BnacHux nignpuemcrs/
Company own stores
47

KinbKictb ¢ppaHyanianHrosux nignpuemcts/
Number franchise stores
5

lMepBUHHUI BHECOK (BapTiCTb PppaHLLUN3K)
Bin 80 000 rpH.

Initial fee

From 80,000 UAH

Heo6xigHWi noyaTKoBMiA Kanitan
Big 900 000 rpH.

Required start up capital

From 900,000 UAH

PeknamHuii nan
BigcyTtHin

Advertising contribution
None

PosinTi (cepBicHa nnata)

3% Bia 3aranbHOro ToBapooGiry
Ongoing royalty

3% of the total turnover

KinbKicTb nepcoHany Ha nignpmemcrtsi/
Total employed staff
6

MiaTpumKa, ika HagaeTbes

[MoBHUI NaKeT 6i3Hec-NpoLieciB Ta CynpoBif.
Support provided

Full package of business processes and sup-
port.
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LinboBi perioHn as well as individually standing buildings in
YKpaiHa. towns with populations over 5,000.
Targgt franchise area [lonatkoBa iHbopmaLis
Ukraine.

"®akynbteT-dapM” NPOMNOHYE CNPOCTUTU NSt
Bumoru go ¢opaHyainsi (onepatopa) BNaCHWKa 6i3Hecy BeleHHsi anTe4Hoi CnpaBM i
BrKOHaHHS cTaHgapTiB Ta yMOB AOroBOpY. pa3om 6yayBaTv NPUOYTKOBWI, BaXIMBWUI 4Nsi
Required franchisee profile cycninbeTBa i CTiiKMin 6i3Hec. Mpua6asLun
Standards and conditions of the contract. dpaHwmnady antekn “dakrynbrer-dapm”, BU

Bumoru go MaﬁﬁyTHbOI'O po3TalLyBaHHs CTaHeTe YaCTUHOO BETIMKOI YCMILWHOI MepeXXl.

sarnany Additi | inf ti
PO3MIilLEHHS Y TOProOBEMbHUX, TOPrOBENbHO- ftionalinformation ,
PO3BANANbHAX | GaraTodyHKLiOHANbHHX Facultet-Farm offers to simplify the business

owner of pharmacy business development
and together build a profitable, important to
society and sustainable business. Buying a
franchise pharmacies Facultet-Pharm you
become part of a large successful network.

KOMM/EKcax, Yy rpomaacbkux 6yaiBnsx a6o
LEHTpax, a TaKOX B OKPEMO PO3MilleHnX
OyaMHKaX y HaceneHux NyHKTax 3 YUCENbHICTIO
HaceneHHs noHag 5 000 oci6.

Site selection criteria

Accommodation in shopping and multifunc-
tional complexes, public buildings or centers,
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®panc.ya
Francois

Qpbsic.ys

®epeub Pemini Benkepi, TOB

Fedets Family Bakery, LLC

[OxinponeTpoBcbKe woce, 15a, Kpusui Pir, YKkpaiHa
15a, Dnipropetrovske Shose, Kryvyi Rih, Ukraine
a2 (68) 003-2128; (50) 250-3464; (97) 380-4807

E-mail: y.korobka@gmail.com

Internet: www.frans.ua; www.fedets.com

KoHTaKTHa oco6a
lOpin Kopobka
Person for contact
Yuri Korobka

KpaiHa noxomKeHHs1 GpaHLmn3un
YKpaiHa

Country origin

Ukraine

Tun cepsicy a6o npoayKTy
MNeKapHs-KaB'apHs
Product or service type
Bakery and coffee

Pik 3acHyBaHHs1 KOmnaHii/
Year company founded
2009

MoyaToK ppaH4an3UHroBOI AiNbHOCTI/
Start of franchising
2011

KinbkicTb BnacHux nignpuemcrs/
Company own stores
38

KinbKicTb ¢ppaHyaniauHroBux
nignpuemcte/Number franchise stores
147

MepBUHHUIA BHECOK (BapTiCTb GpaHLLM3K)
$6 000

Initial fee
$6,000

Heo6xigHui noyaTKOBMiA Kanitan
$27 000

Required start up capital
$27,000

PeknamHuii nan
BigcyTtHin

Advertising contribution
None

PosinTi (cepBicHa nnata)/Ongoing royalty
2%

KinbKicTb nepcoHany Ha nignpuMemMcTBi
Big 3 Ha 3miHy

Total employed staff

3

MigTpumKa, ika HagaeTbes

® Y3rofKeHHs MicLib po3TallyBaHHS.

o [IM3ariH-NPOEKT.

* HaByaHHsi ppaHyansi Ta nepcoHany.

o [locTayaHHs yciei HeobXiaHoIT NpoayKLii.
e Start-up o6’ekTa.

¢ MapKeTuHroBa nigTpumKa.

¢ YiTKO NnponucaHi CTaHaapTH AifNbHOCTI.
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MNicna BigKpUTTS:

e [liaTpMMKa  agMiHicTpaTopa  Mepexi;
perioHanbHOr0 MeHemKepa; TexHomnora Ta
peKkpyTepa.

o MOX/IMBICTb NiABUILEHHA KBanidikauii B
HaBYanbHOMYy LeHTpi FFB.

®paHuyy3bKa 3q00a
F.Zdoba

LinboBi perionn
YKpaiHa, €Bpona, KpaiHv CHA,

Bumoru o Mai6yTHbLOro po3TallyBaHHs
3aKnapy

50 — 70 KB. M Y LEHTpanbHii YacTuHi micta
a60 dyaKopT Ti iHLLi.

®paHuy3bKa 3g06a
F.Zdoba
a (97) 576-8057; (96) 898-3573

E-mail: office@fzdoba.com.ua
Internet: http://fzdoba.com.ua

KpaiHa noxogxeHHsi ppaHLn3u
YkpaiHa

Tun cepBicy a6o NpoayKTy
KaB'sipHsa-6ynoyHa

Pik 3acHyBaHHS1 KOMNaHii

1996

MNMoyaToK ppaH4yan3nHroBoi AisNbHOCTI
2013

KinbKicTb BnacHUX NignpuemcTs
16

MNepBUHHUI BHECOK (BapTiCTb ppaHLIKU3K)
$4 500

HeoOxigHui noyaTKoBUM Kanitan
Big $20 000

KinbKicTb nepcoHany Ha nignpMemMcrBi
4—7

MNigTpUmKa, AKa HagaeTbCs

CnevuianbHa UiHa Big BUPOGHKMKa, gonomora y
NUTaHHAX BeieHHs Gi3HECY, MapKETUHT.

LlinboBi perionn
Yci perionu Ykpainu.

Bumoru go dpaHyansi (onepatopa)
BaxaHHs npauoBaTty.

Bumorun go mai6yTHbOro po3TallyBaHHs
3aknagy

Big 20 KB. M, rapHa npoxigHicb, Bia 15 KBT
€eNeKTpoeHepril.
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LieHTp po3BuTKY TanaHTtiB Adventure in Time

Adventure in Time

[ANTAYMH LLEHTP 3 PO3BHUTKY TaNIAHTIB AUTUHM
Children’s Center for Talent Development

Byn. HaripHa, 15, Kui, 04107, YkpaiHa
15, Nahirna St., Kyiv, 04107, Ukraine

= (66) 717-1333

E-mail: eq.franchise@gmail.com; ogienko.elena@gmail.com

KoHTakTHa oco6a
[anvHa LLa6wan

KpaiHa noxogeHHs ppaHwwmsu
YKpaiHa

Tun cepBicy a6o NpoayKTy
Mocnyrv ans aiten

Pik 3acHyBaHHsA KoMnaHii
2000

MoyaToK ¢ppaH4ain3uHroBoi AiANbHOCTI
2017

KinbKicTb BnacHux nignpMemMcTs
1

MepBUHHUIN BHECOK (BapTiCTb HpaHLLIK3K)
$50 000

Heo6xiaHuni noyaTkoBMiA Kanitan
$3 000 — 5000

PeknamHuit naii
2% 3 06iry

Posinti (cepBicHa nnara)
10% 3 06iry

KinbKicTb nepcoHany Ha nignpuemctai
1 + Kepytoyun

MiaTpumka, aKa HapaeTbea
e [leTanbHa MNOKPOKOBA  iHCTPYKLIS

98

BIiAKPUTTS | PO3BUTKY Gi3Hecy y BallOMy
MiCTi.

MpaBuna nig6opy nepcoHany, KoHcynbTawji
B MOLUYKY KIOYOBMX KaapiB. OpraHisadis

cucteMn  nigbopy  KagpiB, BeAEHHS
0COGOBMX CMpaB, HajaHHS MNOCaA0BUX
iHCTPYKLiH, moaeni MOTUBaLiRHOT
nporpamu.

Kputepii BUGOPY npuMilleHHs | #oro
ONTUMaNbHOro po3TallyBaHHS, ayauT Ta
3aTBEPAKEHHS NPUMILLEHHS, peKOMeHAaLT
LLOAO €eNeMeHTIB [eKopy, obnafHaHHS,
maTtepiania. Po3pobneHunnt  daxisuem
YHiKaNIbHUM AU3aiH NPOEKT.

Franch Book — KepiBHULITBO 3 opraHisallii i
BefeHHs Bi3Hecy, ke BK/Io4ae B cebe onuc
BCix Gi3Hec-npoueciB, MNOBHUIA Habip
CTaHAapTiB, IHCTPYKLIW, peKoMeHaauin Ta
{HCTPYMEHTIB Ans ePeKTUBHOro BeAEHHS
6i3Hecy: MociGHMK 3 KoHuenLii, Moci6HuK 3
BiaKpUTTS, TMOCIBHUK 3  MapKEeTUHTY,
MociGHMK Mo nepcoHany i 06¢nyroByBaHHS,
MociGHMK No PoGOTi B MEPEXI.

®diHaHCcOBa Moaenb pPoO3BWUTKY 6isHecy
dpaHyansi.

HaB4yaHHs ¢paH4yansi. Becb KiyoBun
nepcoHan  nNpPoOXoAuTb  HaBYaHHA i
cepTudikauito.

MpaBo BUKOPUCTaHHS YHIKanbHUX
aBTOPCbKMX METOAMK, 3axXuLLEHNX
MiXHapOAHWUM aBTOPCbKUM MPaBOM.
Heo6xigHi topuanyHi AOKYMEHTH | AOrOBOPH:
[orosip KoHdiaeHuUinHocTi i Hamipis (NDA),
NliueHsinHnm  pgorosip,  forosip 3
NepcoHanoM.
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Hawa Bceb6ivyHa nigTpumKa, onepatuBHe
OTPUMaHHS HEOOXiAHUX KOHCYNbTaLlin.
HeobxigHi an3anHepcbKi MaTepiann Ta
6peHa-6yK.

Po3MilleHHs Ha KoprnopaTMBHOMY CauTi
MiXHapOAHOI MepeXi GpaHLLImn3.
CRM-cucTema, Wo aBTOMaTu3ye Gi3Hec-
npoLecu.

MOXNMBICTb BUKOPUCTaHHSA Hawmx ¢GoTo Ta
Bifleomartepianis Ans NpocyBaHHaA Gi3Hecy y
CBOEMY PETiOHi.

KoHcynbrauji oa0 NPOBEAEHHSA
0OILIMHOrO BiAKPUTTA. PO3MILLEHHS BaLIMX
peKknaMHuMx MatepianiB Ha odiuinHomy
CcaWiTi MiXHapoaHoi MepeXi dpaHLKn3.
PerynapHuii BUi3g KoMaHau ¢paHyaisepa
NS NPOBEAEHHS1 HaBYaHHA Ta MiATPUMKM
dpaHyanai.

PerynapHi nepeBipKkM SKOCTI nocayr i
CTaHAapTiB 06CyroByBaHHS KIIEHTIB.
PerynspHun  KOHTPOAb  BiAnOBIgHOCTI
LIEHTPY CTaHAapTaM KomnaHii.

KOHTPO/b EKOHOMIYHMX MNOKA3HUKIB LIEHTPY.
MapKeTuHroBa nigrpumka. Onuc UinboBoi
ayauTopii. PekomeHpalii MapTHepiB ans
NpOCyBaHHS NOCAyr.

Pexknama Ballvx MapKETUHIOBMX 3ax04iB Yy
KOPMopaTMBHMX COLialbHUX Mepexax i Ha
odiLifnHOMY caiTi KomnaHii.

LinboBi perioHn
YKpaiHa, Pocis, KasaxcTaH, binopycs, I13painb,
Himeyunna, CLUA, Hinepnanau.

Bumoru go ppaH4ansi (onepatopa)

[ocBia BeaeHHs 6i3Hecy y chepi HaBYaHHS
abo nocnyr.

BaaHHs po3BuBaTH “anTaumnin” GisHec.
MpodecioHaniam i BignosiganbHWM nigxia oo
6i3Hecy.

[oTpMMaHHA KOpPropaTUBHUX CTaHAapTiB
TOProBeNbHOI MapKHy.

Bumoru o Mai6yTHbOro po3TallyBaHHS
3aknagy

Jlerkuin goctyn O 3aKnagy: NPUMILLEHHS
NMOBUHHO 3HAXOAMTUCA Ha nepuin niHii
ByNuLi, dacap 6yaisni. llepeBaHO nepLuni
nosepx. MoXIMBO TaKOX MigBanbHe abo
HanisniaBanbHe NPUMILLEHHS, MPUMILLEHHS
y BLl (3a ymoBM BigmiHHOI 3ByKoi30nALi),
OUTSAYI CafKu Ta AUTAYI LEHTPH.

3pyyHa TpaHCMOpTHa PO3B’a3Ka.

HasBHiCTb Micub Ans NapKyBaHHA nepeq,
BXOZOM.

30BHIlLHIA BUMNAL BXOA4y MOBUHEH GYyTH
€CTETUYHUM, YUCTUM.

Mioxoam po GyniBni (aoporu) NOBWUHHI GyTH
OCBIiTNIeHi Beyopamu i npubupatuca Bia
CMITTS.

MprUeEMHMIM BMA 3 BiKHAa.

BiacyTHiCTb MpOMMCNOBMX MiANPUEMCTB,
PVHKIB, irpOBMX aBTOMATIB Ta iHLUMX MY4HWUX
ab0 HeCnpPUATINBUX MiCLb Y HanBAMKYOMY
po3TallyBaHHi.

[opatkoBa iHpopmauis
®dpaHLWwKn3a NocTiMHO MOMOBHIOETLC HOBUMM
TEXHOMOTIAMM.

®paHwn3a nerko KomoGiHyeTbcs 3

iHWol Hawo ¢paHwnadow — LeHTpom
EmouiitHoro 3aopos’s.

The official catalogue of Franchising and Retail Industry trade shows 2017 99



KATAJIOI ®PAHLLN3

YeneHtaHo Cnauc
Celentano Slice

20

CELENTANO

CLUX, TOB “CuctemMu LUBUAKOro XxapyyBaHHs”

FFS, Fast Food Systems Ltd.

Byn. AHTOHOBMYa, 132, JIbBiB, 79000, YKpaiHa
132, Antonovycha St., Lviv, 79000, Ukraine

) (32) 237-0707

(32) 237-0707
E-mail: ffs@ffs-company.com
Internet: http://Egoisty.com

KoHTakTHa oco6a

Bonoanmup HaTiok
Person for contact
Volodymyr Hnatiuk

KpaiHa noxoaxkeHHsa ¢ppaHLwmn3u
YKpaiHa

Country origin

Ukraine

Tun cepBicy a6o npoayKTy
PecTtopaHHwit 6i3Hec
Product or service type
Restaurants

Pik 3acHyBaHHs KomnaHii/
Year company founded
1998

MoyaToK ppaH4ak3UHroBOI JisnbHOCTI/
Start of franchising
1999

KinbKicTb BnacHux nignpuemcrs/
Company own stores
7

Kinbkictb dppaH4an3aMHroBuUx Nignpuemcrs/
Number franchise stores
140

MNepBUHHUIN BHECOK (BapTiCcTb ¢hpaHLIN3K)
8 000 EUR

Initial fee

8,000 EUR

HeoO6xiaHuUi noyaTKoBUIA Kanitan
$35 000

Required start up capital
$35,000

PeknamHnuin nan

Hemae

Advertising contribution

None

PosinTi (cepBicHa nnata)/

Ongoing royalty

2%

KinbKicTb nepcoHany Ha nianpuemcrsi/

Total employed staff
6

NiaTpMmKa, AKa HagaeTbes

MapKeTUHT, HaBYaHHS, CUCTEMHE NOCTaYaHHs.

Support provided
Marketing, training, supply, support.

LinboBi perionu

YKpaiHa, MonbLa, binopych, Mongosa.
Target franchise area

Ukraine, Poland, Belarus, Moldova.
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Bumoru go ppaH4ansi (onepatopa) e You are ready for doing business and

e B roToBi npautoBatM 3a CXEMOI respect.

$GpaHYan3nMHroBoro 6Gi3HECY, BUKOHYIOHU You share corporate values.

[OroBipHi 3060B’13aHHS. You want development and education.

[oToBi 6ygyBatM Gi3HEeC Ha OCHOBI You have communication skills.

B3aEMOMNOBaru Ta JoBipy. You have active style of life, you are friendly

MopinsieTe KOPNOPaATUBHI LiHHOCTI. and witty.

XoyeTe NOCTIMHO PO3BUBATUCH | BUMTUC.

Bonopiete  HaBMYKaMu  edEKTUBHOI

KOMYHiKaLii.

¢ Bejete aKTMBHWM CNOCIG XUTTS, BiAKPUTI Ta
LOPYXHI, pillyyi Ta KMITIuKBI.

Required franchisee profile

¢ You are ready for franchise business and
responsibilities.

Bumoru o Mai6yTHbOro po3TallyBaHHS
3aKnapy

Bucoka npoxigHicTb.

Site selection criteria

High capacity.

fipocnas, NN "
Yaroslav, PC

S
g

fipocnas, [lpuBaTHe NigNPUEMCTBO
Yaroslav, Private Company

D= BYN. ABT03aBoACbKa, 2, Kuis, 04074, YKkpaiHa
2, Avtozavodska St., Kyiv, 04074, Ukraine

a (44) 468-9004, 468-9005, 536-1845

(44) 468-9004, 468-9005, 536-1845

E-mail: reception@yaroslav.ua
Internet: http://yaroslav.ua

KoHTaKTHa oco6a Tun cepsicy a6o npoayKTy
OneHa Tkay B1poGHULITBO Ta Npofa TEKCTUNIO Ans oMY
Person for contact Product or service type
Olena Tkach Production and sale of home textile goods
KpaiHa noxogxeHHs ppaHLn3u Pik 3acHyBaHHs KomnaHii/
YKpaiHa Year company founded
Country origin 1995
Ukraine
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MoyaToK ppaH4ai3UHIoBOI AisNbHOCTI/
Start of franchising
2008

KinbKicTb BnacHux nignpuemcrs/
Company own stores
18 marasuHis, 5 pabpuk

KinbkicTb ¢ppaH4an3aMHroBux nignpuemcra/
Number franchise stores
Bnunsbko 30

MepBUHHWI BHECOK (BapTiCTb ppaHLLIM3H)
Hemae

Initial fee

None

Heo6xiaHWit noyaTKoBUI Kanitan
500 000 rpH.

Required start up capital
500,000 UAH

Peknamnuit nav

Hemae

Advertising contribution
None

PosanTi (cepBicHa nnata)
Hemae

Ongoing royalty

None

KinbKicTb nepcoHany Ha nignpuemcrsi
Bia 2 oci6.

Total employed staff

From 2 people.

MiaTpumKa, aKa HagaeTbea

¢ |HdopmaLiHa NigTPMMKa — MOXIMBICTb
CTa)XXyBaHHs Ta HaBYaHHS nepcoHany y
dipmoBHUX marasuHax “Apocnas”,
peKkomeHAauji Woao po6oTM nepcoHany,
acopTUMEeHTy ToBapy (BM  3MOXeTe
CcaMOCTiiHO BM3Ha4yaTu po6ounit
ACOPTUMEHT  TOoBapy 3  HasBHOrO),
0OPMNEHHS MarasuHy, TOLLO.

¢ Po3po6Ka CxeMu BUKIaaaHHS ToBapy.

o MoxnuBicTb 6paTv yyacTb Yy aKUiAHWUX
3axodax nianpuvemcrea.

¢ Po3pob6Ka An3anH-NpoeKTy Ta Bisyanizauis
BMBICKM Ta OpeHAyBaHHA MarasuHy
(OKNetoBaHHS BiKOH, GaHepu, LTEHAEPH,
dnaepv ToWwO).

Support provided

¢ Informational support — the possibility of
training in the Yaroslav company shops, rec-
ommendations for staff working, of assort-
ment of goods (you can define by yourself
the working range from the existing range of
products), decoration of the shop, etc.

¢ Development of the presentation products
scheme.

¢ The opportunity to participate in promotion-
al activities of the company.

¢ Development of a design-project and visual-
ization of signs and shop branding (glueing
of windows, banners, signboards, flyers,
etc.).

LinboBi perionu

HaceneHi nyHkTv Big 50 000 oci6.

Target franchise area

Inhabited places with population from 50,000
people.

Bumoru go ¢paHyainsi (onepatopa)

e Q6csr iHBecTuuin — Big 500 000 rpH.

¢ MiHiManbHa KinbKicTb CNiBPOGITHWKIB — Bif
2 oci6.

¢ [nowa npumileHHs — Big 60 KB. M.

Required franchisee profile

¢ Total investments from 500,000 UAH.

e Minimum number of employees — from
2 persons.

¢ Total sq. area of facilities is 60 sq. m.

Bumoru ao Mait6yTHbOro po3TallyBaHHS
3aKknapy

AKTWBHI TOProBenbHi NOTOKK: 6e3nocepenHs
6NU3KICTb A0 TOProBENbHUX LIEHTPIB, PUHKIB,
TPAHCMNOPTHWUX BY3NiB, BENWKWUX CNajbHUX
pavioHiB.

Site selection criteria

Active trade flows: the nearest placement to
the shopping centers, markets, transport
knots, large sleeping areas.
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Mopa Erne Mopa
Moda Egle Moda

MOIA L’E}’f MOJIA

Kexxyan Konnexus, TOB
Casual Collection, LLC

D= Byn. MawwuHoGyaiBHa, 44, Kuis, 03067, YkpaiHa
44, Mashynobudivna St., Kyiv, 03067, Ukraine

= (67) 568-9888

KoHTakTHa oco6a
CaitTnaHa BopoHiHa
Person for contact
Svitlana Voronina

KpaiHa noxogeHHs ¢ppaHwmnsu

YKpaina

Country origin

Ukraine

Tvn cepsicy a6o npoayKTy
BaytTa

Product or service type
Shoes

Pik 3acHyBaHHs KomnaHii/
Year company founded
2002

MoyaToK ¢ppaH4yain3uHroBoi AisnbHOCTI/
Start of franchising

3 2016 MW aKTMBHO pPO3BMBAEMOCS B
HanpsMKy GpaH4ain3uMHroBoi AifNbHOCTI

MepBMHHWUI BHECOK (BapTiCTb ¢hpaHLIn3K)
$5 000

Initial fee

$5,000

Heo6xigHunii no4aTKOBWIA Kanitan
Big $137 000

Required start up capital

From $137,000

PeknamHuuii nan

Big $1 000

Advertising contribution

From $1,000

PosinTi (cepBicHa nnata)
BiacyTHin

Ongoing royalty
No royalties

KinbKicTb nepcoHany Ha nignpuMemMcTBi
[o 10 oci6

Total employed staff

Up to 10 people

MNigTpumka, ika HapaeTbcs

e [leTanbHui onuc 6Gi3Hec-npoueciB Ta
HCTPYKLi.

e [In3aiH MarasuvHy Ta cCxema MepyaH-
[an3uHry.

o ®diHaHCOBMI KanbKynsaTop GisHecy.

[paBO KOPWUCTYBaHHA 3apeecTpoBaHO

TOProBeNbHOK MapKoIo.

¢ HaB4aHHA nepcoHany nepep 3anyckom, a

TaKOX B XOAi PO60TH MarasuHy.

PerynapHi noctaBku ToBapy.

® ACOPTUMEHTHUM KOHCANTUHT.

MoxMBICTb NOBEPHEHHS TOBapy B pasi

BUAIBJIEHHA  3aBOACbKOrO OpaKy Ta

nedekTiB.

Support provided

¢ Detailed description of business processes

and instructions.

Design and store merchandising scheme.

Financial calculator business.

The right to use a registered trademark.

Training before starting and during work

shop.

* Regular deliveries.

Assortment consulting.

The ability to return goods in case of short-

age and factory defects.
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LlinboBi perionn

HaceneHi nNyHKTM 3 HaceneHHsiM 6inblue
200 Tuc. oci6.

Target franchise area

Municipalities with a population of over
200 thousand people.

Bumoru go ¢ppaHuaiisi (onepatopa)

¢ HafiBHiCTb AOCBIAYy YCNIWHOIMO BeLeHHS
6i3Hecy (He 060B'A3KOBO B3YTTEBOrO).

¢ [IpodecioHaniam i BignosiganbHUI Niaxia Ao
6i3Hecy.

¢ HasBHiCTb NpuMilLeHHs (B opeHai abo y
BfIACHOCTI) B MicusXx BUCOKOro tpadiky
NOTEHLIMHMX KNIEHTIB.

e JloTpUMaHHSI KOprnopaTMBHUX CTaHOapTiB
TOProBenbHOI Mapku Ta B3ATUX Ha cebe
060B'AI3KIB.

¢ [lo6ynoBa BiAHOCUH 3 KOMMaHI€E0 Ha OCHOBI
B3aEMHOI [10Bipy Ta noBaru.

Required franchisee profile

¢ Experience of successful business (not nec-
essarily shoe).

¢ Professionalism and responsible approach
to business.

¢ A space (leased or owned) in areas of high
traffic of potential customers.

e Compliance with corporate brand stan-
dards and assumed responsibilities.

e Building relationships with the company
based on mutual trust and respect.

Bumoru go Mai6yTHbOro po3TallyBaHHS
3aKknagy
e HaceneHi NyHKTM 3 HaceneHHsM noHaj
200 Tvc. ocib.

o [1ns "KnacuyHuX" MarasuHis:

— OKpemw# BXig y 6yaiBnto;

— npuMileHHa in line abo oKpemo
posTalloBaHi 6yaisni;

— nepLuni NoBepx;

— HasIBHICTb BITPUH ab0 BITPHH-BIKOH;

— fo6pa BMAMMICTb pacady Ta BUBICKM.
e [ins maraauHis y TLL / TPLL;

— CeKLii 3 BUCOKOIO NPOXIAHICTIO LinboBoi
ayauTopii;

- TU / TPL 3 nnoweto He MeHwe
15 TC. KB. M;

- po3TallyBaHHf — He Bule 2-ro
noBepXy TOProBoi ranepei.

e 3arafibHi BUMOTM A0 NPUMILLEHHS:

— 3aranbHa naowa — 80 KB. M, 3 HUX:
TOprosui 3an — 60 KB. M, ABOPIBHEBUI CKNag —
20 KB. M;

— BMCOTa CTeb Y TOProBoMy 3ani He
MeHLe 3 M;
® MOX/IMBICTb PO3MILLEHHS BUBICKM;
® MpoBeAeHHs TenedoHy Ta WMUPOKOCMY-

roBOro iHTEPHETY;
® e/IeKTPOXKMBNEHHS 3-da3He He MeHle
5 KBT;

— CUCTeMa KOHAMLIOHYBaHHS i 06irpiBy

NPUMILLEHHS.

Site selection criteria

¢ Municipalities with a population of over
200 thousand people.

¢ The "classical" stores:

- entrance to the building;

- facilities in line or detached building;

- the first floor;

- a display-windows or windows;

- good visibility facade and signs.
¢ For stores in the mall / shopping center:

- sections with high traffic target audi-
ence;

- the mall / shopping center with an area
of at least 15,000 sqg. m;

- location — not above the second floor
of the shopping gallery.
¢ General requirements for space:

- total area — 80 sq. m, of which the trad-
ing room — 60 sq. m, two-level structure —
20sg. m;

- ceiling height on the trading floor at
least 3 m;

- possibility of placing signs;

- of telephone and broadband Internet;

— power 3-phase at least 5 kW;

- conditioning and heating facilities.
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OTHER EXHIBITORS - erawsnsomr

FRANCHISING
FULL CYCLE

Franchising Full Cycle (FFC), ®OI1 Jlyk’'sHOB
Franchising Full Cycle (FFC), Lukyanov Individual Entrepreneur

X ByN. KocTiHTUHIBCbKA, 46/52, 0. 1, Kui, 04071, YkpaiHa
46/52, Kostyantynivska St., #1, Kyiv, 04071, Ukraine
a (63) 243-9946; (68) 441-2287

E-mail: info@ffc.expert
Internet: http://ffc.expert

Franchising Full Cycle — nepBoe 1 eAMHCTBEHHOE areHTCTBO MOJIHOMO LUMKNa B YKpauHe, KoTopoe
3aHUMaETC KOHCaNTMHIOM B cdhepe dppaHyanaunHra.

KomnaHus ocHoBaHa 3Kcneptamu ¢ 17-N1eTHAM OMbITOM Ha pblHKe dpaH4yan3uHra, Kotopble
paspabaTbiBani YKpauHCKUe W MexayHapoaHble dpaHwusbl ans “MeTpo Kew 3Hg Kepu Ykpawuua”,
“Hosyc”, “Benunka Kuwens”, “Kyna YrogHo”, “CoHata”, “lOBenupHbIA JoM Zarina” v Apyrvx.

Haww yenyru:

* PaspaboTKka GppaHLWm3.

¢ [Ipogaxa ¢paHLLns.

o AyTCOPCUHT yripaBneHus GppaH4an3MHroBbIMU CETAMM.
o dpaH4yan31HIoBbI 06pa30BaTeSbHbINA NPOEKT.

e HR-KOHCaNTUHI B chepe dpaHyan3unHra.

Franchising Full Cycle is the first and unique full cycle franchising agency in Ukraine.

The company was founded by experts with total 17 years frinchise experience. Our experts devel-
oped Ukrainian and international franchises for such companies as Metro Cash & Carry Ukraine, Novus,
Velyka Kyshenya, Kuda Ugodno, Sonata, Jewelry House Zarina and others.

We provide:
¢ Franchise development.
¢ Franchise sales.
¢ Franchise chains management outsourcing.
¢ Franchise educational project.
¢ Franchise HR consulting.
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< JOC >

Acouniauia ¢ppanyansunry, Opratizauia po6orogasuis
Franchise Association, Employers Organization

D Byn. CaBpacoBa, 17, Kui, 03110, YkpaiHa
17, Savrasov St., Kyiv, 03110, Ukraine

B (44) 592-8615

(67) 231-5682

E-mail:  info@franchising.org.ua

Internet: www.franchising.org.ua

3a 13 pokiB icHyBaHHS Acoujalii M1 i Hawi Y1eHU BHECM 3HAYHWUI BHECOK Y PO3BUTOK PUHKY
dpaHyan3unHry B YkpaiHi. Y MomeHT noyaTky Acouiauii 8 2001 p. B YKpaiHi KinbKa LeCATKIB MEPEeX,
PO3BWUTOK SIKMX OYNO NPOBEAEHO POAMYIB, MApTHEPIB i cami NepeaoBi BEPCTBU YKPAIHCHKMUX
6i3HecMeHiB. AcoLiaLlis fOHIC TepMiH “dpaHLimn3a” A0 cepeaHboro Knacy B XOA4i CBOEI MPOCBITHLOI
LiSNbHOCTI, CcoLjianbHOi akTMBHOCTI Ta nobitoBaHHS. OdilifHi KOHCynbTaHTH AcouiaLii po3po6unu
dpaH4an3nHroBi yroam, dpaH4an3nHroBi NakeTu, IHCTPYKUIi Ta iHWi mMaTepianu Bxe ansa Ginblue
[BOXCOT TPMALSATM GppaHYan3nHIoOBUX MEPEXK.

Over 13 years of existence of the Association, we and our members have made a significant contri-
bution to the development of franchise market in Ukraine. At the time of the start of the Association
in 2001, Ukraine had a few dozen networks, the development of which was carried out by relatives,
partners, and the most advanced layers of Ukrainian businessmen. Association denounced the
term “franchise” to the middle class through its outreach, events, social activities and lobbying.
Official Association’s consultants have developed franchise agreements, franchise packages,
instructions and other materials already for more than two hundred and thirty franchise networks.
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OTHER EXHIBITORS

FRANCH L:{V:

CEHAHME W NEOO0HHE AL HakLua

®pany, TOB
Franch.biz, Ltd.
< Byn. M. Jlymymo6m, 21, od. 412, Kuis, 01042, YkpaiHa
21, P. Lumumby St., #412, Kyiv, 01042, Ukraine
a (44) 232-2330
E-mail: info@franch.biz

Internet: http://franch.biz

KomnaHus “®paHy” 3aHMMaeTcs co3faHMeM W npoaBuxKeHuem ¢paHiumn3 Gonee 15 net. Hawa
KomaHga co3dpana 6onee 300 dpaHLWwmn3 1 3aHMManach npoasmkeHmem 6onee 2000 NPoeKToB.
OCHOBHble MPOEKTLI KOMMaHWK:

e Franch.biz — KkpynHe#wwun katanor dpaHwmad B CHI ¢ MOGUNbHBIM NpunoxeHnem ans ioS n
Android. bonee 6000 nocetuTtenem B AeHb.

e FranchTV — BugeokaHan o dpaHyansuHre (10 000 MOANMCYMKOB) C exeHeaeNbHbIMU
nporpaMmamu, 063opamu ¢GpaHLLIN3, HOBOCTAMM, UHTEPBbIO.

e HoBoe peanuTu-woy “Akynbl dpaHyan3uHra”, B KOTOPOM 3KCMepTbl PbiHKa OTOMPAloOT camble
MHTEeepCHble NPOEKTbI 1S CO3aHNs GpaHLWK3bI.

Franch is engaged in franchise creation and promotion for more than 15 years. Our team has creat-
ed more than 300 franchises and promoted the more than 2,000 projects.
The main projects of the company:

¢ Franch.biz — biz is the largest franchise directory in CIS countries, it includes 5 websites and app
for iPhone / iPad. Our audience is more than 6,000 visitors per day.

e FranchTV — franchising video channel (10,000 subscribers): weekly shows, franchise reviews,
news, interviews.

¢ Franchise Sharks — a brand new reality-show where franchise experts choose the best franchise
projects to work with.
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W

FRANCHISE GROUP

®panvans-fpyn, TOB
Franchise Group, LLC

D ByN. Koxym'siubKa, 20a, 0. 2, Kuis, 04071, YKpaiHa
20a, Kozhumyatska St., #2, Kyiv, 04071, Ukraine
B (67) 409-2360, 343-7343

E-mail: mkozachuk@franchisegroup.com.ua; info@franchisegroup.com.ua
Internet: http://franchisegroup.com.ua

Franchise Group — KomnaHisi, METOIO SIKOI € CNPUSHHS aKTUBHOMY PO3BUTKY PUHKY dpaHyYan3uHry
B YKpaiHi i 38 KOPAOHOM.

KomaHaa komnanii Franchise Group npauioe Ha puHKy dpaHyaiaunHry 3 2007 poky.

B YkpaiHi KomnaHis Franchise Group 3aimae nigupytodi nosuuii Ha PUHKY dpaHYan3uHry,
NPOdECINHO | BUCOKOAKICHO HaZiae CBOIM KiEHTAM MOBHWI CMEKTP KOHCaNTUHIOBO-GpaHYan3nHIOBUX
nocAyr, CNPUSIE PO3BUTKY hpaH4an3uHry B perioHax YKpaiHu, opraHisoByioun KoHdepeHLji-npesexTauii
3 hpaHyan3nHry, a TaKOX 3ax0au JepHaBHWX Nporpam, CnpsiMoBaHUX Ha PO3BUTOK MiANPUEMHULITBA B
perioHax YKpaiHu.

Franchise Group is the company whose purpose is to promote an active market development of
franchising in Ukraine and abroad.

Team of company Franchise Group operates in the franchising market more than 10 years.

In Ukraine Franchise Group holds a leading position in the franchising market, professional and
high-quality provides a full range of consulting and franchising services, promotes the development of
franchising in the regions of Ukraine, organizing conferences and presentations on franchising and also
measures of the government programs of sent to development of enterprise in the regions of Ukraine.
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OOAATOK 10 KATANIOIY
Supplement to the Catalogue

YYACHUKU BUCTABKH

EXHIBITORS

HblO HOPK BYPTEP
NEW YORK BURGER

- L TR -

SURGEP

CTPIT ®YA IPYN, TOB

STREET FOOD GROUP, Ltd.

X np-1 C. Banaepum, 23, 4- noBepx, Kuis, 04073, YkpaiHa
23, S. Bandery Ave., 4th floor, Kyiv, 04073, Ukraine

B (63) 204-7060
E-mail:

KoHTakTHa oco6a
Tapac OyeHaw
Person for contact
Taras Ochenash

KpaiHa noxomxeHHs dpaHLwmn3u
YKpaiHa

Country origin

Ukraine

Tun cepiicy a6o NpoayKTy
PectopaH LWBMAKOro XxapyyBaHHsi
Product or service type

Fast food restaurant

Pik 3acHyBaHHSI KomnaHii/
Year company founded
2017

MovaTtoK ¢ppaH4ai3MHIoBOI AiANbHOCTI/
Start of franchising
2017

streetfrachise@gmail.com
Internet: www.streetfoodgroup.com

KinbKicTb BnacHux nignpuemcrs/
Company own stores
1

MNepBUHHMIN BHECOK (BapTiCTb PppaHLLIM3K)
10 000 rpH.

Initial fee

10,000 UAH

Heo6xiaHWI no4aTKOBKIA Kanitan
Big 158 500 rpH.

Required start up capital

From 158,500 UAH

PosnTi (cepBicHa nnata)
1 500 rpH. 3a Micsilp
Ongoing royalty

1,500 UAH for month

KinbKicTb nepcoHany Ha nignpuemcrsi
Big 2-x oci6

Total employed staff

2 or more.
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KATAJIOI ®PAHLLN3

MigTpumMKa, ika HaaaeTbCs

o dpaHYyar3nHroBuMit NakKer,

® [IM3aH-NPOEKT,

¢ npornoHyemo CRM,

® TOproBefibHa MapKa,

® HaBYaHHs nepcoHany,

® cnyx6a NigTPUMKHK,

* nigTpUMKa dpaHyait3i NpoTarom Aii Aorosopy,
® 3aTBEPAKEHHS JOKaLiH,

® OpeHabyK,

® CyMnpoBif Ha BCix eTanax 3anycky,
® npopaxyHoK diHaHCcoBOI Mogeni,
® KOHTaKTW MOCTayvaNbHUKIB,

® MapKeTUHroBa niaTPUMKa.
Support provided

¢ Franchise package,

¢ design project

o offer CRM,

e trademarks,

e personnel training,

® support,

Mana Npunb
Papa Grill

¢ support franchisees over the contract,
¢ approval locations,

e brand book,

e support at all stages run,

¢ miscalculation financial models,

¢ contact dealer,

* marketing support.

LlinboBi perionn
YKpaiHa.

Target franchise area
Ukraine.

Bumoru go ppaHyansi (onepatopa)
®O0r a6o topuanyHa ocoba.
Required franchisee profile
Individual, legal entity.

Bumoru fo Man6yTHbOro po3TaLlyBaHHsa
3aKknagy

500 oci6/roa.

Site selection criteria

500 people/hour.

MANA rPUNb, MM

PAPA GRILL, Private Entrepreneur

Byn. A. KecaeBa, 8/4, kB. 34, CeBactononb, 99001, AP Kpum
8/4, A. Kesaeva St., #34, Sevastopol, 99001, Crimea

2 +7 (989) 761-6743
E-mail: Papagrill8@gmail.com
Internet: www.papagrill.ru

KoHTakTHa oco6a Tun cepBicy a6o NnpoayKTy
[Omutpo Porayvos BynuuHa ixa

Person for contact Product or service type
Dmytro Rogachov Street food

KpaiHa noxogxeHHs1 dppaHLLn3u PiK 3acHyBaHHsi KOMNaHii/
YKpaiHa Year company founded
Country origin 2014

Ukraine
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MouaTok $ppaH4an3uHroBoi AisnbHOCTI/
Start of franchising
2014

KinbKictb BnacHux nignpuemcrs/
Company own stores
12

KinbKicTb dppaHyai3MHroBux nignpmemcts/
Number franchise stores
20

MNepBUHHMI BHECOK (BapTicTb ppaHLIn3n)/
Initial fee
$3000

Heo6xigHuin noyaTKoBWiA Kanitan/
Required start up capital
$5200

PosanTi (cepBicHa nnata)
Bia $200

Ongoing royalty

From $200

KinbkicTb nepcoHany Ha nianpuemcrai
Bia 4 npauiBHuKiB

Total employed staff

From 4

MNigTpUMKa, fika HagaeTbes

[IM3aiH-NPOEKT 3aKnagKy, TexHi4yHa NigTpUMKa
ns, po3pobKa cueHapito BIKpUTTS,
MapKEeTUHroBi MaTepianu, smm.

Support provided

Design project, technical support software, devel-
opment of the opening scenario, marketing mate-
rials, smm.

LinboBi perioHu
€Bpona.

Target franchise area
Europe.

Bumoru go ppaHyansi (onepatopa)
3rigHo 3 ymoBamu 4OroBopy.
Required franchisee profile

Under the terms of the contract.

Bumoru o MainGyTHbOro po3TallyBaHHS
3aKnagy

EnekTpoeHepris (Big 8 KBT), ntogHe micLe, nnowa
3aKnagy (Bia 5 KB. m).

Site selection criteria

Electricity (from 8 kW), crowded place, room
space (from 5 sq. m).
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OPUTIOPHULUA
FREETYURNITSA

CTPIT ®yA I'Pyn, TOB
STREET FOOD GROUP, Ltd.

np-T C. baHaepw, 23, 4-1 nosepx, Kuis, 0407 3, YkpaiHa
23, S. Bandery Ave., 4th floor, Kyiv, 04073, Ukraine

) (63) 204-7060
E-mail: streetfrachise@gmail.com
Internet: www.streetfoodgroup.com

KoHTakTHa oco6a
Tapac OyeHaw
Person for contact
Taras Ochenash

KpaiHa noxogpxeHHs ¢ppaHLLn3U
YkpaiHa

Country origin

Ukraine

Tun cepBicy a6o NpoayKTy
PecTopaH LWBMAKOrO XapyyBaHHS
Product or service type

Fast food restaurant

Required start up capital
From 80,000 UAH

PosnTi (cepBicHa nnata)

1 500 rpH. 3a Micsilp

Ongoing royalty

1,500 UAH for month

KinbKicTb nepcoHany Ha nignpuemcrsi
Big 2-x oci6

Total employed staff

2 or more.

MNigTpumMKa, ika HagaeTbcs

o dpaHyar3nHroBwit NakKer,

PiK 3acHyBaHHsi KOMNaHii/ ® [13afH-NPOEKT,

Year company founded ¢ npornoHyemo CRM,

2017 ® TOpProBe/ibHa MapKa,

MNMoyaToK ppaH4an3MHroBOI AiANbHOCTI/ * HanaHH;,' nepcoHany,

Start of franchising * cﬂwéa ”'ﬂTpMMKML .

2017 * nigTpUMKa d)paHHaMSI.rijTﬂrOM A4ii porosopy,
® 3aTBEpKEHHS NIOKaLliN,

KinbKicTb BnacHux nignpuemcrs/ o GpeHaBYyK,

Company own stores ® CyMnpoBiA Ha BCix eTanax 3amnyckxy,

1 ® npopaxyHoK diHaHCcoBOI Mogeni,

MepBWHHMIA BHECOK (BapTiCTb paHLIN3K) ¢ KOHTaKT "'OCTa‘*?“bHV'Kti

10 000 rpH. ® MapKeTUHroBa MiaATpPUMKa.

Initial fee Support provided

10,000 UAH ¢ Franchise package,

. . i ¢ design project,

Hgoﬁxmuuu noyaTKoBMWI Kanitan o offer CRM,

Bia 80 000 rpH. e trademarks,
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e personnel training, Bumoru go ppaHyansi (onepatopa)
e support, ®OIM abo topuanyHa ocoba.
¢ support franchisees over the contract, Required franchisee profile
e approval locations, Individual, legal entity.
* brand book, Bumoru o MainGyTHbOro po3TallyBaHHS
e support at all stages run, 3aKnagy
¢ miscalculation financial models, 500 oci6,/roa
* contact' dealer, Site selection criteria
e marketing support. 500 people,/hour.
LinboBi perioHu
YKpaiHa.
Target franchise area
Ukraine

X/NIBAPCbKHH -
HLIBARSKIY _e',ﬁ.r%mg‘-@ :
.-_,!‘i:.uﬁ‘:lﬁ'ﬂn.'i.- e

Hl'rHJ

CTPIT ®YA I'PYN, TOB
STREET FOOD GROUP, Ltd.

X np-1 C. banaepwm, 23, 4-i nosepx, Kuis, 04073, YkpaiHa
23, S. Bandery Ave., 4th floor, Kyiv, 04073, Ukraine

a (63) 204-7060

E-mail: streetfrachise@gmail.com

Internet: www.streetfoodgroup.com

KoHTakTHa oco6a Pik 3acHyBaHHsi KOMNaHii/
Tapac OyeHalu Year company founded
Person for contact 2017

Taras Ochenash MouaTok $hpaH4an3uHroBoi AisnbHOCTI/

KpaiHa noxogxeHHsi GppaHLwnU3n Start of franchising
YKpaiHa 2017
ﬁ:untry origin KinbKictb BnacHux nignpuemcts/

raine Company own stores
Tvn cepsicy a6o npoayKTy 1
Pectopan L”BMH_KOFO XapHyBaHHsa MepBUHHMI1 BHECOK (BapTiCTb HpaHLLn3K)
Product or service type 10 000 rpH
Fast food restaurant Initial fee

10,000 UAH
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Heo6xiaHWI NoYaTKOBKIA Kanitan o offer CRM,
Bia 110 500 rpH. e trademarks,
Required start up capital e personnel training,
From 110,500 UAH * support,
PosiTi (cepeicHa nnara) ® support franchisees over the contract,
1500 rpH. 3a MicsiLb ¢ approval locations,
Ongoing royalty * brand book,
1,500 UAH for month * support at all stages run,

* miscalculation financial models,
KinbKicTb nepcoHany Ha nignpuemMcTsi e contact dealer,
Bin 2-x oci6 ¢ marketing support.
Total employed staff ) A .
2 or more. Ll,lnb?BI perioHn

YKpaiHa.
NiaTpumKa, fika HapaeTbes Target franchise area
o dpaHyari3nHroBwit NakKer, Ukraine.
® [IM3aH-NPOEKT, .
« NporoHyemo CRM, Bumoru fo dpaHyairsi (onepatopa)
« TOPrOBE/bHA MapKa, oon ?60 lopw,qija oco6a.
* HaBuaHHA NepcoHany, Rqulred franchlse_e profile
o CnYKGa NATDUMKH, Individual, legal entity.
* nigTpUMKa dpaHyait3i NpoTarom Aii Aorosopy, Bumoru fo Man6yTHbOro po3TaLlyBaHHA
® 3aTBEPAKEHHS JIOKaLiH, 3aKnagy
* OpeHabyK, 500 oci6/roa.
® CYMpOBIf Ha BCiX eTamnax 3arnycky, Site selection criteria
® npopaxyHoK diHaHCcoBOI Mogeni, 500 people/hour.
® KOHTaKTW MOCTa4vaNbHUKIB,
® MapKeTUHroBa niaTPUMKa.
Support provided
¢ Franchise package,
e design project
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LWWAYPMA KABKA3
SHAWARMA CAUCASUS

i

CTPIT ®YyA I'PYN, TOB
STREET FOOD GROUP, Ltd.

< np-t C. baHaepu, 23, 4-1 nosepx, Kuis, 04073, YKpaiHa
23, S. Bandery Ave., 4th floor, Kyiv, 04073, Ukraine

= (63) 204-7060
E-mail:  streetfrachise@gmail.com
Internet: www.streetfoodgroup.com

KoHTakTHa oco6a
Tapac O4eHalu
Person for contact
Taras Ochenash

KpaiHa noxogxeHHs1 GpaHLIn3u
YKpaiHa

Country origin

Ukraine

Tun cepsicy a6o npogyKTy
PecTopaH LIBWAKOro Xap4yBaHHs
Product or service type

Fast food restaurant

Pik 3acHyBaHHsi KOMNaHii/
Year company founded
2017

MouaTok $ppaH4an3uHroBoi AisnbHOCTI/
Start of franchising
2017

KinbKicTb BnacHux nignpuemcrs/
Company own stores
1

MepBUHHMIA BHECOK (BapTiCTb ppaHLLKU3K)
10 000 rpH.

Initial fee

10,000 UAH

Heo6xigHui noyaTKoBMiA KaniTan

Bin 86 500 rpH.
Required start up capital
From 86,500 UAH

PosanTi (cepBicHa nnata)
1 500 rpH. 3a micsiub
Ongoing royalty

1,500 UAH for month

KinbKicTb nepcoHany Ha nignpuemcTsi
Bin 2-x oci6

Total employed staff

2 or more.

MNiaTpumMKa, sika HapgaeTbcs
®dpaHyan3nMHroBMUi Naker,
[IM3aiH-NPOEKT,

nponoHyemo CRM,

TOproBesnbHa MapkKa,

HaBYaHHs nepcoHany,

cny6a nigTPUMKK,

nigTPMMKa dpaHyainsi NpoTarom Aii 4oroBopy,
3aTBEPAKEHHS NOKaLiN,
6peHadyK,

CYnpoBIa Ha BCix eTanax 3anycky,
npopaxyHoK ¢iHaHCOBOi Mmoaeni,
KOHTaKTW NocTavasbHuUKIB,
MapKeTUHroBa NiaTpUMKa.
Support provided

¢ Franchise package,
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* design project LlinboBi perioHn
¢ offer CRM, Yipaina.
* trademarks, . Target franchise area
* personnel training, Ukraine
e support, ' n
« support franchisees over the contract, Bumoru o ppaHyaitsi (onepatopa)
* approval locations, ®OI1 abo topuanyHa ocoba.
¢ brand book, Rquired franchisge profile
e support at all stages run, Individual, legal entity.
¢ miscalculation financial models,
e contact dealer,
¢ marketing support.
MaHTeka
Manteca
Appa-Tpehpunur, TOB
Arda-Trading, LLC

X Byn. CoGiHoBa, 1, [iHinpo, 49083, YkpaiHa

1, Sobinova St., Dnipro, 49083, Ukraine
a (56) 732-2429
(56) 732-2429

E-mail: arda@const.dp.ua
Internet: http://arda.com.ua

KoHTaKTHa oco6a

MNoyaTok ppaH4Yain3UHroBoi AiANLHOCTI/

Cepriv [pebeHelb Start of franchising

Person for contact 2017

Serhiy Grebenets KinbKictb BnacHux nignpuemcrs/
KpaiHa noxoaxeHHsa ¢ppaHLwmn3u Company own stores

YKpaiHa 1

Cour_ltry origin KinbKicTb nepcoHany Ha nianpuemcrsi/
Ukraine Total employed staff

Tun cepeicy a6o NpoayKTy 250

Kasa i MNigTpumKa, ika HagaeTbCs
Product or service type MOC-maTepianu, TPEHIHIU.

Coffee Support provided

Pik 3acHyBaHHSA KomnaHii/ POS, trainings.

Year company founded

1997
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Monoko Biag depmepa
Milk From the Farmer

PN,

= MONOKO
BIf hepmepa

[,

®EPMEPCbLKE MOJIOKO,

ToBapucTBO 3 OOMEXKEHOIO BiANOBIAANbHICTIO
FARM MILK, Limited Liability Company

< By/. Bok3anbHa, 22a, bina Llepksa, 09100, YkpaiHa
22a, Vokzalna St., Bila Tserkva, 09100, Ukraine

a (44) 353-5350
E-mail: molokoferma@ukr.net

KoHTakTHa oco6a
Tapac Mopo3s
Person for contact
Taras Moroz

KpaiHa noxogeHHs ppaHLLInM3u
YKpaiHa

Country origin

Ukraine

Tun cepBicy a6o NpoayKTy
Mara3uHu eKo-npoayKTiB
Product or service type
Eco Food Shop

Pik 3acHyBaHHs KoMnaHii/
Year company founded
2010

MNMoyaToK ¢ppaH4yain3uHroBoi AisnbHOCTI/
Start of franchising
2016

KinbKicTb BnacHux nignpuemcrts/
Company own stores
35

KinbkicTb ppaHyani3aMHroBux nignpuemcrs/
Number franchise stores
2

MNepBUHHUI BHECOK (BapTiCTb ppaHLIKU3K)
$50 000

Initial fee

$50,000

HeoOxigHui noyaTkoBUi Kanitan
Big $30 000 go $60 000
Required start up capital

From $30,000 to $60,000

PeknamHuii nain
BigcytHin

Advertising contribution
None

PosnTi (cepBicHa nnarta)
5% Big 06¢cAry npoaaxis
Ongoing royalty

5% of sales

KinbKicTb nepcoHany Ha nignpMemMcrBi
Bia 5 oci6

Total employed staff

5 people

MNigTpumKa, AIKa HagaeTbCs

EKcnio3uBHe NpaBo Ha MPOAax yHiKanbHUX
eKo-ToBapiB;

BWrigHa UiHa 3akynisni ans ppaHyansi;
[ornomMora npu BiAKPUTI MaraauHy nia Ktoy;
KHWra ctaHaapiB BegeHHs 6i3Hecy;
HaBYaHHS nepcoHany;

eavHa cuctema NpOrpamMmMHoro
3a6e3neyeHHs;

LieHTpani3oBaHa peKiaMHa nigTpuMKa.

LlinboBi perionn
YKpaiHa.
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Bumoru go ¢paHyaiisi (onepatopa)

¢ diHaHCcOBa CNPOMOXKHICTb

® [IOTPMMaHHS CTaHAApPTIB;

® [OTOBHICTb 0 TPMBANIOr0 CNiBPOGITHULTBA.

Bumoru go MaiGyTHbOro po3TallyBaHHS

3aKknapy

¢ 1-i nosepx 6yaini;

¢ nnouwa Bia 40 go 120 KB. v;

® BIiTPMHHI BikHa No dacagHin YacTuHi;

e 06nacHi Ta paloHHi LLeHTPK 3 HaceneHHs M
noxaa 50 Tuc. oci6;

® HafBHICTb BENIMKMX MNacaKMpOnoTOKIB,
TOProBeSbHWUX  30H,  PWHKIB,  iHWKX
TpadikoreHepyBanbHUX TOHOK.

Yapax/la6
ChargelLab

DopaTtkoBa iHpopmauis

AKTyanbHW €KO-TPeHA: PO3ApiGHUIA MarasuH
€KOJ0ri4YHMX TOBapiB BNACHOro0 BUPOGHULITBA.
Cy4yacHMWA [OM3alH  MarasuHy, LUMPOKKK
aCoOPTUMEHT Ta SKiCTb ToBapiB, 3abe3neyeHa
KOHTpONIeM §KOCTi Ta KBafidikoBaHUMKU
cneujanictamu. BwrigHa UuiHa 3aKyniBni
ToBapiB Ta MNiATPUMKa bpaH4an3uHroBux
napTHepiB Ha eTani BigKPUTTA Ta MPOTArom
BCbOr0 37iNCHEHHS [iANbHOCTI.

Li ha!'grgf_ab

YapaxJia6é
ChargelLab

DY Byn. iparomaHoBa, 42a/85, Kuis, 02068, YkpaiHa
42a/85, Drahomanova St., Kyiv, 02068, Ukraine

= (44) 228-0960

E-mail: chargelabua@gmail.com; welcome@chargelab.com.ua

Internet: www.chargelab.com.ua

KoHTakTHa oco6a
OnekcaHap bypyak
Person for contact
Alexandr Burchak

KpaiHa noxoa»xeHHsa ¢ppaHLwmn3u
YKpaiHa

Country origin

Ukraine

Tun cepBicy a6o npoayKTy

YHiBepcanbHe 3apsigHe o6nagHaHHa Ans
6i3Hecy

Product or service type

Mobile charging stations for business

Pik 3acHyBaHHs KomnaHii/
Year company founded
2017

MNMoyaToK ¢ppaH4an3nHroBoi AisnbHOCTI/
Start of franchising
2017

KinbKictb BnacHux nianpuemcrs/
Company own stores
1

MNepBMHHUI BHECOK (BapTicTb ¢hpaHLIN3K)
NiueHsia $500 + MiHiManbHuit nakeT $1500
Initial fee

License $500 + minimum package $1500
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Heo6xiaHuit noyaTkoBui Kanitan/
Required start up capital
$2000

PexknamHuii nan

Hemae

Advertising contribution
None

PosinTi (cepBicHa nnara)
Hemae

Ongoing royalty

None

KinbKicTb nepcoHany Ha nignpuemcrsi
3 ocobu

Total employed staff

3 people

MNigTpuMKa, AKa HagaeTbCs

CepBicHa NiATPMMKa, KOMMNEKT AOKyMeEHTaLii
3 npaBunamu Ta MpUHUMNAMU BeLEeHHS
6i3Hecy, ¢diHaHcoBa Mopenb 6i3Hecy, cawT,
MapKeTUHroBe 3abe3neyeHHs, NpaBo Ha
BUKOPUCTaHHS 6peHaa, norotvna,
3a6e3neyeHHs NPoAyKLIeo, KoHeynbTaLii npu
CTapTi, LWOpPIYHI HaBYa/NbHO-PO3BMBASIbHI
3axoau.

Support provided

Service support, documentation with the rules
and principles of business, financial business
model, website, marketing support, the right to

use the brand logo, providing products, con-
sulting startup, annual educational toys meas-
ures.

LinboBi perioHn

MicTa 3 HaceneHHsm noHag 100 000 oci6.
Target franchise area

City with 100,000 population.

Bumoru go ppaHyansi (onepatopa)
BignosiganbHui nigxia 4o BedeHHsi Gi3Hecy,
GaxaHHa  3apobnsatn  Oinblle, LOCBIA
npoJaxis.

Required franchisee profile

Responsible person who wants to make
money, sales experience.

Bumoru o Mai6yTHbOro po3TallyBaHHS
3aKnapy

060B’3K0BUI OdiC Y MiCTax 3 HaCENEeHHAM
noxag 700 Tuc. ocib.

Site selection criteria

Office in the city with population 700 thsd
must have.

[opatkoBa iHpopmauis

TepMiH OKynHoCTi iHBecTUUin — Big 3-x
MmicsiuiB.

Additional information

Payback investments — from 3 months.
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BIHOTEN, TOB
BINOTEL, LLC
D ByN. 3a0n0yHiBCbKa, 74, Kuie, 02081, YKpaiHa
7d, Zdolbunivska St., Kyiv, 02081, Ukraine
B (44) 333-4444
E-mail: info@binotel.ua

Internet: www.binotel.ua
Binotel — Beaywuit onepaTtop 6GU3HEC-KOMMYHWUKaLMI B YKpauHe. 4,6 TbiC. KOMMNaHUIA UCNONb3YIOT

npoayKTbl Binotel B exeaHeBHOW pabote, 1,5 M/H. YenoBeK Kawibl AeHb oblialoTcs yepes
cepBsychbl Binotel, 32 mnH. TenedoHHbIX HOMEPOB GbiNK coeanHeHbl Yepe3 ATC Binotel.
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®oto bym
Photo Boom

PHOLO oo

®oto bym, POl KyguHos I.1.
Photo Boom

< BY/1. HWXHbOAHINPOBCLKa, 4, 3anopixoks, 69091, YkpaiHa
4, Nyzhnyodniprovska St., Zaporizhzhya, 69091, Ukraine
a (68) 877-5901; (95) 689-9672

E-mail: Nipo2015@yandex.r
Internet: http://photo-boom.club

KoHTakTHa oco6a
Hapis TumowmHa
Person for contact
Nadiya Tymoshyna

KpaiHa noxogxeHHsi ppaHn3u
YkpaiHa

Country origin

Ukraine

Tun cepBicy a6o NpoayKTy

Bupo6HUUTBO TepmiHanie, npojax ix 3a
dpaHLWKn30i0, BUKOPUCTAHHSA TepMiHaniB ans
HaflaHH mocayr ApyKy @OTOKapToK i3
coLjianbHUX Mepex.

Product or service type

Production terminals, sales of the franchise,
use Terminal Services to provide print photos
from social networks.

Pik 3acHyBaHHs KOMNaHii/
Year company founded
2015

MNMoyaToK ppaH4yan3uHroBoi AisNbHOCTI/
Start of franchising
2015

KinbKicTb BnacHux nignpuemcrts/
Company own stores

55

Kinbkictb ppaH4ai3MHroBux
nignpuemctB/Number franchise stores
30

MNepBUHHUI BHECOK (BapTiCTb PppaHLIKU3K)
Big $4 000

Initial fee

$4,000

HeoOxigHui noyaTKkoBUI Kanitan
Big $4 000

Required start up capital

$4,000

PosnTi (cepBicHa nnarta)
Bin5 %

Ongoing royalty

Start from 5%

KinbKicTb nepcoHany Ha nianpuemcrsi/
Total employed staff
1

MNigTpumka, ika HagaeTbcs

e [locTaBKa B MICTO MOKyNus 3AiNCHIOETLCA
6E3KOLITOBHO.

e MW JONOMOXEMO B MOLWYKY i opraHizauii
nepeBe3eHHs aBToMaTa 3a KOPAOH, B
KpaiHy, e nnaHyeTbcd  YCTaHOBKa
aBTOMaTa.

e KomnaHif Hajae KOMMIEKC HaBYaflbHWUX
BifleO 3i BCTAHOBMEHHS, HanawTyBaHHS i
06CNyroByBaHHs YCTaTKyBaHHSA, @ TaKOX
KOHCYNLTYEMO HaLUMX KNIEHTIB 4 MOBaMMU.

e [Ipy nNEpPBUHHIA YCTAHOBLI, B Mexax
YKpaiHu, MOXNMBWMM BMUi3a daxiBua Ha
MicLie BCTAHOBJIEHHS].
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Support provided

¢ Delivery to the buyer is free city.

¢ We will help you in finding and organizing
the transport of the machine overseas, in
the country where you plan to install the
machine.

¢ The company provides a range of training
videos on installation, configuration and
maintenance of equipment, as well as
advise our clients in 4 languages.

¢ |f the primary installation, within Ukraine,
possible travel specialist to the installation
site.

LinboBi perionu

YKpaiHa, kpainn CH/L, CLUA Ta iHwi.
Target franchise area

Ukraine, CIS countries, USA and others.

Bumoru go ¢opaHyainsi (onepatopa)
BaaHHsi npautoBaTth y cdhepi HagaHHsa nocnyr
LIPYKY.

Required franchisee profile

Willing to work in providing printing.

Bumoru ao Main6yTHbOro po3TallyBaHHS
3aKnagy

1 KB. M niowi, po3eTka 220 B, nigkntoveHHs
[0 IHTEPHeTY.

Site selection criteria

1 sg. m, socket 220, internet connection.
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